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Retailing and Tourism Management Department Self-Study Report Checklist

Academic Department (Educational) Unit Overview:

Page
Number
or NA

Provide the Department Mission, Vision, and Goals

6,7

Describe centrality to the institution’s mission and consistency with state’s goals: A program
should adhere to the role and scope of the institution as set forth in its mission statement and
as complemented by the institutions’ strategic plan. There should be a clear connection
between the program and the institutions, college’s and department’s missions and the state’s
goals where applicable.

Describe any consortial relations: The SACS accreditation process mandates that we “ensure
the quality of educational programs/courses offered through consortial relationships or
contractual agreements and that the institution evaluates the consortial relationship and/or
agreement against the purpose of the institution.” List any consortium or contractual
relationships your department has with other institutions as well as the mechanism for
evaluating the effectiveness of these relationships.

7,8

Articulate primary departmental/unit strategic initiatives for the past three years and the
department’s progress towards achieving the university and college/school initiatives (be sure
to reference Unit Strategic Plan, Annual Progress Report, and most recent Implementation

Plan)

Department or unit benchmarking activities: Summary of benchmarking activities including
institutions benchmarked against and comparison results:

e number of faculty

e number of students

e eftc.

Faculty and Graduate Students:

Number of faculty and FTE breakdown by DOE, faculty list, brief bios or CVs

12

Overview of current research program and plans. Describe primary faculty contributions to the
three-four strongest research and creative areas in the department.

12-14

Describe primary faculty contribution to teaching and service at the department level that have
enhanced college and university strategic initiatives.

14-17

Describe attrition (cumulative number not tenured, resigned, retired, or other) of the program
faculty over the past three years. Discuss the expected effect on program under review and
other issues related to ability to retain qualified faculty during the past three years.

17

10

List current number of unfilled lines and discuss current actions or plans to fill line. Include
general description of “start-up” packages.

17

11

Number of graduate students and departmental-level TAs and RAs. List the salary range for
TAs and RAs and estimate the number on fellowship for the current or most recent fall
semester.

18

12

Describe the reasons students reject fellowships or assistantship offered from the university,
college, or department/unit.

18

13

Number of postdocs

18

14

List of grants and contracts for the period of review, including funding amounts

18

15

Faculty fellowships

19

16

Faculty honors & recognition

19

17

Publication list for period of review, including graduate and undergraduate publications

20

18

Undergraduate research activities & initiatives (if applicable)

20
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Documentation of Implementation of Policies & Procedures: Identify the educational Page
policies and procedures established through faculty governance and responsible parties for Number
implementation. Explain dissemination and transparency. or NA
19 | Evidence of adherence to educational policies and procedures established through the faculty
governance process, including consistency in applying policies related to grading, probation, 21
admissions, termination
20 | Evidence of consistent review and monitoring of course substitution, course equivalency
credits, course substitutions, course transfers toward degree completion, and vetting of 21
exceptions, degree requirements
21 | Evidence of adherence to unit procedures on faculty personnel actions (e.g., appointment, 21
promotion and tenure) and budget request preparation
22 | Evidence of course scheduling and teaching assignment 21
Academic (Degree) Program Description:
23 | Program demand/unnecessary duplication:
e Number of UG and G students enrolled and credit hour production 2224
e Number of UG and G degrees conferred
e Explanation of how curriculum is different from existing programs at other state
institutions or that access to these programs is limited
e Explanation of pursuit of collaborative opportunities with similar programs at other
institutions and how collaboration will increase effectiveness and efficiency
24 | Program history and background/organizational structure: Critical events/background 24
information which will help in understanding the program currently.
25 | Program uniqueness: Unique components, distinctive innovations. Is the program a 24
response to changes in the discipline or other academic necessities?
26 | Describe how the program is administered (e.g., is there a program coordinator and/or
program committee? What is his or her role or function? How do the administrators of the 25
program operate?)
27 | Describe the recruitment and development plan for the program (include attention to faculty, 27
staff, and students).
28 | Program delivery: Review of distance learning course offerings, services and outcomes to
ensure compliance with best practices, SACS policies, and federal rules, University Senate 27
and college curriculum committees. Describe flexibility of program delivery. Are classes
available at convenient times and in convenient formats for non-traditional students, etc.
29 | Program contributions to undergraduate general education or UK General Education Core 27
Program Quality and Student Success: The curriculum should be structured to meet
the stated objectives and student learning outcomes of the program.
30 | Student Learning Outcomes Assessment
e Evidence of attainment of student learning outcomes for all program delivery, as
applicable (e.g., traditional, online, distance education, etc.) 29
e Program assessment of Student Learning Outcomes for graduate programs and
undergraduate programs
e Assessment results reports and findings for improvement (include evidence)
e Evaluation of students’ post-graduate success
31 | External awards or other recognition of the students and/or program 29
32 | Six-year graduation rate 29
33 | Employer satisfaction with graduates as measured by surveys and/or alumni satisfaction 30
34 | Job placement for undergraduate and graduate students or graduate school admission 30
35 | Pass rates on licensure/certification NA
36 | Describe processes used to ensure currency of curriculum (industry advisory boards, pass 30
rates on licensure, standardized tests, etc.)
37 | Describe quality of orientation, advising, other student services/developmental programs, 31

effectiveness of advising, innovations in advising and efforts to improve
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Page

Number
or NA
Instruction: Overview of current instructional program(s) and plans; describe measures of
teaching effectiveness and efforts to improve (e.g., faculty development initiatives for
38 | instruction, teacher mentor programs) 31-34
e Class sizes and faculty nucleus for program instruction
¢ Instructional equipment
e Faculty credentialing to support core/elective course offering
e Internship/independent studies/ co-curricular
39 | Program qualifications/standards for incoming students, program admission 34
Program Resources:
40 | Cost and funding of program. Please show detail.
e Student credit hour per instructional faculty FTE 34, 35
e Budget summary information and adequacy. Include external funding.
41 | Facilities (description and adequacy) 35
42 | Equipment (including IT capacity) description and adequacy —
43 | Personnel summary and adequacy (faculty and staff numbers, demographics) 35
45 | Support from other university units such as college, research, administration, human 36
resources, development and alumni affairs
Input from Affected Constituents:
Evaluation data from staff, faculty, students, (e.g., surveys, focus groups, interviews, etc.)
46 | Information gathered from accreditation visit/external reviewers and progress updates since 37-43
last program review (append external review comments for accredited reviews).
Operations:
Quality of faculty & staff communications and interactions, such as awards/recognitions,
47 | opportunities for input, unit meeting schedule, unit retreat schedule, opportunities for faculty 44
and staff to interact, organizational chart
Service, Extension and Non-Extension Programs:
Summary of quantity and quality of outreach and community service; interrelationship of
48 | public service with research and other aspects of the program; nature and quality of service to 45
the university and discipline
49 | Summary of extension programs by topic NA
50 | Summary of county-level programs NA
51 | Summary of youth programs NA
52 | Summary of community-based programs and training NA
53 | Extension publications, videos, etc. NA
54 | Evidence of public service activities such as congressional testimony, service on boards NA
55 | Number of FTE extension faculty and extension specialists NA
56 | Description and evaluation of outreach, service, and engagement activities NA
57 | Number of clientele served, programs, and training opportunities NA
Other Areas:
58 Quality Enhancement Plan (Multimodal Communications Across the Discipline): Please 26
indicate program contribution to the goals of the QEP. See http://www.uky.edu/presentationu/
59 University Diversity Plan: Please indicate ways in which the program contributes to the 47

University’s Diversity Plan. See http.//www.uky.edu/DiversityPlan/diversity plan.html

S:/PeriodicProgramReview/RTM/RTM2013-2014/CHECKLIST
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Executive Summary

This self-study was conducted to provide an overview of the present state of the Retailing
and Tourism Management department. Areas evaluated include: academic department overview, a
description of faculty and students, documentation of implementation of policies and procedures,
academic program description, program quality and student success, program resources, input
from constituents, operations, and service, extension and non-extension programs.

The Retailing and Tourism Management department has been approved as a department with
established vision, mission and goals. The department has developed core courses and has
developed four year programs of study. The department has two full professors, five associate
professors, two assistant professors, and two lecturers. Each program has evidence of established
research, teaching, and outreach. International and domestic study tours are a component of
student learning.

Issues of concern by faculty include the need for improvements in the aesthetics of the
facilities, lack of availability of funds for faculty travel, and the potential for the loss of
classroom availability in the building. The department continues to work together to create a
positive learning environment for our students even with the problems we face.



Self-Study Process

The self-study process required a collection of information that helps describe the present

state of the Retailing and Tourism Management department. Areas to be discussed in the
document include: academic department overview, a description of faculty and students,
documentation of implementation of policies and procedures, academic program description,
program quality and student success, program resources, input from constituents, operations, and
service, extension and non-extension programs. The self-study process occurred as follows:

1)
2)

3)

4)

5)

6)

7)

8)

9)

Met with members of Dean’s office to discuss expected format of report.

Identified potential members of review team. Turned in names and contact information to
Dean’s office.

Met with faculty of RTM to explain the self-study and discussed expected needs from them
to complete the report.

During meeting with RTM faculty, formally requested specific information with dues dates
of when the information needed to be sent to me.

Collected data for report. Sections written by faculty were collected and put into
final document.

Wrote report and assigned reviewers to review and make suggestions for improvement to the
report.

Made recommended changes and additions to report.

Met with members of Dean’s office to establish timeline for completion of program review
including visits by review team.

Final draft of report to Dean’s office for review. (November 2013)



Academic Department (Educational) Unit Overview:

The Department of Retailing and Tourism Management is committed to excellence in
teaching, service and research utilizing innovative interdisciplinary education with a global,
product, and consumer focus. As set forth by the mission, vision, and goals of the university, the
teaching, research, and service programs support student development and contribute to the
economic and social well-being of the Commonwealth, the nation and the world. Students build
competencies for outstanding business and customer service in retailing and hospitality
management in a global environment. Opportunities are provided for experiential education
through industry-related work experiences, internships, study tours, and exchange programs.
Graduates are prepared for careers in the merchandising, hospitality and tourism industries in the
ever changing business environment. The department offers a Bachelor of Science in Hospitality
Management and a Bachelor of Science in Merchandising, Apparel and Textiles. The department
also offers a Master of Science in Hospitality Management and a Master of Science in
Merchandising, Apparel and Textiles.

The vision of the Department of Retailing and Tourism Management is:

To be recognized as a premier resource for innovative interdisciplinary education to
produce students who are globally product- and consumer-focused and who have a
competitive foundation in a global environment or economy.

To be a source of innovative interdisciplinary programming that partners with industry,
consumers, and educators to address the issues related to the consumer experience and
business development that are fundamental to the long-term development of the economy.

The mission of the new Department of Retailing and Tourism Management is:

To provide degree programs that promote experiential learning through industry- related
work experience and internships, study tours, and exchange programs;

To provide an introduction to theories, models, and methods that build competencies in
business and customer services in retail and hospitality management in a changing work
environment;

To provide excellence in teaching, service and research that results in state, national and
global recognition as a leader in preparing professionals for careers in the merchandising,
hospitality and tourism industries.

The Goals of the Department

Graduates of a four-year baccalaureate in the Retailing and Tourism Management program should
demonstrate abilities in the following areas:

1) INDUSTRY OPERATIONS: Students will be able to apply their knowledge of
management, planning, staffing and control to RTM businesses and organizations that
support these businesses.



2) CULTURE AND HUMAN BEHAVIOR: Students will be able to articulate awareness
of cultural elements important to members of another culture in relation to history, values,
beliefs, politics, communication, economy and business practices.

3) GLOBALIZATION OF RETAILING and TOURISM MANAGEMENT: Students
will be able to demonstrate an awareness and sensitivity to retail and tourism management
practices in an international marketplace.

4) ETHICS, SOCIAL RESPONSIBILITY, AND SUSTAINABILITY: Students will be
able to:

a. [Evaluate social responsibility, professional behavior, and ethics impact on
individual, organizational, and corporate decision making.
b. Analyze and evaluate environmental and environmental sustainability’s impact on

industry activities and processes.

5) CRITICAL THINKING: Demonstrate the ability to critically evaluate and compare
diverse perspectives in the retailing and tourism management industry.

6). CREATIVE THINKING: Demonstrate the ability to develop solutions to organizational
problems that are logical and consistent with the values and mission of the company.

7) PROFESSIONAL DEVELOPMENT: Students will be able to apply career planning
concepts and job search strategies to diverse industry opportunities.

Consortium Relationships with Other Institutions

The Department of Retailing & Tourism has had limited consortium relations with other
institutions. During the review period (2005 -2012), we have had students register through the
University of Kentucky for MAT 470 (International Retailing) from Michigan State University.
This class is an online course that is required by the MAT program. Students from that university
have not taken the course in the last four years. The Retailing and Tourism Management program
does participate in other consortiums related to research.

MAT is a member of the Southeast Graduate Consortium. Members include University of
Kentucky, University of Tennessee, University of Georgia, University of North-Carolina
Greensboro, University of South Carolina, Louisiana state University, Florida, and Auburn. The
purpose of this consortium is to host an annual meeting where graduate students (Masters and
Ph.D.) present their research in progress at a rotating location for discussion. The consortium will
be held at the University of Kentucky in April of 2014. Evaluation is done at the student level.

Vanessa Jackson is a member of the Rural Retailing consortium. Members include University of
Kentucky, The Ohio State University, lowa State University, and Western Michigan University.
This group submits grants each year to support the need to improve the resiliency of small



businesses in rural communities. The group has also written and published many articles and
presented at the American Collegiate Retailing Association, the International Textiles and Apparel
Association and many more. The consortium has also developed teaching modules related to
research topics that are used by extension agents and other constituents to enhance the proficiency
and resiliency of rural retailers.

Dr. Tracy Lu is a member of the tourism and event management consortium. Members include
University of Kentucky, Purdue University, and Sichuan University in China. This group
submitted a grant to National Natural Science Foundation of China (NSFC) on the topic of “the
Impacts of Heritage Image on Tourist Spatial-temporal Behavior, Synergetic Dynamics and
Interactive Evolution Following Emergencies”. The group has also written and presented an
article at the Asia-Pacific Council on Hotel, Restaurant, and Institutional Education conference.

Min-Young Lee collaborates with Eun Young Kim from Chungbuk National University for
research. Both researched corporate social responsibility (CSR) during past few years. Together,
they published one journal article and several conference proceedings. In addition to CSR, they
expanded their research scope to smart virtual store management with QR code.

Meeting the University of Kentucky’s Strategic Plan

The goals RTM links with the University’s goals (cited in the University’s Strategic plan
for 2009-2014). Please review appendix A for the department’s strategic plan for 2009-2014.

Department Benchmarking Activities
Benchmark Institutions for MAT

The Bachelor of Science degree in Merchandising, Apparel, and Textiles is a critical program in

the state of Kentucky as it is the only major program of its kind in central and eastern regions of
the state. It is accredited through the American Association of Family and Consumer Science.
Western Kentucky is the only other regional university with significant number of majors in this
area. Eastern KY University has an Apparel Design and Merchandising program with 59 current
students. Western KY University has a Textiles and Apparel Merchandising major and minor with
92 students. Neither university offers a graduate program in our field. In the past decade the
program area has been eliminated at Morehead State University, Murray State University and
Georgetown College. Geographically, the closest program to UK’s is Eastern Kentucky
University and that program has seen major decline in student numbers and faculty support.

Benchmark Institutions for HMT

The HMT program maintains close ties with the hospitality industry locally, statewide, and
nationally in an effort to establish as many employment opportunities as possible. This expanding
service industry encompasses commercial restaurants, hotels, and leisure-time businesses such as
clubs and resorts, health care facilities, and educational institutions.



The benchmarking institutions for the HMT program include Iowa State and Colorado State
University. The Hospitality Management major at lowa State is known world-wide for its
excellence in research. It was recently ranked 15th among the world’s top 100 hospitality and
tourism programs, according to the Journal of Hospitality & Tourism Research. The program has
an enrollment of 200 students.

The Hospitality Management program at Colorado State University provides students with a
background in both food and lodging operations. Course work provides a broad exposure to the
liberal arts and sciences as well. Elective credit allows students to tailor their own program of
study to their particular interest. The major provides access to a broad array of employment
possibilities.



Faculty and Graduate Students
Faculty

The composition of current faculty in the two programs is listed in Table 1. The Department of
Retailing and Tourism Management has 2 full professors, five associate professors, two assistant
professors, and one lecturer. By the time this review is complete, we will have hired a lecturer in
the MAT (Merchandising Apparel & Textiles) program. Two associate professors are working
toward the rank of full professor. The two assistant professors will go up for tenure review in
approximately three years.

Table 1. Number of Faculty by Rank and Department

. Hospitality .
Rank Merchandlsmg, Apparel & Management & Combined
Textiles .
Tourism

Full Professor 2 0 2
Associate Professor 4 1 5
Assistant Professor 0 2 2
Lecturer 0 1 1
Total 6 4 10

Table 2 provides a list of the faculty in MAT and HMT. Dean Smith appointed Vanessa Jackson
as chair of the department, effective July 1, 2013. The department hired an academic coordinator
in the fall of 2013, and one lecturer will be hired for MAT in spring 2014. Table 3 provides the
DOE for all faculty during the time period of the merger of the two departments.

Academic Coordinator

The academic coordinator 1) provides advice to the department chair and Directors of
Undergraduate and Graduate Studies in areas of accreditation, program review, and curriculum; 2)
has full responsibility for teaching one course per semester at the 100 — 200 level; 3) administers
an enrollment management plan, prepares enrollment tracking and status reports; oversees data
collection for annual reporting and academic program assessment; 4) advises freshmen and
sophomores in HMT and MAT; and 5) develops communications, marketing, and outreach plan
for undergraduate and graduate programs by updating advising materials; updates the
department's undergraduate web pages; conducts program assessments; conducts in-person, e-
mail, and web-based communications with students; and manages student recruitment.

Staff

The Department is also currently supported by a Staff Associate at level 39. The staff person is
responsible for all curriculum issues (class scheduling, curriculum documents, etc.), budget
reconciliations, purchasing, front desk operations, and provides staff support to the ten faculty in
the department. This has created an overload of responsibilities for the staff position. All
curriculum responsibilities will be turned over to the academic coordinator in fall of 2013.
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Table 2. Faculty Profiles

Vanessa Prier Jackson, Chair

Ph.D. Michigan State University, 1998
Hired @ Assistant Professor — 8/1998
Promoted to Associate Professor — 5/2004
Promoted to Full Professor — 5/2012
Research: Rural Retail Development

Easter, Elizabeth P.

Ph.D. University of Tennessee, 1982

Hired @Assistant Professor — 8/1984

Promoted to Associate Professor — 5/1990

Promoted to Full Professor — 5/1995

Research/Teaching: Textiles Science and Research Methods

Lee, Min-Young

Ph.D. University of Tennessee, Knoxville, 2007
Hired @ Assistant Professor — 8/2007
Promoted to Associate Professor — 7/2013
Research: Socially Responsible Consumption

Michelman, Susan

Ph.D. University of Minnesota, 1992
Hired @ Associate Professor — 8/2002
Research: Social - Psychological Aspects of Dress

Miller-Spillman, Kimberly

Ph.D., University of Wisconsin, 1990

Hired @ Assistant Professor — 8/1990

Promoted to Associate Professor — 5/1997

Research/Teaching: Social psychological and Cultural Aspects of Dress,
History of Costumes

Wesley, Scarlett

Ph.D. University of Tennessee, Knoxville, 1996
Hired @ Assistant Professor — 1/2006

Promoted to Associate Professor - January, 2012
Research: Social Responsibility; Local Retailing

Brown, Desmond

Ph.D. Virginia Tech

Hired @ Assistant Professor — 1/1995
Promoted to Associate Professor - 7/2000
Research: Tourism in Developing countries

Day, Tricia Ph.D.  North Carolina State University, Raleigh, NC
Hired @ Lecturer, 8/2012
Lu, Ying Ph.D. Purdue University, 2011

Hired @ Assistant Professor — 8/2011
Research: Event Management, Consumer Behavior in Service Settings.

Swanson, Jason

Ph.D. North Carolina State University, 2010
Hired @ Lecturer - 8/2009

Promoted to Assistant Professor - 7/2010
Research: Tourism Policy and Planning
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Table 3 provides the distribution of effort of faculty during the first year as a department. Each

faculty member is required to distribute their work load between instruction, research, and

service. The average percentage of teaching for the faculty is 51.68 of their time. All faculty,
except lecturers, teach two classes per semester and are required to conduct research. Two classes
per semester are required, however, the efforts for research may vary based on time allotted for

grant research and possible service and/or extension work. Lecturers in MAT and HMT are

required to teach three classes per semester and sometimes serve as advisor to the student club.
None of the faculty has extension assignments; however, time allotted for service may include

acting as director of undergraduate and/or graduate studies (15% of time) or serve as advisor to
the MAT or HMA club.

Table 3. Faculty Distribution of Efforts: 2011- 2012

Name Instruction Research | Service/Ext | Administration | Sabbatical | Total
Brown, Desmond | 64 21 0 15 0 100
Easter, Elizabeth | 33 67 0 0 0 100
Miller- Spillman, | 31.8 18.2 0 0 50 100
Kimberly
Jackson, Vanessa | 56 29 15 0 0 100
Michelman, 65 30 0 0 100
Susan
Wesley, Scarlett 58 22 5 15 0 100
Lee, Min-Young | 60.9 39.1 0 0 0 100
Swanson, Jason 47 53 0 0 0 100
Lu, Ying 54 46 0 0 0 100
Day, Tricia * 95 0 2.5 0 0 100
*Hired August 2012

Faculty Research and Scholarly Accomplishments: Overview of current research program

and plans.

The areas of research in the department include retailing, social psychological and cultural aspects
of dress, textile testing, and tourism management.

Research Focus of MAT Faculty

In the research area of the social psychological and cultural aspects of dress, the faculty member
focuses on the expression of the self through dress; in particular the costuming of Civil War re-
enactors. The faculty member will contribute a chapter to a tourism book out of Australia titled:
“Fashion, Design, and Events” to be published by Rutledge in 2013 as part of the Advances in
Events Research series. This book chapter, will cover the female re-enactors’ dress and magic
moments, which links the researcher’s goal of social, psychological aspects of dress and tourism.

Another research area focus is consumer’s emotion and experience in the retail environment. The
research is divided to two sub areas: (1) consumer emotion and experience in traditional retail
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formats compared to new retail formats (e.g., e-commerce, m-commerce, virtual communities,
and online auctions); (2) consumer experiences with sustainability in the retail environment.

Emotional value and loyalty of consumers toward retailers are examined in traditional retail
formats. The research examined emotional loyalty of consumers toward retailers (Kim & Lee,
2010), the relationship of time pressure and shopping enjoyment (Lee & Wesley, 2009), decision
making style of generation Y consumers (Jackson & Lee, 2010), and emotional value of brands in
global market (Lee, Knight, Kim, 2008; Lee, Kim, Pelton, Knight, & Forney, 2008). The focus of
the researcher on new retail formats has centered on emotional value and consumer experience in
new retail formats. For example, the research has examined emotional value (hedonic value) of
online auctions (Lee, Kim & Lee, 2013; Lee, Kim, Fairhurst, 2009; Lee, Kim & Kim, 2008),
consumer experience in self-service Kiosk (Lee, Fairhurst, & Lee, 2009), and attitudes toward
virtual communities (Lee, Atkins, & Kim, 2009). The findings identified strategies for e-tailers
utilizing game theory (Lee, 2011). The researcher has expanded the research to include social
media (i.e., Facebook and twitter) which provide emotional ties between retailers and consumers.

Sustainability and Consumer Experience

Sustainability and Consumer Experience research is designed to determine how to connect the
context of consumer emotion and experiential retailing to rural development. Thus, linking the
concept of experience economy to local products and services needed by consumers. The
sustainable industry initiatives research efforts seek to identify ways to increase consumer
demand for sustainable products as well as how to increase awareness and adoption of general
and corporate sustainability practices.

Corporate Social Responsibility Research

Corporate social responsibility (CSR) is becoming a mainstream issue in today’s competitive
environment because it has strategic importance to many retailers. Recently, consumers want
companies to be more socially responsible, and a significant amount of companies have adopted
social causes as an effective marketing tool. To encourage these social initiatives, it is necessary
to discover that socially responsible behavior can be rewarded financially. The purpose of the
project is to identify when and how consumers use corporate socially responsible behavior as a
purchasing criteria in two different cultural settings (United States and South Korea). Also, we
would like to evoke individual’s responsibility as a consumer. The more consumers use CSR as a
purchasing criteria, the more retailers contribute to the society and the community.

Textile Testing & Clothes Care

Dr. Easter supervises the Textile Testing Laboratory: utilizing both undergraduate and graduate
students as lab technicians or research assistants to conduct basic textile testing for product
development and evaluation. Dr. Easter is the project leader for the Clothes Care Research
Center™ (CCRC) a cooperative effort among Cotton Incorporated, GE Consumer & Industrial,
and Procter & Gamble. The University of Kentucky's Textile Testing Laboratory provides
unbiased oversight to design and conduct CCRC's research projects to help consumers save time
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and money by identifying the best in-home cleaning and maintenance techniques to extend the life
and performance of fabrics.

Research Focus of HMT Faculty

Faculty in the Hospitality Management and Tourism program focuses their research in three major
areas: consumer behavior, convention planning and event tourism, and tourism-related public
policy.

In the research area of tourism management the focus is on consumer behavior. Contributions to
this research focus includes research of online behavior of tourists; (Han & Lu, 2013; Quinteros,
Wei, & Lu, 2013); tourists’ involvement in travel destinations (Jiang, Wu, & Lu, 2013) and
international travel concerns (Lu, Fu & Adler, 2013). These studies provide a better understanding
of tourists’ interactive experience with technology, local and global communities. Consumer
behavior has also been researched within the HMT program related to paddle trail recreation
(Kline, Cardenas, Dufty, & Swanson, 2012), travel in the Polar Regions (Swanson & Kline,
2013), and restaurant demand (Swanson & Han, 2013). The results are valuable for the hospitality
and tourism industry in product development and marketing.

The second focus of research is convention and event tourism (Lu, Zhou, & Cai, 2011), perception
of local residents about the development of the industry (Yoo, Zhou, Lu, & Kim, In press; Zhou,
Lu, & Yoo, In press), and interactive experience of attendees with the hosts (Lu, Adler, Cai, & Li,
2013). These studies are beneficial to both event planners in addition to other hospitality sectors,
such as hotels and restaurants, in developing programs and services that better facilitate
consumers’ networking activities at events. Two papers in this area received the Best Paper
Award at international conferences in the past two years successively.

Tourism-related public policy is a research area that few scholars in the United States focus on, as
much of the research in this area originates in Australia and Canada. Implications of program
research in this area are targeted to both a global audience (Edgell & Swanson, 2013) and a
national audience (Swanson & Brothers, 2012). Research related to public policy has also been
conducted related to issues at the state and local levels in Kentucky (Swanson & Han, 2013).
Results from these works help policy makers and tourism professionals understand tourism policy
processes and impacts. The understanding can lead to more sustainable tourism development
initiatives.

Teaching

The University of Kentucky and the college strive to increase the availability of education to
students through alternative methods of delivery. At the University of Kentucky and in the
department of Retailing and Tourism Management, the number of online courses continues to
increase. During the review period, RTM has increased the number of online courses from one to
five, and the department is working to increase that number.

A goal of the University of Kentucky and the college has been to increase the number of students
that have study abroad experience. RTM has also worked to support this goal. During the review
period, RTM has organized and supervised study tours of students to London, Paris, Italy, Panama,
and Scotland. Faculty have also conducted domestic study tours to New York City, Atlanta
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Apparel Mart, and Chicago and Atlanta Career Fairs.

RTM enhances student learning through industry and classroom interaction by encouraging
students to gain work experience prior to their internship experience. MAT and HMT utilize
relationships with small and large businesses to provide hands on learning.

MAT 759 (Rural Retail Development) connected students with small businesses in a rural
community to learn what problems the retailers faced, and then provided the businesses with
ideas to help them create resiliency and proficiency in their business. The students visited the
community, talked the business owners, took pictures of the establishments, researched for
information and ideas to improve the business and provided a report of their findings.

RTM 499 — Retailing and Tourism Management Internship

In an effort to facilitate a common core between the two programs in the recently merged and
renamed department of Retailing and Tourism Management, a common internship course was
developed. The revisions adjusted the requirements for the internships for both MAT and HMT
and made them equivalent in terms of hours required for the students and the credit hours offered.
It also more closely aligns this requirement with the requirements in other College of Agriculture,
Food and Environment programs in terms of the credit hours awarded for the contact hour
requirement. All students are required to complete an internship. Internships can be international
or domestic. The internship is a 320-hour, 8 week learning experience in an approved agency or
organization, under the joint supervision of a qualified manager and a university internship
supervisor.

The internship in Retail and Tourism Management is a course required of all University of
Kentucky undergraduate students in Hospitality Management and Tourism and Merchandising,
Apparel and Textiles. The internship is a cooperative agreement between the University and an
approved agency whereby an advanced undergraduate student receives professional experience of
a practical nature in his/her academic area of interest under the supervision and guidance of a
qualified Professional. The Internship is the student's off-campus practicum that will provide
him/her with the opportunity to participate in and make application of learned theory to all phases
of the agency's operation. For example, most internships should have opportunities for the student
to gain experience in several of the following areas: marketing and promotions, customer service
management, human resources management, administrative procedures, supervision, leadership,
facility operation, event management, public relations, risk management, and maintenance
procedures. Internships may take place with a variety of agencies -- public, private, semi-private,
and commercial -- where personnel qualified to supervise students are employed and where the
program can provide varied and sequential experiences. The internship should simulate as closely
as possible the experiences of the working professional and provide the intern with the
opportunity to gain an understanding and an appreciation of the role, duties, and responsibilities of
a successful professional.
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HMT 330 — Meetings and Convention Management
This course was designed to emphasize the role of Destination Marketing Organizations in the
convention and meeting planning industry. Students worked in groups and choose a specific
destination to utilize as the setting for their class projects. Students were able to gain access to
live STR report data for each destination. STR reports are the industry ‘gold standard’ when it
comes to hotel performance within a destination market. It provides a wide variety of information
from the number of hotels and available rooms to the average daily revenue and average ancillary
spending. Reading and interpreting STR reports is a very useful skill for HMT students to have in
the job market. For the class students were challenged with four types of case study scenarios.
Each of the four scenarios required students to examine tourism, the destination and the
convention market from a variety of perspectives. The four case studies included:
1. Convincing the local government to continue funding tourism development. This
project focused on value of the DMO and relative importance of tourism within a
destination.
2. Presenting the destination to a group of prospective meeting planners. This project
focused on identifying target markets and developing value propositions to meet the needs
of those markets.
3. Consideration of the impacts of tourism within a destination, both positive and
negative. This project included assessing the socio-cultural, economic and environmental
impacts as well as presenting the implications and influences. It included addressing the
concerns of residents regarding tourism impacts and creating a convincing argument that
the positive impacts outweigh the negative impacts.
4. Responding to a request for proposal (RFP). This project required students to create a
proposal to a specific group or meeting that is considering their city as a
convention/conference/meeting destination. Students created a specific value proposition
and a convincing argument for bringing that meeting to their destination.

HMT 320 — Hospitality Marketing

This course focuses on services and experience marketing rather than product marketing.

Students will have the opportunity to work with a hospital to develop a complaint tracking system,
an employee reward and recognition program, and hospitality/customer service training for staff.
This experience will allow students to apply service marketing principles to a service industry
system and track changes and improvements.

Service

The goal of the University of Kentucky has been to enhance the quality of life for Kentuckians
and the world. The RTM department works with extension agents, businesses and the community
to accomplish that same goal. Some examples include:

1. Economic Impact Report — 2013 Rolex Kentucky Three-Day Event.
Calculated the economic impact from tourism for a world-class annual
sporting event.

2. Market Positioning Plan — Boyle County Convention and Visitors Bureau;
Danville, KY
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3. HMT 370, (Spring 2013) Spring Fashion Show, Networking Dinner and Various School of
HES Meetings — the special event class planned the spring fashion show and networking
dinner and also assisted with several School of HES professional meetings and events.

4, HMT 120 (Fall 2012), Get Your Feet Wet — Introduction to Hospitality Students were

offered an opportunity to gain some experience in the field. Students could choose to

participate with Senior Day with Grant County Parks and Recreation, Race for the Cure,

KRPS 2012 Conference, and volunteers with a local non-profit event or do a restaurant

evaluation.

Analysis of Danville, KY liquor tax revenue use — Boyle County Arts Council

6. Kentucky Plaid Project — serving as faculty liaison in the implementation of HES/MAT
student project. Faculty coordinator for the involvement of MAT classes for this project,

7. MAT Denim Drive — Co-organized with Elizabeth Easter: Cotton. From Blue to Green in
association with Cotton Incorporated,

8. Fabric Design: Playing with Plaid Workshop (2008, June) — Kentucky State 4-H Teen
Conference.

9. T-shirt Design Workshop (2006, June) — State 4-H Fashion Revue Education Program.

10. 2008 — Short term Consultant — USAID Technical Assistance to Republic of Georgia —
through International Institutes for Research (AIR) in Washington, DC. Project - training
programs (Tbilisi and Kobuleti) providing “soft skills” training to 100 students, recent
graduates and trainers of two collaborating vocational training centers.

11. 2007- Technical Assistance Project Volunteer — Winrock International/USAID project for
Southern Sudan’s Economic Enhancement Program, Juba, Sudan. Project — Train small
& medium sized hotel & restaurant entrepreneurs in practical and profitable methods of
hospitality business operations.

12. Kentucky Make It Yourself with Wool Competition (2006, October) — Served as judge for
Kentucky state-wide competition.

13. Business tourism and international project management in Vidzeme University College,
Latvia.

14. 2005- USAID/EEUEM NISCUPP — Training of educational partners in entrepreneurship
development in tourism award to assist Cherkassy Institute of Management (Ukraine) in
building strong and sound academic program; to improve the competitiveness and
efficiency of small and medium-sized tourism-related enterprises.

N

Attrition

No faculty retired, resigned or was denied tenure in the last three years. Dr. Susan Michelman
has applied for retirement and will be taking a leave in the spring of 2014 and will begin her
post retirement fall of 2014.

Unfilled Lines

During the time period of review and the merger of the department, we have experienced open
lines and the approval of new lines by the Dean of Agriculture. One lecturer position was vacant
due to the resignation of the lecturer. During that time the department utilized two part-time
instructors to cover courses. A search was conducted to fill lecturer position, one applicant was
offered the job, but she turned down the offer. Hence, the position has been open during fall 2013
semester while a second search was conducted. It is anticipated that a lecturer will be hired for
the spring of 2014.
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Teaching and Research Assistantships Awarded during Review Period

Teaching and research assistant information was not available during the period of 2005 to 2008.
The number of teaching assistants range from 5 to 9 during the 2008 to 2012 review period. The
increase was due to the merger of the MAT and HMT programs. Research assistants are based on
grant funding and faculty start-up funds.

Table 4. Teaching and research Assistantships awarded during review Period

Year TA’s RA’s
2005/2006 N/A N/A
2006/2007 N/A N/A
2007/2008 N/A N/A
2008/2009 6 1
2009/2010 5 1
2010/2011 5 2
2011/2012 8 4
2012/2013 9 2

No students have rejected any funding during the period of review.

Postdocs

The Department of Retailing and Tourism Management does not offer postdoc.

Grants and Contracts for Review Period (See Appendix C & D for a list of internal and
external grants.)

Table 5. Grants and Contracts for review Period

Year Dollar Amount| Number of Faculty | FTE Research Faculty
2005/2006 35,964 S 0.57
2006/2007 36,051 6 1.26
2007/2008 34,293 7 1.69
2008/2009 (74,498 7 2.06
2009/2010 [75,265 7 2.52
2010/2011 247,275 7 2.45
2011/2012 93,353 10 2.55
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Faculty Fellowships

The Textile Testing Lab has the Lion Apparel Fellowship that provides ' tuition scholarships to
students working on projects related to the Fire Fighting Industry. This semester two students
have 2 of their tuition paid by this Fellowship.

Faculty Honors and Recognitions

The short period together, faculty in the department of Retailing and Tourism Management has
received several outstanding research awards. Among the awards received were Fulbright Senior
Scholar’s awards (2), Patricia Brantley Todd Award (2), several best paper wards at prestigious
conferences (4), induction into the top 40 travel and tourism professionals award (1) and the
Gamma Sigma Delta The Honor Society of Agriculture (1), and appointed as the Editor-in-Chief of
the International Journal of Hospitality and Event Management (1).

List of Honors and Recognitions during the Review Period

Brown, Desmond, 2005- Fulbright Senior Scholars Award - to conduct a 6 week workshop and
teach a graduate course in Business tourism and International project management in
Vidzeme University College, Latvia.

Brown, Desmond, 2009- Fulbright Senior Scholar Award to conduct a two week workshop,
participate in seminars and develop and assess academic curricular for the school of
Tourism & Services Jyviskyld University of Applied Sciences, Finland

Easter, Elizabeth, (1/2010) Patricia Brantley Todd Awards of Excellence in Human
Environmental Sciences — Research.

Easter, Elizabeth, (3/2009). Gamma Sigma Delta George Mitchell Award for Outstanding
Faculty
Service to Graduate Students.

Lee, Min-Young, (2011). Patricia Brantley Todd Award of Excellence in Research
($1,000), University of Kentucky

Lee, Min-Young, (2010). Inducted into Gamma Sigma Delta The Honor Society of
Agriculture, March 29, 2011.

Lee, Min-Young, (2009). Best Research Paper from Korean Society of Clothing and Textiles
fall conference, Seoul, Korea, Oct. 16.

Lee, Min-Young, (May, 2008). Best Retail Research Paper from American Collegiate Retailing
Association (ACRA). “Segmenting online auction consumers.”

Lu, Ying (2012). Best Paper Award, International Convention and Expo Summit 2012, May 22 - 24,
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2012, Hong Kong, China.

Lu, Ying (2012). Appointed as the Editor-in-Chief of International Journal of Hospitality and Event
Management (ITHEM) by InderScience Publisher, United Kingdom.

Swanson, Jason, (2012). — Forty for the Future: Travel’s Leading Talent. Selected as a
member of the inaugural class of the top 40 travel and tourism professionals under the
age of 40 in the United States.

Lu, Ying, (2013). Best Paper Award, World Convention on Hospitality, Tourism & Events Research
(WHTER) & International Convention and Expo Summit (ICES) 2013, May 24 — 28, 2013,
Bangkok, Thailand.

Publication List for Period of Review (See Appendix E)

Although the MAT and HMT departments merged together during the last two years of the review
period, information related to the HMT number of publications is merged with the previous
department and are not available for evaluation. The list of publications does include the HMT
publications during the 2011 through

2012 year.

Undergraduate Research Activities and Initiatives (if applicable)

Spring 2012, students in Dr. Jason Swanson’s class, Trends in Hospitality and Tourism course
(HMT 480), participated in the Showcase of Undergraduate Scholars at UK. The Showcase was
an opportunity for undergraduate students to display their research and creative work in a formal
poster presentation. Twenty three students presented posters showcasing their research surveys
conducted on consumer and market trends. The research focused on the managers' perspective in
various hospitality and tourism industry sectors, such as full-service hotels, restaurants, event
planning, tour operators, destination management, and other sectors.

Min-Y oung Lee:
Sponsored and supported one undergraduate student (Laura Evans) to participate in international
retail competition in Toronto Canada (ACRA Charrette) during March 25-29, 2008. She received

2nd place in the competition
Ying Lu: Organized 25 students to attend Society of Government Meeting Professional (SGMP) meeting,
March 20, 2012, at Marriott Griffin Gate Resort, Lexington, K.

Scarlett Wesley:

MAT 395 Independent Studies with Undergraduate students:
Cotton from Blue to Green Fall 2010
Merchandising the UK Plaid Fall 2010
Professional Extension Experience =~ Summer 2009
Sustainable Trends in Retailing Summer 2008
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Documentation of Implementation of Policies & Procedures

Evidence of adherence to educational policies and procedures established through the
faculty governance process, including consistency in applying policies related to grading,
probation, admissions, termination.

The faculty and administrator adhere to the established rules and regulations set forth by the
University, the College of Agriculture, Food and Environment, and the School of Human
Environmental Sciences.

Evidence of consistent review and monitoring of course substitution, course equivalency
credits, course substitutions, course transfers toward degree completion, and vetting of
exceptions, degree requirements

Course substitution is reviewed by faculty members when the students submit a request; once
approved by faculty members; the director of undergraduate study signs the course substitution
form before it is submitted to the academic advising office for the school. Equivalency credit and
course transfers are reviewed by the director of undergraduate studies with consultation of faculty
when the requests are received from the registrar. The decision is forwarded to the academic
advising office and the registrar.

Degree requirements and vetting of exceptions are reviewed by faculty. When the faculty agrees
to change course requirements, a program change proposal is submitted to the college
undergraduate curriculum committee for review. After this reviewed the proposal is submitted for
university approval.

Evidence of adherence to unit procedures on faculty personnel actions (e.g., appointment,
promotion and tenure) and budget request preparation.

The faculty and administrator adhere to the established rules and regulations set forth by the
University, the College of Agriculture, and the School of Human Environmental Sciences.

Evidence of course scheduling and teaching assignment

The faculty schedule meetings to discuss scheduling and teaching of classes. All courses required
for a degree are offered during a scheduled four year plan (See Appendix F).
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Academic (Degree) Program Descriptions

MAT Graduate Enrollments and Degrees Awarded

During the 2005-2012 period, enrollment in the MAT graduate program has fluctuated
with a low of 8 in the year 2008-2009 (see Table 6). The highest enrollment was 16 during the
year 2007/2008. The number of students has remained between 10 and 11 between 2009 and
2012. The lowest number of degrees awarded was 2 during the year 2005/2006, with the highest
of 6 in the 2008/2009 year. However, the department has had 5 degrees awarded during the
2010/2011 and 2011/2012.

Table 6. MAT Graduate Enrollments and Degrees Awarded

Year 2005/2006 | 2006/2007 | 2007/2008 | 2008/2009 | 2009/2010 | 2010/2011 | 2011/2012
Student 11 10 16 8 11 11 10
Enrollment

Degrees 2 3 4 6 3 5 5
Awarded

Credit Hours | N/A N/A N/A N/A N/A N/A N/A

HMT Graduate Enrollments and Degrees Awarded

The HMT graduate program remains merged with Dietetics and Human Nutrition. Therefore, student
enrollment, degrees awarded and other information are not included.

Undergraduate Enrollment and Degrees Awarded in Merchandising, Apparel & Textiles

Table 7. Undergraduate Enrollment and Degrees Awarded in MAT

Year Student BS Degrees Student  Credit
Enrollment Awarded in MAT | Hours
2005/2006 236 56 4038
2006/2007 234 67 4086
2007/2008 241 66 4020
2008/2009 220 63 3983
2009/2010 206 62 3791
2010/2011 208 59 3564
2011/2012 175 44 3594
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Undergraduate Enrollment and Degrees Awarded in Hospitality Management & Tourism
(HMT)

Hospitality Management and Tourism was merged with Merchandising Apparel and Textiles in
2012. The number of degrees was combined with the previous department and therefore is not
available for review. The number of students enrolled in the program has fluctuated over the eight
year period (See Table 8 below). The inconsistency in the enrollment could be due to the difficulty
that potential students had when trying to locate the program as it was embedded in the nutrition
department.

Table 8. Undergraduate Enrollment and Degrees Awarded in HMT

Year 2005/ | 2006/ | 2007/ 2008/ | 2009/ | 2010/ | 2011/ |2012/
2006 | 2007 | 2008 2009 | 2010 | 2011 2012 2013

Enrollment 154 187 176 144 141 139 117 130

Student 1245 1575 1587 1323 | 1635 1401 1089 N/A
Credit Hours

Explanation of how curriculum is different

The department is unique when compared to other universities because in most cases the two
programs are not merged into one department. Most are separate and in some cases in different
colleges.

Explanation of pursuit of collaborative opportunities with other institutions

The Department of Retailing & Tourism has had limited consortium relations with other
institutions. During the review period, we have had students register through the University of
Kentucky for MAT 470 (International Retailing) from Michigan State University. This class is an
online course that is required by the MAT program. Students from that university have not taken
the course in the last four years. The Retailing and Tourism Management program does participate
in other consortiums related to research.

MAT is a member of the Southeast Graduate Consortium. Members include University of
Kentucky, University of Tennessee, University of Georgia, University of North-Carolina
Greensboro, University of South Carolina, Louisiana state University, Florida?, and Auburn. The
purpose of this consortium is to host an annual meeting where graduate students (Masters and
Ph.D.) present their research in progress at a rotating location for discussion. The consortium will
be held at the University of Kentucky April of 2014. Evaluation is done at the student level.

Vanessa Jackson is a member of the Rural Retailing consortium. Members include University of
Kentucky, The Ohio State University, lowa State University, and Western Michigan University.
This group submits grants each year to support the need to improve the resiliency of small
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businesses in rural communities. The group has also written and published many articles and
presented at the American Collegiate Retailing Association, the International Textiles and Apparel
Association and many more. The consortium has also developed teaching modules related to
research topics that are used by extension agents and other constituents to enhance the proficiency
and resiliency of rural retailers.

Dr. Tracy Lu is a member of the tourism and event management consortium. Members include
University of Kentucky, Purdue University, and Sichuan University in China. This group
submitted a grant to National Natural Science Foundation of China (NSFC) on the topic of “the
Impacts of Heritage Image on Tourist Spatial-temporal Behavior, Synergetic Dynamics and
Interactive Evolution Following Emergencies”. The group has also written and presented an
article at the Asia-Pacific Council on Hotel, Restaurant, and Institutional Education conference.

Min-Young Lee collaborates with Eun Young Kim from Chungbuk National University for
research. Both researched corporate social responsibility (CSR) during past few years. Together,
they published one journal article and several conference proceedings. In addition to CSR, they
expanded their research scope to smart virtual store management with QR code.

Program History & Uniqueness

The Department of Merchandising, Apparel & Textiles merged with the Hospitality Management
and Tourism program in 2012. The new department of Retailing and Tourism Management
brings together applied social science faculty within the College of Agriculture and provides focus
for meeting the needs of an emerging experience economy. The reconfiguration of the existing
faculty and staff resources addresses the strategic goals of the School of Human Environmental
Sciences, the College of Agriculture, the University of Kentucky, and the Commonwealth more
effectively. The newly combined programs allows for collaboration in teaching, research, and
service necessary to support the development of competitive students that can contribute to the
economic and social well-being of the Commonwealth, the nation and the world. The major
benefits of the combined programs include:

An experiential oriented education which enables students to compete in an ever
changing global environment/society.

Increased exposure of the programs with revised curriculum development and
recruitment strategies to support this initiative.

Increase number of faculty who can teach across disciplines and bring their expertise
to the new program. Additionally, one new faculty hire is in progress.

Present State of Merger

The merger of the Hospitality Management & Tourism program and the Department of
Merchandising, Apparel & Textiles was approved in three phases.

Phase 1. A proposal to establish the Department of Retailing and Tourism Management within
the College of Agriculture was approved by faculty in 2011. The University approved the merger
of the two departments in 2012. All Hospitality Management & Tourism classes under the
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Department of Nutrition and Food Science have been transferred to the program of Hospitality
Management & Tourism in the RTM department. Two faculty (Desmond Brown, and Jason
Swanson) were transferred to the new department. Tricia Day has been hired in the new lecturer
position.

Phase 2. The curricula were revised to represent a thoughtful and progressive synthesis of the
current curricula across the existing MAT program and the HMT program. The two programs
have revised the requirements of the 4 year plan to include core courses that will be taken by both
majors. At this time the curriculum changes for the programs are being evaluated by the university
curriculum committee and the University senate (See appendix F and G curriculum plans)

Phase 3. Develop, approve and implement a new master’s program that will combine the curricula
of both programs. Both programs have met and approved a combined Master’s degree curriculum
with core courses to be taken by all students (See appendix G for proposed curriculum for

master’s degree).

Department Organization/Administration

The chair of the Department of Retailing and Tourism Management is Dr. Vanessa Prier
Jackson. The department operates as a “committee of the whole” regarding the undergraduate
curriculum. Dr. MinYoung Lee currently serves as Director of Undergraduate Studies for both
programs beginning fall 2013. Faculty in each program have evaluated the undergraduate
programs and made significant changes which will include a core of courses to be taken by
students from both programs. In addition, the faculty agreed to combine the internship
programs, and coordination of international and domestic study tours (See undergraduate
program curriculums in appendix F).

Merchandising, Apparel and Textiles Program

The Merchandising, Apparel, and Textiles program develops graduates who are consumer and
technology focused within the global environment. Students study concepts and develop skills
necessary for understanding consumer and market trends, strategies, and industry structures that
facilitate the development, sourcing, marketing, and merchandising of consumer goods and
services in the domestic and international marketplace. The curriculum challenges students to
think creatively, to learn research and problem solving techniques, and to interact in team efforts,
while gaining knowledge of the merchandising process. Students gain awareness of the
interrelationships of people, technology, and materials in the dynamic social, economic, and
global environment of the merchandising, apparel and textile industry. Course work includes a
strong business component, interaction with professionals and field experience. Internships are a
required component of the program, which can lead to permanent professional placement. Faculty
encourages student participation in industry-sponsored projects related to merchandising and
product development.
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Hospitality Management and Tourism program

The Hospitality Management and Tourism program leads to a B.S. in Hospitality Management.
Students in the program acquire knowledge and skills needed for careers in the hospitality and
tourism industries. The degree integrates hospitality management strategies, communications, and
financial management through a curriculum focused on management of businesses and
organizations that provide hospitality services to the public. Such businesses and organizations
include hotels, restaurants, event planning firms, and destination management

organizations. Also, community-based tourism development issues and challenges are an integral
part of the program.

The Bachelor of Science in Hospitality Management develops graduates who are service-oriented
and globally prepared. Students develop skills necessary for strategic management, consumer and
market trend analysis, customer service management, and tourism destination planning. A
required senior internship is a culminating experience applying classroom knowledge to real-
world experiences. Opportunities are also available for exchange experiences and international
study tours.

GRADUATE PROGRAM

The Director of Graduate Studies (DGS, Scarlett Wesley) oversees the master’s program and
works with the department chair and graduate faculty in matters dealing with the graduate
program. The Director of Graduate Studies is appointed for 3 years on an alternating basis
between the two programs. The graduate program is being revised to create a joint master’s
degree between Hospitality Management and Tourism (HMT) and Merchandising Apparel and
Textiles (MAT) (See curriculum proposal in appendix G). Currently, Dr. Scarlett Wesley is
coordinating the merger of the two master’s programs and is preparing the necessary paperwork
to obtain university approval through the proper channels.

The graduate program will offer core courses to be taken by students in both programs. Students
can then choose courses from a list of classes approved by both programs to complete their
degree in either HMT or MAT. Communication is maintained through regular faculty meetings,
telephone, and paper and electronic-mail communications. The proposal to combine the two
programs has not been approved; however, it will include core courses that are to be taken by
students in both programs. Students will select a track that focuses on MAT or HMT to complete
their degree requirements. The new core courses will be taught by faculty in both programs. A
rotation of who will teach what course when has been established.

Graduate Faculty

Three HMT and five MAT faculty are graduate faculty. All RTM graduate faculty serve on
graduate research committees as support members or as chair of graduate student committees.
Full and/or associate graduate faculty teaches 600 and 700 level graduate classes.
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Recruitment and Program Development for the Program

The Department of Retailing and Tourism Management includes two undergraduate programs:
Merchandising Apparel and Textiles and Hospitality Management and Tourism. HMT has a 2.3
GPA entrance requirement in addition to the 2.0 graduation requirement. Merchandising Apparel
and Textiles program require students to maintain a GPA of 2.0 or better and earn a “C” or better
in all classes in the major, pre-major requirements and professional support classes. The
department academic coordinator will recruit students with these qualities. The academic
coordinator works with faculty and the department chair to develop recruiting tools that will
stipulate these requirements, such as flyers, brochures and other promotional materials. The
recruitment tools also provide information regarding the benefits of choosing one of our majors.

Program Delivery

The RTM program adheres to all University policies and procedures related to the delivery,
development, approval and implementation of program changes, new course development and
program activities. The department seeks to enhance learning through the use of distance learning.
The University of Kentucky strongly supports the development and implementation of online
courses. The MAT faculty has developed five online courses during the review period. They
include: MAT 247 (Dress and Culture), MAT 470 (International Merchandising), MAT 514
(Entrepreneurial Retailing), MAT 570 (E-Commerce), and MAT 759 (Rural Retail Development).
The core course RTM 345 (Service Management) is in the process of being converted to a totally
online course.

The department complies with best practices for SACs policies and federal rules, University
Senate and college curriculum committees. Classes are offered according to the University of
Kentucky specified scheduling of classes. Most classes meet throughout the week using Monday.
Wednesday, Friday or Tuesday and Thursday class scheduling. HMT and MAT has several
classes that are one day per week.

Program Contributions to Undergraduate general education or UK General Education
Core

RTM has no courses included in the “new” UK CORE set of General Education requirements.
However, MAT 247 continues to be a choice for continuing students who are completing the
“old” University Studies Program (USP) set of UK General Education requirements.

Student Clubs

The MAT program sponsors a Merchandising, Apparel, and Textiles Club that offers
opportunities and activities for undergraduates, including field trips, speakers, networking
opportunities, and fashion shows. In the past, the club has sponsored trips to the apparel mart in
Atlanta, helped plan a fashion show for the business college, and worked with Cotton Inc. to
collect denim that is recycled into insulation for homes. The club has conducted a prom dress
drive to collect dresses for girls who cannot afford to buy a dress for the prom. Also, the club has
been involved with volunteering for local fashion shows and events in Lexington, as well as on
the University of Kentucky's campus.
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The HMA club is sponsored by the Hospitality Management and Tourism program and provides a
vehicle through which students may develop and identify professional hospitality and management
oriented businesses. HMA club objective is to become involved in projects that interrelate and
interface with industry professionals and organizations. Activities include scheduled meetings;
trips to national associations, educational conferences, and shows; professionally planned dinners
and revenue raising activities; hotel sales blitzes; and other professional and social activities.

For the past three years, the two clubs have worked together to produce an annual fashion show.
Each year, the event draws roughly 120 people to review the latest fashions provided by local
clothiers. The HMA members are primarily responsible for event planning functions while the
MAT Club members work to produce the fashion show elements. The event is a fundraiser for
both student organizations.
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Program Quality and Student Success:

Student Learning Outcome Assessments (see Appendix H for reports)

Student learning outcomes were developed for MAT and HMT. The success of accomplishing the
learning outcomes was assessed starting in 2009 through spring 2013. Each department provided
goals with student learning outcomes to be achieved. Appendix H provides a summary of the
learning outcomes and assessments completed during the assessment period for MAT bachelors
and Master’s degree. Not all of the assessments for HMT were available because the program
was attached to the DHN program. HMT assessment information was only available for the
review period.

Student External awards and recognition

Students in both programs have received scholarships funded by alumni of the College
Agriculture and Food and Environment and the School of Human Environmental Sciences. The
number of scholarships awarded to HMT and MAT students during the review period range from
9 to 19. The number of HMT students receiving scholarship awards during the review period was
as follows: 2006-11; 2007-13; 2009- 10; 2010 — 12; 2011 —9; 2012 - 13; and 2013 — 13. The
number of MAT students receiving scholarship awards during the review period was as follows:
2006-15; 2007-19; 2009- 19; 2010 — 17; 2011 — 14; 2012 - 11; and 2013 — 13. Information was
not available for the 2004, 2005 and 2008 academic years.

Meredith Cinnamon:

Received First Place in the American Association of Textile Colorists and Chemists (AATCC)
Student Paper Competition in April of 2013. The conference and competition were held in
Greenville, SC. A paper was submitted and a presentation was given for the competition.

Six Year Graduation Rate

The six year graduation rate reported is for MAT only. HMT has been merged with Dietetics and
Human Nutrition and therefore, HMT program information is not available. According to the
Office of Institutional Research, retention rates were not tracked at the departmental and college
level prior to 2005. The most recent six-year graduation rate data from the 2006 cohort show
14.3% of entering MAT freshmen graduated in 2011-2012 (See Appendix I for table reflecting
graduation rate). New program requirements of GPA and minimum grade require higher
standards from students. With these new requirements, students take longer to graduate because
they have had to repeat courses to bring up their GPA. As stated in the University Bulletin,
program entrance requirements for MAT program are: The minimum grade-point average for
entrance of all students into the Merchandising. Apparel and Textiles program is 2.0. Graduation
Requirements MAT majors and transfer students must obtain or have received a C or better in
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ALL pre-major, professional support and MAT major required courses. A letter grade of a D will
not be accepted in the pre-major, professional support and MAT major required courses.

Employer Satisfaction with Graduates

During the review period, data was not collected related to employer satisfaction with graduates.
The new lecturer to be hired in spring of 2014 will work with the academic coordinator to develop
a method of collecting information related to employee satisfaction with our graduates.

Job Placement for Undergraduate and Graduate Students:

The Retailing and Tourism Management Program offers students’ course work and faculty
support to help them find jobs. RTM has a required internship that enables students to participate
in hands on work experience in their respective fields. RTM 340 is a pre-internship class that
helps students prepare a resume and prepare for job interviews. Also, students have available the
Stuckert career counseling service that offers individual appointments, mock interviews,
workshops, on campus interviewing, Wildcat CareerLink and the use of the career resource
library.

Pass rates on Licensure/certification (Not Applicable)

Keeping the Curriculum Current

Since the merger of the two programs, we have revised the curriculum for both programs to
confirm that our students will be competitive in this global marketplace. Students and faculty have
been surveyed to determine their perceptions of the strengths and weaknesses of the programs,
and determine what would make both programs more competitive and stay current. We are now in
the process of developing an advisory board. The following is the purpose of the advisory board
(as written in their preliminary document).

“The most important functions of the advisory board should be assessment of program quality and
assistance with intern and career placements. Curriculum review and serving as guest lecturers
were viewed as less important functions of the advisory board.

The advisory board should not be tasked with establishing curriculum but should provide advice on
the type of classes RTM students should take. Faculty should rely on the advisory board to assess
whether the courses offered by the department reflect the current needs of industry employers.

In addition to assessing the strengths and weaknesses of program graduates, the advisory board
should also be an advocate for the program in the community to help with student recruitment, and
intern placement. Advisory board members should also be willing to mentor students concerning
their careers. The board should also advise faculty on industry problems that students and faculty
could solve through research.”
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Quiality of Student Orientation, Advising, Other Student Services.

The Retailing and Tourism Management (RTM) department provides student orientation and
advising for students that have selected to major in one of the two undergraduate programs. In the
student orientation all program information is made readily available for the student via the
website and handouts are available in the main office of the department. Each program has
handouts that describe the 4 year program of study, course descriptions, pre-requisite requirements
and program progression requirements. Initially students are advised by the academic advisors in
the student services office in room 112 of Erikson Hall and an academic advisor assist the students
as they determine their major or program choice. Students enter the program and are advised by
this office but during their first semester in the program they are assigned a departmental faculty
as their program advisor. The faculty member is trained in the use of APEX, a program that is
accessible to students and faculty that maintains student records of class requirements and grades,
and completed classes. Following the first semester of study, all students meet with an advisor
once a semester to review and select courses to be taken in the upcoming semester.

Instruction: Overview of Current Instructional Programs and Plans

Measures of teaching effectiveness and efforts to improve teaching quality

Faculty from the department has received the Human Environmental Science chocolate
awards at the beginning of each school year for the highest student evaluations in the School.
Jason Swanson, MinYoung Lee, and Scarlett Wesley have been recipients of the chocolate
awards.

Faculty teaching effectiveness is assessed through student evaluations and the requirement
of student learning objectives and outcomes for each class. Students are administered a
questionnaire at the end of each class to evaluate the value of the class and the quality of teaching
they received from the instructor. Each faculty member is required to provide the student with a
syllabus in the beginning of each semester that follows the specifications set forth by the
University. Faculty should establish course objectives within each class that can be measured
using student outcomes. Some faculty has had problems establishing measurable objectives with
student learning outcomes, and some have received low student evaluations. The RTM department
has established a relationship with the CELT Center (center for enhanced learning and teaching).
Three faculty have worked with the Center to improve their teaching techniques. The center works
with instructors at UK and collaborates with many other academic support units to create
engaging, innovative and inclusive learning environments in which diverse students can excel. If
faculty receives low student evaluations, they are expected to visit and consult with a
representative from the center to have them examine their class instructional tools and activities
and offer improvement strategies.

New faculty participates in the new faculty academy sponsored by the CELT center. The
New Faculty Teaching Academy is a series of workshops offered for faculty or any instructor new
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to the institution to assist them in having a successful start with teaching responsibilities at the
University of Kentucky. The workshops are designed to introduce participants to issues such as
course design, effective teaching strategies, the characteristics of UK students, and the academic
culture of the campus.

Examples of efforts to improve teaching effectiveness

Scarlett Wesley

Member of the Academy of Teaching and Learning Scholars for the College of Agriculture,
2007-2009.

Summer Institute for Teaching & Learning (2010). University of Kentucky, Lexington, KY.
College of Agriculture Spring Teaching Workshop — “A Focus on Active Learning” (2010).
University of Kentucky, Lexington, KY.

National Retail Federation Conference (2010). New York, NY.

Solid Foundations, Emerging Knowledge, Shared Futures (2009). International Society for
the Scholarship of Teaching and Learning Annual Conference, Bloomington, IN.

College of Agriculture Fall Teaching Workshop (2009). University of Kentucky, Lexington,
KY.

College of Agriculture Spring Teaching Workshop (2009). University of Kentucky,
Lexington, KY.

Large Enrollment Classes 2-Day Teaching Workshop (2009). Department of Earth and
Environmental Sciences, University of Kentucky, Lexington, KY.

Mind Matters Teaching Luncheon (2009), University of Kentucky, Lexington, KY.
CETL Seminar — Wikipedia Contributions by Soil Use and Management Students (2008).
University of Kentucky, Lexington, KY.

College of Agriculture Fall Teaching Workshop (2008). University of Kentucky, Lexington,
KY.

College of Agriculture Spring Teaching Workshop (2008). University of Kentucky,
Lexington, KY.

College of Agriculture Teaching and Advising Workshop (2007). University of Kentucky,
Lexington, KY.

National Conference on Changing Higher Education in Agriculture and Related Sciences —
From Dialogue to Action — Reinventing Teaching and Learning: First Steps from the Summit
(2007). College Station, TX.

TASC Teaching Portfolio Workshop (2006). University of Kentucky, Lexington, KY.
College of Agriculture Teaching Workshop (2006). University of Kentucky, Lexington, KY.

Lee, MinYoung

Podcast and PowerPoint Presentation What you will learn: Ways to use audio enhanced
podcasts and video podcasts in teaching and learning, ATG Spring Multimedia Workshop,
April 21, 2011.

Scholars for Teaching and Learning Conference (2010). Creativity and the Educated Person:
A New Era (Faculty Development), May 26-27, Lexington, KY.
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College of Agriculture Teaching Workshop (2010), May 11.

TASC Mid-Term Evaluation for MAT 425 (March 11, 2010) and MAT 315 (March 4, 2010)
Peer Evaluation from other department faculty (Dr. Tracy Kitchel) for MAT 559, 2009-
2010.

Sharing Session on Assessment-Brownbag Seminar (2009) Follow-up to Fall Teaching
Workshop, October 30.

International Society for the Scholarship Teaching & Learning Conference (2009),
Bloomington, Indiana, October 22-25.

Meeting and Teaching Next Generation presented by Mark Taylor, Oct 16, 2009.
College of Agriculture Teaching Workshop (2009), August 18, 2009.

Member of the Academy of Teaching and Learning Scholars for the College of Agriculture,
Spring 2009-2010.

TASC Mid-Term Evaluation for MAT 425, March 26, 2009.

TASC Teaching Development Workshop called “Mind Matters”, October 29, 2008.
Faculty Peer Evaluation (Dr. Michelman, Professor in the Department of Merchandising,
Apparel and Textiles) for MAT 350, October 28, 2008.

Backboard Training Bb101, January, 2008.

TASC Mid-Term Evaluation for MAT 559, October 16, 2007.

Faculty Development Workshop, Top 10 Things You Need to Know in the Classroom,
September 26, 2007.

College of Agriculture Teaching Workshop, August 15, 2007.

Instructional Equipment

RTM faculty use classrooms on two floors of Erikson hall; second and third floors. The classrooms
are smart classroom equipped with computers and projectors for faculty to show videos,
PowerPoints, and other necessary information to students. The classrooms are also internet
connected. The classrooms on both floors have problems or issues that may impair faculty
teaching effectiveness. The problem with the classrooms has been heating and cooling units that
do not function properly. In some classrooms the units are so loud you cannot hear the instructor,
therefore you have to turn it off. Once this is done, the students and faculty either are too hot
because of no air conditioning or too cold because of no heat. The windows in these classrooms
are old and are not equipped with blinds to block out light to enable faculty to effectively show
visuals the screen from the projector.

Faculty credentials to support core/electives course offerings

Each faculty has expertise in areas important to the two programs. Please review their CV’s
included in the appendix A for support documentation of their credentials.

MAT: Program Qualifications/Standards for incoming students, program admissions

As stated in the University Bulletin, program entrance requirements for the MAT are: The
minimum grade-point average for entrance of all students into the Merchandising. Apparel and

Textiles program is 2.0. Graduation Requirements MAT majors and transfer students must obtain
or have received a C or better in ALL pre-major, professional support and MAT major required
courses. No letter grade of a “D” would be accepted in the pre-major, professional support and
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MAT major required courses.
HMT: Program Qualifications/Standards for incoming Students, program admissions

As stated in the University Bulletin, program entrance requirements for the HMT are: Minimum
grade point average for entrance of all students into the program is 2.3. Graduation requirements
are: Students must fulfill all course prerequisites and achieve a C or better in all pre-major, major
core and major selection courses with DHN, MAT and/or RTM prefixes.

Program Resources

Cost and Funding of Department

The Department is funded through the University of Kentucky, School of Human Environmental
Sciences (College of Agriculture) budget funds (summarized in Table 8), external grant funds, and
Textile Lab. The total budget allocated to the Department has increased from 2007 to the present
date. The significant change in financial allocations occurred in 2012 when MAT merged with
HMT.

A small portion of the department budget is the return of salary savings to the department. Salary
savings generated by individual faculty are now under the discretion of the department chair and
the respective faculty. The department now retains one-half of the salary savings and the
researcher utilizes the remaining one half. Dr. Easter has used a portion of her salary savings to
fund graduate student travel to professional meetings and to renovate the Textile Labs. The most
crucial budget issue is the operational budget, which covers the expenses to maintain a
departmental office, provide students and faculty with class support and provide supplies for
faculty offices.

Table 9. Budget Allocations

Year State Funds External Funding | Lab Income
2005 N/A N/A N/A

2006 N/A N/A N/A

2007 $548,684.00 $36,051.00 $50,000.00
2008 $588,965.00 $34,293.00 $50,000.00
2009 $686,973.00 $74,498.00 $125,000.00
2010 $680,392.00 $38,785.00 $80,000.00
2011 $699,401.00 $247,275.00 $82,000.00
2012 $1,025,215.00 93,353.00 $60,000.00
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Student Credit Hours per Instructional Faculty FTE

Table 10 reports the Student Credit hours per instructional faculty FTE for MAT only. FTE
information for HMT was not available because it was previously combined with Nutrition and
Food Science Department.

Table 10. Student Credit Hours per Instructional Faculty FTE

Year Enrollment Student Credit FTE
Hours

2005-2006 247 4325 17.51
2006-2007 244 4178 17.12
2007-2008 257 4330 16.85
2008- 2009 228 3983 17.47
2009-2010 217 3791 17.47
2010-2011 219 3564

2011-2012 185 3594

Physical Facilities

The main office for Retailing and Tourism Management department is located on the 3" floor of
Erikson Hall. The facilities on the third floor include six faculty offices, department chair’s office
and staff supports’ office and reception area. MAT will be adding one lecturer in the spring of 2014
and an academic coordinator in the fall of 2013. Because of these additions, we are short one office
space for the new lecturer. There are plans for the restructuring of the classrooms on the third floor
to accommodate more students and the addition of the new lecturer. HMT faculty are located on the
first, second and third floor of Erikson Hall. Their classes are primarily being taught on the second
and third floor of Erikson Hall

The Textile Lab is equipped with state-the-art testing equipment for basic textile testing and
laundry fundamentals. The lab serves the industry in Kentucky by providing fee-based product
testing for companies such as General Electric Appliances, Lion Apparel, Inc., and the
Association of Linen Management. The Textile Lab supports undergraduate and graduate
student’s research.

The Betty D. Eastin Historic Costume Collection is a teaching, research and service tool for the
Department. Items from the collection are used for teaching, graduate student research and
faculty research and service. The main issue with the collection is lack of faculty time and money
to maintain and promote the collection. Since a collection of textiles is ephemeral, without the
attention and maintenance they need, the condition of the items has declined.
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Challenges with Facilities

Erikson Hall was constructed in 1939 and to date renovations have been cosmetic in

nature. Limited funds have been applied to improving the physical facilities. The heating and
cooling units are extremely noisy and have to be turned off so that the students can hear the
instructor or even hear each other during classroom discussions. The third floor hallway has the
original tile in place except for efforts to patch damaged tiles; as a result the floor has five to six
different color tiles throughout the hallway. The appearance of the hallway is depressing and
uninviting to students and guests. Finally, the University continues to take control of space on the
third floor. During the time frame of this assessment the RTM department lost control of room
307, a computer lab to classroom space, and currently there is a proposal to take the room that
housed the historic costume collection and a faculty office to create another university classroom.

Personnel Summary and Adequacy

The RTM Department currently has ten faculty members and two staff members, a new academic
coordinator and a staff associate. The staff associate is responsible for all budget reconciliations,
purchasing, front desk operations, and providing staff support to the ten faculty in the department.
The academic coordinator is responsible for all curriculum issues, as well as advising freshmen
and sophomores and administering the departmental enrollment management plan. With the
hiring of the academic coordinator, the former overload of responsibilities for the staff associate
has diminished.

The ten faculty members also have myriad responsibilities in instruction, advising and mentoring
students, and service. With the implementation of an enrollment management policy, the
department reduced the student to teaching/advising faculty ratio from 32:1 in 2008-2009 to 23:1
in 2012-2013. This has decreased faculty workloads.

With two African American faculty members and two Asian faculty members, 40% of faculty
members in the RTM Department are from underrepresented groups. Males comprise 20% of the
faculty with two male faculty members.

Support from Other University Units

The department receives funding from the college through state funding, grants and the

textile laboratory. Other support comes from the CELT center, alumni scholarships, and online
class development funds. The Center for the Enhancement of Teaching and Learning (CELT)
and the college Dean’s office have provided faculty with funding to develop online courses for
the programs. The MAT faculty has developed five online courses during the review period.
They include: MAT 247 (Dress and Culture), MAT 470 (International Merchandising)-
$10,000.00, MAT 514 (Entrepreneurial Retailing)- $14,000.00, and MAT 759 (Rural Retail
Development) - $14,000.00. MAT 570 (e-commerce) was developed prior to this review
period. The core course RTM 345 (Service Management) -$3,000.00 is in the process of being
converted to a totally online course. The CELT center has also provided consultation for
course content development and review for these class developments.

Scholarships:

Buster Award — The Buster Award is given to two graduate students each year. This award
provides tuition scholarship and a stipend. The students work with a faculty member on a research
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project developed by the faculty.

Domestic and International Travel Scholarships — The School of Human Environmental Sciences

has limited funds generated from the sale of the plaid products that are used to help students travel
to New York or on international study tours. Students must apply for the funds and are not
guaranteed they will receive the funds. The amount of the scholarships varies based on fund
availability.

Textile Lab — The Lion Apparel Endowment provides tuition scholarships to students working
on projects related to the fire-fighting industry. Currently this endowment pays " the tuition of
two graduate students.

Target Scholarship Award — Target incorporated

In MAT 350 Problem Solving in Merchandising, Apparel and Textiles (MAT) students work in
small groups to address real world problems. Target approached the (MAT) program with a
"Target Case Study" project; a semester long project that students research then present their
findings to Target executives at the end of the semester. The course instructor selects the best
group and Target gives each student in the group $1,000 in scholarship money.

The topic for fall 2013 was "How Does Target Capture and Maintain the Hispanic Market?" The
research process was broken down into four parts to help students focus on one part at a time. In
part one the students collected two trade journal articles and two academic articles on Hispanic
demographics and buying habits. From that information each group created a problem
statement, research objectives, and a sample description. Part two included the development of a
survey or focus group questions using both quantitative and qualitative methods. In Part 3
students

organized their data in table or graph form for easy presentation and understanding. Lastly, in
part four students made recommendations based on their findings on how to solve the case study
problem.

Target employees come to the classroom twice during the semester to work with students. The
first meeting is to set the stage and clarify any questions students have about the project. The
midterm meeting is an opportunity for students to ask more in depth questions about their

topic given that they have collected data and have done most of their research. One outcome of
this meeting during the fall semester was to remind students that Target is looking for
solutions. Target wants creative ideas from student's research on how to entice and maintain
the Hispanic market.

Input from Affected Constituents

Faculty Evaluation of RTM Program

An e-mail was sent to all faculty in RTM asking them to indicate what they thought needs to
be improved in the department. A summary of their concerns are listed below.

e Finishing what needs to be done related to the merger.
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e Review and Revise the Curriculum with advice and input from an Advisory Board.
Are we meeting the needs of today's job market?

e Enhancing the quality of teaching: The average "overall quality of teaching" score for
the College is 3.5. That figure for all MAT classes is right at the average and for HMT it
1s 2.7.

e Website: The format of the websites of our department and HES look very outdated.
Based on my observation, many schools update their website design once every three years
and use latest animation and modern format.

e [ wish our website could be consistent with UK's, with blue and white as the main
background colors. I like the new websites of Ag (http://www.ca.uky.edu). It looks
modern and shows big pictures in the center of the page. Anyway, I think website is
important and could make our department look fresh and attractive.

e Grad student recruitment: I do not have a good idea for it yet. But I believe if we had a
larger pool of applicants applying for our grad program, we could improve the quality of
our graduate students by only selecting good ones rather than admitting those applicants
whose application materials have just met our requirements. I am not sure if this is a
problem for retailing major. For HMT graduate program, this is a big problem. I think we
are short of applicants. Our department provides TA assistantship opportunities for many
Master students. Not many schools in HMT in the U.S. provide this opportunity. I feel this
is a good selling point for me to promote our department when I go to conferences and
hopefully could attract good students to apply for our program.

e Continue protecting the time of the Assistant Professors.

e Review of faculty salaries

e Physical Space — Most of the space on 3rd floor is embarrassing. The hallway floor
looks like a patch and mend floor, we have one display case and the reception office has
stacks and piles of stuff behind the seating area, on top of chairs and under desks. Why can
we make a better impression on visitors and students?

e Continued effort to coordinate HMT and MAT in both research and teaching.
e Advisory board for combined departments

e Social gatherings of faculty .....just get together at lunch with our own lunches and make
it between social and a work topic or even just social. Everybody is busy and on different
schedules, but it would be nice to have informal and periodic get-togethers at work over
lunch hour. I think that just the act of doing this with no heavy agenda would be very
helpful in creating collegiality. The research lunches are very stiff and not always
friendly...competitive?

Hospitality Management and Tourism Student Survey Results

A survey developed for the 2004 program evaluation of the Merchandising Apparel and Textiles
was revised and used to assess student perception of the HMT program. Qualtrix survey software
was used to deliver the questionnaire to all HMT students. The questionnaire was sent to all HMT
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student by e-mail (n=130). Students were told that if they completed the questionnaire, their name
would be placed in a drawing for a University of Kentucky plaid product. Forty students
completed the questionnaire yielding a 30 percent response rate. Atlas-ti data analysis software
was used to analyze the qualitative data. The responses were reviewed and coded according to
content. Themes were identified for each of the questions.

Strengths of the Hospitality Management and Tourism Undergraduate Program

According to the content analysis, quality of program (15), teaching quality of a specific professor
(5), Classes (15), and course content (5) were the strengths of the HMT program (See Table 11). A
specific professor was sighted as being engaging and very knowledgeable of the content of the
courses he taught. Other students felt the classes and course content were also strengths of the
program; indicating they enjoyed the extracurricular requirements, classes being extremely hands
on (4), the field trips they took (5), and they enjoyed the group work (5).

Table 11. Strengths of the Hospitality Management and Tourism Undergraduate Program

Variable N
Networking 1
Opportunities 2
Quality of the Program 12
Internships 3
Job Opportunities 2
Field Trips 4
Grades 1
Specific Professor 5
Classes 15
Course Content 5

Weaknesses of the Hospitality Management and Tourism Undergraduate Program

Students indicated three major weaknesses in the HMT program (See Table 12). Classes (15) were
a weakness of the program. Some of the comments included: too many required courses, lack of
food service courses, and some classes are too difficult. Students also felt course content was a
weakness of the program (11). Some comments were: too many group projects and presentations,
and the lack of hands on experience projects, and repetitiveness of content.

Teaching quality was considered to be a weakness of the program (14). Student’s felt instructors

were not knowledgeable of program requirements to advise students, were not organized when
teaching, and lack knowledge of course topics when teaching.
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Table 12. Weaknesses of the Hospitality Management & Tourism Undergraduate Program

Variable N
Classes 15
Course content 11
Quality of Teaching 14
Quality of Program 4
Advising 4
International focus 2

Courses that could enhance the quality HMT undergraduate program

The examples of courses student’s thought should be added to the program spanned broad areas of
suggestions (See Table 13). Some indicated a need for cooking and/or culinary classes (6), while
others suggested event planning classes (8). Both of which we have some version already. Others
suggested casino management classes (5), while others indicated the program did not need any
other courses (5). They were all good (6). Others indicated a need for a business minor as part of
the program (5).

Table 13. Courses, if added, will enhance the quality HMT Undergraduate Program

Variable

Cooking/culinary classes
Event planning

More specialized course
Casino management class
Night club & bar management
Business minor
International hotel
Tourism class

Basics of hotel operations
All good

None needed
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HMT students were asked to indicate what classes were most beneficial to the HMT program (See
Table 14). Some indicated that all classes taught by a specific teacher (5), HMT 210 - hotel
rooms’ division management (5), and HMT 308- Principles of food and Beverages (8). Some
indicated that all their classes were beneficial to the HMT program (4).

40



Table 14. Classes that were most beneficial in HMT Undergraduate Program

Variable N

All of my classes

Classes w/specific instructor
Lemon Tree

HMT 270

HMT 210

HMT 308

HMT 330

HMT 460

Classes outside of Major

W NN WL WA WM

The courses reported as least beneficial to the program included: HMT 210 — Hotel Rooms Division
Management (7), HES 100 — Introduction to Professions in HES (5), HMT 120 — Introduction to
Hospitality Management and Tourism (4), HMT 270- Principles of Travel and Tourism (3), HMT
330 — Meeting and Convention Management (3), HMT 359 — Special Topics in HMT (3), HMT 320
— Hospitality and Tourism Marketing (2), and HMT 350 — Hospitality Managerial Accounting (2).

Results of Student Survey for MAT

Forty-eight students completed the questionnaire, from a student population of 163, yielding a 29
percent response rate. Atlas-ti data analysis software was used to analyze the qualitative data. The
responses were reviewed and coded according to content. Themes were identified for each of the
questions.

Strengths of the Merchandising Apparel & Textiles Undergraduate Program

The major strengths of the MAT program as reported by the students included: classes (9),
assignments (4), content helpful for Career (4), program (6), teachers (4), and the study Tours (4).
Other items were listed but were singular in frequency (See Table 15). Students reported that
classes offered a well-rounded approach to the world of fashion, they are well rounded, they are
small, informative and interesting, and the content of the courses were helpful for their careers.
The assignments are usually well thought out projects, fun projects, add substance to the classes,
and they enjoyed the projects presented in class. The content was relevant to the career paths (2),
prepared them for careers in retail/buying industry, and prepared students the business side of the
retail industry. Some indicated they like the small size of the program (2), the hands on
opportunities, the program incorporated business and textiles together, prepared students for the
business side of the retail industry, and provided insight into entrepreneurship possibilities.
Teachers seem to do a great job teaching the materials, they are helpful, and are very
knowledgeable about the field (2). Study also indicated the study tours are strength of the

program (4).
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Table 15. Strengths of the Merchandising, Apparel and Textiles Undergraduate Program

Variable N

Classes

Assignments

Content helpful for Career
Program

Teachers

Study Tours

X SN o) W SNV BNe]

Weaknesses of the Merchandising, Apparel & Textiles Undergraduate Program

The major weaknesses reported by the students regarding the MAT program included
comments about classes (7), program (10), teachers lack of knowledge/motivation (6), and
internship (4) (see Table 16).

Weaknesses related to the program included: pre-requisites are extraneous, fails to prepare
students for the creative aspects of fashion (2), lack of application of information (quizzes, exams,
no activities for application), limited help with job placement, limited career exploration, should
be in the business college, should have some aspect of design (3).

Others felt instructors did not present materials in an effective way (1), projects were unrelated to
class (2), there is a disconnect between students and professors (1), and some do not know what
they are talking about (2). Students felt faculty did not assist in finding internships (2), pre-
internship class is weak, and internship program has gone downhill since the instructor left.

Table 16. Weaknesses of the Merchandising, Apparel and Textiles Undergraduate Program

Variable N
Classes 7
Programs 10
Teachers lack Knowledge/Motivation 6
Internship 4

The type of courses reported that would enhance the program included design courses (12),
sewing courses (7), and career exploration (4).
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The courses that were reported as beneficial to the program included: MAT 114- Introduction to
Merchandising (9), MAT 340 — Pre-internship (3), MAT 120 — Textiles for Consumers (15), MAT
237 — Aesthetics Experiences in Retailing (12), MAT 247 — Dress and Culture (4), and MAT 315 —
Merchandise Planning and Control (8).

The courses that were reported as least beneficial to the program included: MAT 120 — Textiles

for Consumers (3), MAT 247- Dress and Culture (3), MAT 340 — Pre-internship (6), and MAT
350 — Problem Solving in Merchandising (5).
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Operations

Quiality of Faculty and Staff Communications and Interactions

Faculty and staff communications and interactions include, monthly faculty meetings, attendance
at Friday conversations, Friday research meetings, HES retreat, and RTM retreat, and holiday
gatherings. Monthly faculty meetings are conducted to discuss old and new business. Business
includes communication of information from the Director of the School and the College Dean’s
office. Other items for discussion include budget issues, curriculum updates and changes,
university and HES activities, and departmental issues. Meetings are held at a time convenient to
faculty and staff (usually 8:30 on a Wednesday of Friday). Friday conversations are led by the
Director of the School and create an environment of engagement between faculty and staff for the
purpose of strengthening individual knowledge of activities on and off campus. It also serves as a
venue for establishing relationships between departments for research, teaching and outreach
endeavors. Friday research meetings serve as a method of allowing faculty to present their research
to others and create an environment for sharing knowledge and create the potential for further
collaboration among faculty. Faculty and staff attend the HES retreat which provides positive
motivational activities to enhance individual productivity and team building relationships within
the departments and HES. RTM retreats are designed to enhance the content of the HES retreat and
serves as a working and planning activity for the development of a cohesive team of faculty and
staff to work toward the success of the department and the students. Holiday gatherings are held
near the end of the fall semester. Graduate students, faculty and staff join together in an effort to
relax and enjoy each other’s company, reflect on the semester, and wish each well during the
holiday.
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COOPERATIVE EXTENSION OUTREACH

The department of Retailing and Tourism Management does not have an extension appointment;
however, faculty has conducted research and outreach activities with extension agents through
the state of Kentucky. Evidence of that work includes:

Dr. Vanessa Jackson worked with extension agents in Flemingsburg, Columbia, Carrollton, and
Maysville to help small businesses develop resilient businesses that would contribute to the
economic development of their community. Data collected from the community constituents
provided the foundation for the development of a graduate course. MAT 759 (Rural Retail
Development) connected students with small businesses in a rural community to learn what
problems the retailers faced, and then provided the businesses with ideas to help them create
resiliency and proficiency in their business. The students visited the community, interviewed
the business owners, took pictures of the establishments, researched for information and ideas
to improve the business and provided a report of their findings.
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Other Areas

Quality Enhancement Plan (Multimodal Communications Across the Discipline)

The goal of the University of Kentucky’s Quality Enhancement Plan (QEP) is to improve the
student learning experience with a focus on developing integrated oral, written, visual, and
multimedia communication skills.

In MAT 237 (Aesthetic Experience in Retail), students’ research specific market segments and
target markets to compile a business plan, explaining how they would brand a store. Within their
business plan they also create a logo, floor plan, lighting plan, and store atmosphere that supports
their brand identity. Students describe their store elements in a 7-10 minute oral and visual
presentation.

In MAT 350 (Problem Solving in Merchandising, Apparel, and Textiles) students learn the steps
in the research process; they then prepare a survey and collect data to address a problem in the
Merchandising, Apparel, and Textiles industries. Students complete a five page paper explaining
their findings and present their research in an oral presentation. This fall, MAT 350 partnered
with Target to complete research on how Target can appeal to and gain customers within the
Hispanic market.

Another class that contributes to UK’s QEP is MAT 547 (Social and Psychological Aspects of
Apparel). Throughout the semester students read articles related to consumers’ perceptions of
clothing meaning or symbolism. Students are required to complete their own research project on
comparing variables that transmit meaning from society (e.g. race, gender, age, etc.). They
survey 20 people and complete a paper within a research format. An oral presentation is given to
explain their results.

In MAT 414 (Merchandising Strategy Analysis) students spend the semester researching product
development and merchandise planning in order to understand the consumer who may want to
shop for UK Plaid products. Students develop a theme board based on their ideas and research
what new products will fit within their existing product line and meet the target market’s needs.
Students then create and propose six products to fit within two separate product lines. Oral and
visual presentations are given to explain their proposal.

In HMT 480 (Trends Analysis for the Hospitality Industry) students are required to research a
specific industry sector in Hospitality (e.g. hotels, restaurant, spas, etc.). Within their research
they must evaluate how the sector has changed over time, and summarize two scholarly journal
articles that support the changes found. Using the Delphi method, students analyze data collected
throughout the semester to create a conceptual map of consumer/industry opinions on trends in
Hospitality. The maps are presented during the University of Kentucky Undergraduate
Showcase.

HMT 360 (Tourism Planning and Development) students are required to create a tourism plan for
a Powell County, Kentucky. Students research tourism strategies and develop a situational
analysis of internal and external conditions of the tourism destination and will conclude with
tactics to attract visitors from the nearby feeder markets (e.g. Lexington and Cincinnati). Their
research on pre-existing tourism in Powell County is presented in an oral 15 minute presentation.
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University Diversity Plan

The Department contributes to the University’s Diversity Plan by steady increases in both the
number of faculty from underrepresented groups and the number of enrolled students from
underrepresented groups.

With two African American faculty members and two Asian faculty members, 40% of faculty
members in the RTM Department are from underrepresented groups. Males comprise 20% of
the faculty with two male faculty members. One of the two RTM staff members are of African
American ethnicity, while there are currently no male staff members.

In 2007-2008, students from underrepresented groups comprised 8.6% of the total RTM
(MAT) student enrollment, with African American students contributing to 4.7% of the student
population. By 2012-2013, the number of students from underrepresented groups had climbed
to 20.2% of the total student enrollment, while the percentage of African American students
within the department had reached 14.4%. This represents an 11.6% increase in the number of
enrolled students from underrepresented groups and a 9.7% increase in the number of African
American students enrolled within the department between 2007-2008 and 2012-2013.
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Unit Mission

The Department of Merchandising, Apparel, and Textiles is committed to excellence in merchandising, apparel, and textiles in an increasingly diverse and technological world.
Teaching, research, and service programs support student development and contribute to the economic and social well-being of the Commonwealth, the nation, and the world.

Unit Objective MAT Objective 1 Prepare Students for Leading Roles in an Innovation-Driven Economy and Global Society
Related Goals/Metrics  Ag Goal 1. Prepare Students for Leadership in an Innovation-Driven Economy and Global Society
MAT Goal 1. Prepare students for Leading Roles in an Innovation-Driven Economy and Global Society
MAT Metric 1.1 Increase percentage of entering freshmen that graduate within six years of entering the program.
MAT Metric 1.2 Graduate 75% of full-time graduate students within two years.
MAT Metric 1.3 Reduce the ratio of majors to faculty to less than 30/1.
MAT Metric 1.4 Implement learning outcome assessment process.
UK Goal 1. Prepare Students for Leading Roles in an [nnovation-driven Economy and Global Society.
Related Mission Area Education

Integrate experiential education into the curriculum by partnering with business and industry professionals.
Promote student participation in personal and professional development opportunities including student research, conference presentations, student and professional erganization
memberships, and intemational/domestic fravel experiences and internships.

Increase web-enhanced and technology-enriched courses.

Pursue funding from diverse sources for the graduate program.

Implement strategies to enhance timely graduation of students.

Increase faculty recognition for excellence in teaching, research, advising and extracurricular activities.

Seek better classroom facilities and laboratories.

1. Six-year freshman graduation rate is measured using IRPE data, departmental records, and the GRADMIT-Applicant Review on the Graduate School Website. 2. Two-year.
graduation rate for graduate students is measured by the department chair. 3. The ratio of majors to facully is reported from an annual college report. 4. Reporting on the
Student Learning Outcomes project is reported by the director of undergraduate studies.




Year1

Results (July 1, 2009 — June 30, 2010}
1. The most recent six-year graduation rate data are from the 2003 cohort, with 37.5% of entering freshmen graduating.

2. InFall 2008, four students were admitted to the MAT graduate program. Three of the students graduated during 2010 (May or August) resulting in a 75% graduation rate in
the 2 year period from 2008-2010.

3. The Apparel & Textiles program has a decrease in the student faculty ratio from 32:1 to 28:1.

4. The Student Leamning Outcomes initiative is under way.

Year 2

1. The most recent six-year graduation rate data are from the 2004 cohort, with 54.5% of entering freshmen graduating.
2. Six full-time graduate students were admitted in Fall 2009. Two Master's students graduated in May 2011.  (Additionally, two Master's students graduated in August 2011.)
3. 2009-2010 - 29:1, 2010-2011 — 30:1

4. The Student Learning Outcomes initiative remains in place, with both bachelor and master's outcomes complete for 2010-2011.

Year 3

1. The most recent six-year graduation rate data from the 2005 cohort show 35.0% of entering MAT freshmen graduated in 2010-2011.
2. Sixfull-time graduate students were admitted to the MAT program in Fall 2010, Two of those students students completed their degrees in 2011-2012.
3. 2010-2011 - 30:1; 2011-2012 - 23:1.

4. Both the bachelor's and master's Student Learning Outcomes were completed in 2010-2011 and  Student Learning Qutcomes remain in place.

Year 4




1. The most recent six-year graduation rate data from the 2008 cohort show 14.3% of entering MAT freshmen graduated in 2011-2012. New program requirements of GPA and
minimum grade requires higher standards resulting in students to more likely finish.

2. Ten full time graduate students were admitted to the MAT program in Fall 2011. Two of those students completed their degrees in 2013.

3. Ratio of faculty to students were: 2011- 2012 -43.7; 2012 —2013 -40.7.

4. Both the bachelot's and master's Student Learning Outcomes were completed in 2010-2011 and Student Learning Outcomes remain in place.




Year 5




Year 1

1. We wili work towards increasing the six-year graduation rate.

2. Graduate students’ inability to graduate in a two-year period typically refiects
individual situations. Individual situations include financial hardships and the necessity
for full-time employment, personal family situations, and career changes. One element
that would help would be more faculty time for consultation/advising to assist graduate
students who are undergoing a crisis. Given the undergraduate teaching foad at  four
courses per year, it is difficult to devote substantial fime o graduate students who are in
crisis. Given the merger with HMT and the probable increase to 400 undergraduate
students, new faculty hires will be needed for time to devote to graduate students in
need.

3. The ratio of students to faculty has fallen some.

4. The Student Leaming Outcomes project is moving along well.,
Year 2

1. This is an increase of 17% over the previous year's data.
2. 66% of the graduate students admitted in fall of 2009 graduated by August 2011,

3. The ratio of students to faculty has risen slightly due to an increase in the number of
students enrolled in the program.

4. The Student Learning Outcomes project is well established.

Year 3

1. Data for the 2005 cohort shows a 19.5% decline in the six-year graduation rate
The current rate is very similar to the six-year graduation rate for year one of the
reporting period, suggesting an anomaly in the year two statistics.

1. The department needs to give attention to the six-year graduation rate.

2. The department will continue to work with graduate studenis to continue to  reach the
75% graduation rate over a two year period. However, new faculty hires are needed to
assist graduate students in need.

3. Increasing the number of faculty in the department will help us reach this goal.

4. We will continue to menitor the SLO project.

1. We will continue to strive to increase the six-year graduation rate.

2. The MAT department will continue to mentor, assist, and advise graduate students in
order fo attain the goal of 75% graduation rate over a two-year period.

3. An increase in the number of facully members would reduce the majors to faculty
ratio and meet the goal.

4. The SLO preject will continue to be monitored.

1. The department chair will continue to monitor the six-year graduation rate. The

department faculty will devise means to effectively mentor students and increase this
figure, '




2. 33% of the graduate students admitted to the MAT program in 2010 received Masters [2. The MAT graduate students wilf continue to be mentored and advised by the

degrees in 2011-2012. . depariment in order to increase the two-year graduation rate and attain the 75% goal.
3. The ratic of students to faculty fell substantially from 2010-2011 to 2011-2012, 3. Vwhile this goal has been met, the department will continue to explore ways
decreasing by more than 23%. While the number of faculty remained constant, the to increase the number of faculty members.

number of students enrolled in the program decreased, thus lowering the percentage.

4. The department will continue to promote and monitor the SLO project.
4. The Student Learning Cutcomes (SLQ) project is firmly established and functioning as
intended.

Year 4 Year 4

1. Data for the 2006 cohort shows a 20.7 percent decline in the six-year | | The decline in enrollment may be due to the establishment of

graduation rate. requirement of 2.0 GPA and a minimum grade of C in all classes.
This sets a higher standard for students. We have worked
diligently with students to help them improve their grades.
Preliminary data suggest that a greater number of students are
being retained, suggesting that students have adjusted to these
new standards. We will continue to monitor this situation.

2. Ten students were admitted to the graduate program in the fall of 2. The MAT program has recently merged with the HMT program
2011. Two students graduated by spring of 2013. Graduate students and is in the process of developing a new graduate degree
inability to graduate in two years is due to individual situation. In this program. This has to be approved and will take time to
case, we have had very few teaching assistantships to offer students, implement. However, faculty have begun to work together to
creating a need for them to work full time. develop a strategy to help students move through the program in

two years.

3. Although the enrollment declined, the ratio of students to faculty was 3. An increase in faculty will be accomplished once the lecturer

higher due to a shortage of one faculty. That position has been position is filled. It is hoped that a person will be hired by
approved to be filled. January of 2014

4. Student learning outcomes project will continue to be monitored.
We expect to hire an academic coordinator to handle the SLO
project in November of 2013.

4.  The student learning cutcomes project is well established. We have made some adjustments
in order to be able to measure the outcomes correctly.




Unit Objective

Related Goals/Metrics

Related Mission Area

MAT Objective 2 Promote Research and Creative Work to Increase the Intellectual, Social and Economic Capital of Kentucky and the World Beyond
its Borders

Ag Goal 2. Promote Research and Creative Work to Increase the Intellectual, Social and Economic Capital of Kentucky and the World Beyond its
Borders

MAT Goal 2. Promote Research and Creative Work to increase the Intellectual Society and Economics Capital of Kentucky and the World Beyond
its Borders

MAT Metric 2.1 Publication of at least 2 refereed journal articles per research FTE per year
MAT Metric 2.2 Increase total amount of external and internal awards

UK Goal 2. Promote Research and Creative Work to Increase the Intellectual, Social, and Economic Capital of Kentucky and the World beyond its
Borders.

Research and Creative Work

Pursue extramural and internal research funding from state and federal sources.

Develop inter- and multi-disciplinary research teams within the College and School.

Datd Tables




Year 1

1. Refereed joumal articles per research FTE in FY 2009 totaled slightly less than 3. in FY 2010 the total was 2.38 refereed journai articles per research FTE.

2. Extemnal grant dollars totaled $74,7498 in fiscal year 2009 and $38,785 in fiscal year 2010.  No'internal awards were received by the MAT department in FY 2010.

Year 2

1. The number of refereed journals per research FTE was 2.04 in FY 2011.

2. External awards — FY 2011 — $247 275
Internal awards ~ [n 2011, Vanessa Jackson was awarded $14,000 from the Dean’s Office of the College of Agriculture for online class development of Rural Retail Development

(MAT 759). [n 2011, Min-Young Lee was awarded $11,000 from University of Kentucky Teaching Innovation and Incentive Funds for the online class Developing Retail
Entrepreneurship (MAT 559).

Year 3

1. The number of refereed journal articles per research FTE per year was 3.9 in 2011-2012.

2. External awards: Fiscal Year 2012 - $93,353. Internal awards: Fiscal Year 2012 - $14,000.  Dr. Vanessa Jackson again received $14,000 fo continue development of the
online class MAT 759, Rural Retail Development.

Year 4

1. The number of refereed journal articles per research FTE was
2. External awards '

Year 5




Year 1

We as a faculty body need to continue to work on strategies to increase these two
indicators.

Year 2

1. The number of refereed journal articles per research FTE remains above 2.0,

although it declined slightly from the previous year. A slight decrease in the number of
refereed journal publications per research FTE is insignificant due to aberrations  within
the journal publication cycle.

2. External awards increased by $208,490 in FY 2011. In FY 2011, internal awards
increased by $25,000. Departmental strategies to increase both internal and external
awards have proven successful.

Year 3

1. Compared to 2.04 refereed journal articles per research FTE per year in 2010-2011,
the number of refereed journal articles per research FTE for the year nearly doubled,
publication. increasing by 1.88 in 2011-2012. This increase represents the continued
emphasis that the department has placed on publications.

2. Analysis of external awards received in FY 2012 shows a decrease of $153,022.

This decrease may be the result of the nafional trend indicating a decline in the amount of]
external grants awarded nationally or it may represent an anomaly for the 2012 fiscal
year. Internal awards for FY 2012 also decreased by $11,000. This decrease may be the
result of UK's current budgetary crisis or simply a deviation in annual internal awards.

Year 4

Year 5

We can work to identify collaborative research teams, identify possible grant sources,
and assist junior faculty in publications.

1. As a faculty, we need to continue to work to increase the number of refereed journal
articles.

2. As a faculty, we will continue to implement strategies to pursue both external and
internal awards.

1. The department will continue to encourage and mentor faculty in the writing and
submission of journal articles for

2. The procurement of both external and internal awards remains a priority of the MAT
department. The depariment will stress the importance of both external and internal
awards at faculty meetings and during annual faculty performance reviews.




Unit Objective MAT Objective 3 Develop the Human and Physical Resources of the College ta Achieve Top 20 Stature
Related Goals/Metrics

Ag Goal 3. Develop the Human and Physical Resources of the College to Achieve Top 20 Stature
MAT Metric 3.1 Increase faculty from seven (2000) to 14 (2014)

MAT Metric 3.2 Receive one local, regional, national, or internationat faculty honor per two years

UK Goat 3. Develop the Human and Physical Resources of the University to Achieve the Institution's Top 20 Goals
Related Mission Area Education

he department will strive to recruit, develop and retain nationally distinguished faculty and a chair.
The department will improve recruitment, retention and remuneration of staff.

The department will centinue to review, evaluate, and coach all employees.




Descriptive Resuft

Year 1

1. Starting in 2010, one faculty hire is in progress.  In 2010, two faculty members moved fo this department from another depariment in the schooi.

2. There are no faculty awards to report at this time.

Year 2

1. The number of faculty members increased from seven in 2009-2010 to nine in 2010-2011.

2. No MAT faculty members received local, regional, national, or international honors in the last two years

Year 3

1. The number of faculty members increased from nine in 2010-2011 to ten in 2011-2012.

2. One MAT faculty member received an intemal (UK or College of Agriculture} award in 2011-2012: Min-Young Lee received the Patricia Brantley Todd Award of Excellence
(Research) from the School of Human Environmental Sciences, November, 2011, One MAT faculty member received an international honor in 2011-2012:  Tracy Lu was
appointed Editor-in-Chief of the Intemnational Journal of Hospitality and Event Management ((JHEM) on March 22, 2012,

Year 4

1. The number of faculty in 2012- 2013 is nine. The department lost one lecturer and is working to fill the position.
2. Faculty awards
Year 5




Year1

1.  Some progress is being made in regards to faculty recruitment. 1. With the merger in progress, the Director of the School and the Dean have received
approval for the hiring of one new faculty. After the merger, continued assessment of
student faculty ratic will be conducted. The relationship between student increases and

2. We need to give more attention to the collection of information on honars and awards, facuity responsibilities such as advising, graduate responsibilities will also be assessed
] o determine future request for faculty.

2. The facuity members need to devise a mechanism to annually report honors and
awards to the chair.

Year 2
1. The increase in two faculty members in 2010-2011 resulted in a 22% increase in 1. The number of faculty members needs to be increased significantly in order to meet
faculty. the goal of 14 faculty members by 2014.

2. We as a faculty need to be more diligent in applying for and reporting information on 2. A system to apply for and report honors and awards to the department chair annually

local, regional, national, and international honors and awards. needs fo be devised by the faculty.
Year 3 "
1. The number of faculty members'increased by 11% from 2010-2011 to 2011-2012. 1. The number of faculty members must be increased by four over the next two years

While this is significant progress, additional faculty is needed to reduce the student to to meet the goal of 14 faculty members by 2012.
faculty ratio. However, given the current budgetary climate this is not likely to happen.

2. This goal has been met, but the department will continue to stress the importance of
2. The MAT department received one local and one international award in 2011-2012 applying for and reporting information on local, regional, national, and international
and has achieved this goal. The department continues to work on a system to compile haonors and awards and will complete a system to log faculty honors and awards.
faculty awards and honors.

Year 4

Year 4

1. The number of faculty has increased due to the merger with HMT, and we will
hiring a lecturer and an academic coordinator.
2. Faculty has increased their attempts to present domestically and internationally.

The department will continue to encourage faculty to write grants that will support
their work domestic and international conferences.

1. The number of facully increased due to the merger with HMT program.
We are still short one lecturer and we are working right now to fill the position.
2. The MAT faculty has received one International award. The department will
continue to suppert faculty in their research, publications and presentations.




Year 5




Unit Objective MAT Objective 4 Promote Diversity and Inclusion
Related Goals/Metrics ~ Ag Goal 4 Promote Diversity and Inclusion
MAT Goal 4. Promote Diversity and [nclusion
MAT Metric 4.1 Increase male enroliment
MAT Metric 4.2 Increase African-American undergraduate enrollment at or above 6.6% (state's population)
MAT Metric 4.3 Increase the number of male faculty '
MAT Metric 4.4 Encourage faculty participation in an international experience each year
MAT Metric 4.5 Increase number of students participating in an interational experience
UK Goal 4. Promote Diversity and Inclusion
Related Mission Area Research and Creative Work

Actively recruit students from underrepresented groups.
Utilize alumni from underrepresented groups to assist in recruitment of students.

Actively pursue international graduate students, post docs, and faculty exchange programs.
Utilize undergraduate and graduate curriculum to provide students with diversity experiences.

1. Using IRPE data, annhually monitor the number of malestudents. 2.
chair report annually on the number of maie faculty. 4.

faculty members report to the chair annually the number of students participating in an international experience.

Using IRPE data, annually monitor the number of African-American undergraduate students. 3. Have th
Have the facuity members report to the chair annually their participation in an international experience. 5. Have the




Descriptive R

Year1

1. Male enrollment was six percent 2008-2009 and 5.82 percentin  2009-2010.

2. African-American undergraduate enrollment was four percent in 2008-2008 and  ten percent in 2009-2010.
3. Male faculty in 2009 totaled 0 and in 2010 {otaled 1.

4. One facully member participated in  an international experience in 2009 and one in 2010.

5. The number of students participating in an international experience in 2009 was 0 and in 2010 was 0.

Year 2

1. Male undergraduate enrollment was 5.82% in 2010 and 6.39% in 2011,
2. African-American undergraduate enrcliment was 10% in 2008-2010 and 12% in 2010-2011.
3. Male faculty totaled 1 in 2008-2010 and 2 in 2010-2011.

4. Five faculty members participated in international experiences during the 2010-2011 academic year: Kwaku Addo, Vanessa Jackson, Min-Young Lee, Jason Swanson, Presti
Joshi, and Tracy (Ying) Lu.

5. 29 MAT students {9 HMT and 20 MAT students) participated in international experiences in 2011.

Year 3

1. Male undergraduate enroliment in the 2011-2012 academic year was 5.71% of the total  departmental undergraduate enrcliment, compared {0 6.39% in  2010-2011.

2. African-American undergraduate enroliment inthe 2011-2012 academic year was 11.4% of the total MAT undergraduate enrollment, compared to  12% in 2010-2011.

3. Male faculty totaled  two in 2010-2011 and  two in 2011-2012.




4. Three faculty members participated in four international experiences during the 2011-2012 academic year: Tracy Lu (two experiences), Jasen Swanson, and Scarlett Wasley
(one experience each).

5. 15 MAT students participated in international experiences in 2011-2012,

Year 4
1. Male undergraduate enrollment in the 2012-2013 academic year was ??7% of the total departmental undergraduate enroliment, compared to 5.71% in 2011-2012.
2. African-American undergraduate enroliment in the 2012-2013 academic year was ?2?% of the total MAT undergraduate enrollment, compared to 11.4% in 2011-2012.

Male faculty totaled 2 in 2012-2013.

3

4. Three faculty members participated in three international experiences during the 2012-2013 academic year.

5 Forty-six MAT and HMT students participated in internaticnal experiences in 2012-2013. Students traveled to Florence ltaly {Jackson); London England {Weslay), and
Swanson (Panama City).

Year 5




Year 1

1.  Male enrollment remains steady at six percent; we need to continue to work on
increasing this indicator.

2. African-American undergraduate enrollment increased from the baseline year to year
one of reporting.

3. Increasing male faculty remains a priority.

4. Increasing the number of faculty members who paricipate in an international
experience remains a priority.

5. Increasing the number of students who participate in an intemational experience
remains a priority.

Year 2

1. The percentage of male enrollment increased by .57% from 2010 to 2011.

2. African-American undergraduate enrollment in 2010-2011 increased 2% from the
previous year.

3. 2010-2011 realized a 100% increase in male faculty members.

4. This is a significant increase from one faculty member who participated in an
international experience in 2009-2010 to five faculty members in 2010-2011.

5. The increase from zero students who participated in an international experience in
2009-2010 to 29 students in 2010-2011 is a substantial increase.

Year 3

1. The percentage of males enrolled as undergraduates in the MAT department
decreased by .88% in 2011-2012. Undergraduate male enroliment in the MAT

1. Additional efforts should be made to recruit male undergraduates.

2. African-American undergraduate enrollment is at a good level.
3. Seeking male applicants for open faculty positions remains a priority.
4. Having faculty members participate in international experiences remains a priority

and we will seek ways to make this happen.

5. Having students participate in international experiences remains a priority and we will
seek ways to make this happen.

1. We need to continue efiorts to recruit male undergraduates.

2. While this goal has been met, the department will continue to  pursue the recruitment
of African-American undergraduate students.

3. A substantial increase in the number of male faculty members has been achieved.

4. We will continue to encourage faculty members to pursue enriching international
experiences.

5. We will continue to encourage and facilitate student participation in international
experiences that expose them to diverse cultures.

1. The department will continue its efforts to recruit male undergraduates  and will devise
new strategies 1o attract males to the undergraduate program.




department has hovered around 6% since the beginning of the current strategic planning
cycle. Additional measures are needed to entice males into the program.

2. African-American undergraduate enrollment in 2011-2012 decreased by .6%, yet the
11.4% total still remains well above the state's 6.6% African American population.

3. The percentage of male faculty members remained static from 2010-2011 to 2011-
2012.  Prospects for increasing this percentage remain slight, due to  recent budget
limitations.

4. The number of faculty who participated in an international experience decreased in
2011-2012 compared to 2010-2011, yet stilt represented nearly one third of the total

faculty. This decrease may be the result of the economic downturn in general, but

another year of data is necessary to determine if this is a trend.

5. The number of students who participated in an international experience in 2011-2012
fell to 15 compared to 29 students in 2010-2011.  For 2011-2012, 7.2% of the
undergraduate population participated in an international experience. The decrease in
students who participated in an international experience may also be the result of the
depressed economy, forcing students to forego international study opportunities.

Year 4
Year 5

2. This goalwas metin 2010-2011. However, the department will remain vigilant in its
efforts to recruit African-American undergraduate students.

3. While 20% of the current departmentat
additional male faculty members.

faculty is male, efforts will continue to recruit

4. The department will continue fo encourage and support faculty members who pursue
international experiences.

5. The MAT department will increase efforts to foster and facilitate student participation
in international experiences that expose them to diverse cultures.




Unit Objective MAT Objective 5 Improve the Quality of Life for Kentuckians through Extension, Qutreach and Service

Related Goals/Metrics  Ag Goal 5 Improve the Quality of Life for Kentuckians through Extension, Outreach and Service

MAT Goal 5. Improve the Quality of Life for Kentuckians through Extension, Outreach and Service
MAT Metric 5.1 Hire a full-time extension specialist for MAT by 2014
MAT Metric 5.2 Community and Extension-based projects will contribute educative material to the community
MAT Metric 5.3 Increase county level programming in MAT
UK Goal 5. Improve the Quality of Life of Kentuckians through Engagement, Qutreach, and Service.
Related Mission Area Service

Sustain existing and premote new Extension collaborations within and outside UK.

Increase collaborations and projects with local community via The Kentucky Plaid Project, experiential leaming projects, internships, and other research projects.
Educating community on weight issues via “Becoming Body-wise Project.”

1. The chair will report on progress towards hiring an extension specialist by 2014,

2. The chair will report on community and extension-based projects that contribute educative material o the cormmunity.

3. MAT county-level programming  information will be gathered by the chair.




1. Discussion continues concerning the hiring of an extension specialist by 2014.

2. Dr. Vanessa Jackson taught MAT 758 Rural Retail Management  during the 2010 Fall Semester.  This course design is based on data collected in Nebraska, Ohio, and
Michigan on rural retailing.  In the UK class, students worked with small rural businesses in Flemingsburg, KY. .

3. In 2010, Dr. Kimberly Miller-Spillman was involved with the Becoming Body Wise program which is part of the Weight  the Reality Series.

Year 2

1. A full-ime extension specialist for MAT has not been hired.

2. Jason Swanson completed an Aspiring innkeeper's Manual for the Kentucky Bed and Breakfast Association. Vanessa Jackson continued work on rural retail development
presentations in Paintsville and Pine Mountain. An online class teaching modules on rural retail development (MAT 759 — Rural Retail Development) was created. This class may
be taken by Extension agents working towards their master's degree.

3. DOr. Miller-Spillman continues work on the “Becoming Body Wise” program. During 2011, several Extension publications from the program became available to agents. Several
“Becoming Body Wise” articles also became available to the public online. Future plans for the program include training via the internet in spring 2012. Approximately 11
Kentucky counties participated in the annual denim drive from September — November 2010 and 11,273 pairs of jeans were collected. The blue jeans were converted into
insulation for Habitat for Humanity homes. Enough denim was collected in 2010 to insulate over 22 Habitat for Humanity homes.

Year 3

1. Due to budget constraints, the MAT department has not vet hired a full-time  extension specialist.
2. No new community and extension-based projects were developed by the departmental faculty in 2011-2012,

3. There was no increased county-level programming  in 2011-2012.

Year 4

1. Due to the merger of the MAT program with HMT, a full fime extension specialist has not been considered.

Z.  Number of extension based projects: Dr. Jackson has created a webinar for retailers to enhance their proficiency and resiliency. Dr. Jackson is also
working on modules useful to extension agents to instruct small business on issues related to business development. Jason Swanson has six projects related
to extension and outreach.

3. County level programming: County level programs and activities continue to increase.




Year 5




Year 1

1. A primary goal of the department is to hire an extension specialist in the foresseable
future to collaborate with faculty.

2. Faculty in the depariment  are making good progress in becoming invelved in
community and extension-based projects that contribute fo education in the communities.
Future growth and implementation of the rural retail development modules beyond
Flemingsburg will require more research to determine if the design can function in all
counties.

3. County-level programming has begun. Departmental faculty need motivation and/or
incentives to conduct the type of work that can be translated into extension educational
materials.

Year 2

1. The hiring of an extensicn specialist remains a priority for the department.

2. Faculty members within the department continue to be involved in and increase _
community and Extension-based projects that enhance educational opportunities within
communities.

3. The depariment has effectively increased its county-level programming across the
state.

Year 3

1. After consultation with the Dean of the College of Agriculture, the likelihood of hiring
an extension specialist in the current budget climate appears improbable. However, this
remains a priority for the MAT department.

2. The on-going efforts of faculty members within the department to increase community
and extension-based projects that enhance educational opportunities within
communities continue. The rural retail development project continues with MAT 759
Rural Retail Management available as a distance learning course for fall 2012 and
accessible by Extension agents working toward a master's degree.

1. Continue to address with college adminisiration the need for an extension specialist.

2. Students in the MAT 759 class developed modules that can be used by extension

agents to teach business strategies to  rural retailers.  The modules are ready for review
and then will be distributed to cooperative extension agents.  The modules are designed
according to extension module development requirements.

3. The Becoming Body Wise program has only been available to cooperative extension
agents a short time, so by next year an assassment of the program will be possible.

1. The department chair will continue to work with college administration to address the
need for an extension specialist.

2. Faculty members will continue to strive to develop new classes, programs, and
materials that contribute to community education.

3. The development of county-level programming by the departmental faculty will
continue o be a prierity.

1. College administration and the department chair will develop new strategies to
facilitate the hiring of 2 MAT extension specialist.

2. The department will continue to encourage faculty members to develop new
materials, programs, and classes that contribute to community education throughout the
state.

3. The MAT department remains focused on the development of county-level
programming by MAT faculty members.  The departmental chair will continue to

encourage the creation of county-level programming.




3. Departmental progress in increasing county-level programming across the state
remains unfulfilied due to budget constraints. However, the "Becoming Body Wise"
series continues to be available through the Extension web site and the MAT
department recycled denim drive will continue in fall of 2012.

Year 4

1. Based on further budget constrainis the likelihood of hiring an extension 1.

The departmert will not continue to pursue the hiring an
extension specislist is improbable

Extension specialist.
2. The on-going efforts of faculty members within the department to increase

community and extension-based projects that enhance educational opportunities 2.
within communities continues to increase. Dr. Jackson has created a webinar
for retailers to enhance their proficiency and resiliency. Br. Jackson has is also
working on modules useful fo extension agents to instruct small business on

issues related to business development. Jason Swanson has six projects related
related to extension and outreach.

The department will continue fo encourage faculty to
participate in community and extension-based
projects.

3. The department will continue to encourage faculty to

increase their community and extension projects
3. County level pregram activities continue to increase. Faculty are reaching out to

extension agents and other community constituents to build relationships in the
communities and help with the resiliency and growth of businesses and communitie

Year 5
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a Grand Total of 749,573; 1/88-12/12, (funded).

. Easter, E., P.L. Cotton Incorporated Laundry Study. Cotton Incorporated, Gary, NC. $65,574.
funded 1/12 12/12.

Easter, E., P.I. DuPont Company/University of Kentucky Research Study on Evaluating Used
Firefighter’s Gear to Determine Appropriate Retirement Age. National Institutes of
Standards and Technology (NIST)” account of FY 2010 Commerce, Justice, Science and
Related Agencies Appropriations Bill. (submitted 2/2009 for $1.0 million; $200,000 funded
for FY 2010 with an extension to 10/2011).

Easter, E., P.I. DuPont Company/University of Kentucky Research Study on Evaluating Used
Technical Rescue Gear to Determine Appropriate Retirement Age. National Institute of
Standards and Technology (NIST)” account of FY 2011 Commerce, Justice, Science and
Related Agencies Appropriations Bill. (submitted 10/2010 for $1.0 million.

Easter, E., P.I. (8/2005) Pre-Screening Evaluations of Rinse Performance of CZOl‘héSWaShBI’;S,
Association of Home Appliance, Washington, DC, $12,111.26, (funded)

Easter, E.P. P.I. “Lion Apparel, Inc. Fellowship Endowment” to support a Graduate
Research Assistantship, $10,000, 11/00; $10.000, 11/01; $10,000, 10/02; and $10,000, 9/03,
10/04, Total: $50,000, (funded).

Easter, E.P., P.I. “Lion Apparel, Inc. Fellowship Endowment” matching funds from the
Research Challenge Trust Fund, Commonwealth of Kentucky’s Research
Challenge Trust Fund. $50,000, 2001, (funded).

Swanson, J.R. (PI); Heritage Tourism Plan — Chapter 8 of Abraham Lincoln National
Heritage Area (Illinois) Management Plan and Environmental Assessment; 2010-2012;
$11,193; not competitive.

Swanson, J.R. (PI}; Aspiring Innkeeper Start-up Guide; Bed & Breakfast
Association of Kentucky; 2011; $1,000; not competitive,

Dasgupta, S. [PI], Wesley, S. [Project Leader], & Caudill, T. [Project Leader] (2009,
September). Marketing potential of fresh food products to Hispanic consumers: Exploring a new
market opportunity. USDA FSMIP (Federal-State Marketing Improvement Program). $55,780.

Fowler, D. C. |Co-PI], Wesley, 8. [Co-PI], & Vazquez, M. E. (2004). How may retailers




respond to the Hispanic/Latino immigration and ethnicity trends in non-traditional areas?
International Council of Shopping Centers Educational Foundation. $14,483.

Wesley, S. [P1] & LeHew, M. [Co-P1] (2001). Tourist-Oriented shopping centers: Investigating
customers’ evaluation of atiribute importance. International Council of Shopping Centers
Educational Foundation. $11,429,

LU, Ying (Tracy) (P) (2013-2015), Purdue Uﬁiversity China Center, The Heartland of the United States as
Destinations for the Inbound Market from Ching, $10,000 — funded.

Han, J.*, LU, Ying (Tracy) (Co-PI) (2013), Graduate Student Travel Fund, University of Kentucky, Cultural
Differences in the Use of Online Travel Agents, $800 -- funded. [*Graduate Student].

LU, Ying (Tracy) (PT) (2013-2014), The Center for the Enhancement of Learning and Teaching (CELT), University
of Kentucky, fnnovation and Design (I+D) Lab Project, $1,000 — funded.

LU, Ying (Traey) (PI) (2012-2017), U.S. Department of Agriculture {USDA) Hatch Grant, The Influence of Social
Media on Attendee Behavior: The Case of Kemiucky Derby, $80,000 — funded.

Stamper, C., Jackson, V. (co-pi) (November, 2010) ($36,000.00). Enhancing the Marketing
Skills for Eastern Kentucky Artisans, Equitable Resources Foundation,

Stoel, L. Niehm, L. Frazier, B. Community Resiliency: Role of the Retail Sector in Easing
Sudden and Slow Motion Shocks, National Research Iniative (NRI, $500,000. (UK-Sub-
contractor $500.00).
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List of Funded Internal Grants

2004

Spillman, K., Klee, J., & Michelman, S. (2004). 4-H Venture Grant. $9,900 (funded).

2005

Brown, D. Principél Inveétigator “Kentucky Residents’ Perception of Agritourism”
(2005). A Statewide TelephoneSurvey conducted through the University of Kentucky’s
Survey Research Center. Mini-grant from Dean’s Office. $3,000.00 (funded).

2007

Lee, Min-Young [PI] (2007). Impact of consumer characiéristics and hedonic shopping
motivations on online auctions. Ida A. Anders Endowment Fund, Umvelslty of
Tennessee, $3,460.

Wesley, S. (2007) Politics of consumption — Identifving and understanding adopters of
sustainability practices. Research Act1v1ty Award College of Agriculture, Univer sity of
Kentucky. $3,976.

2008

Jackson, V. (2008) Funding for class development through Asian Studies. Cross-listing
of E-commerce (MAT 570); Entitled: E-Commerce: An Asian Perspective (Fall,2009).
(Stipend of $1,500.00; Travel Funds for 2008-2009-$2 000; Books for Library- Unknown

amount},

Lee, Min-Young [PI] and Michelman, S. (2008), Encouraging and supporting
undergraduate student to participate in International Business Competition Progmm
Barnhart Fund for Excellence, University of Kentucky, $1,000.

Lee, Min-Young (2008), Travel Award from the Research Office to attend the CSREES
grants workshop, University of Kentucky, $1000. '

Wesley, S. (2008). Chefs and sustainability: An assessment of current practices &
motivation of the influential trend setters in the food industry. Research Activity Award
College of Agriculture, University of Kentucky, $4,964. '
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Lee, Min-Young [PI] (2009). Socially Responsible Purchasing and Consumptions.
Research Activity Award, College of Agriculture, University of Kentucky. $4,000.

Michelman, Susan (2009). Asia Center Grant. University of Kentucky. $1500




Wesley, S. (2009). Assessment of Kentuckian's sustainability knowledge. An exploration
of current consumption behavior. Research Activity Award College of Agriculture,
University of Kentucky. $4,000.

2010

Brown, D. Host Population Perceptions of the forthcoming 2010 World Equestrian
Olympic Games in Lexington,Kentucky USA. Mini- Grant from the Director’s Office -
$6,500 (funded)

Lee, Min-Young [PI} (2010). Assess use of Social Networks as a profit center for rural
Jarmers. Research Activity Award, College of Agriculture, University of Kentucky.
$1,200.

2011

Jackson, V. (2011) (14,000.00). Teaching Innovation and Incentive Funds, Developing
Rural Retail Development Class Online. College of Agriculture, University of Kentucky.

Lee, Min-Young [PI] (2011). Developing Retail Entrepreneurship online class. Teaching
Innovation and Incentive Funds, University of Kentucky, College of Agriculture, .
University of Kentucky. $11,000.

2012

Jackson, V. (2012). (3,000.00). RAA Rural Retail development Data Collection.
Danville Kentucky.

Lee, Min-Young [Pl] (2012). Developing distance learning class. The distance learning
course development fund, Distance Learning Programs, University of Kentucky. $1,500

LU, Ying (Tracy) (P]), & Lee, M-Y. {Co-PI} (2012-2013), College of Agriculture, Food
& Environment, University of Kentucky, Developing a Merging Class for MAT and HMT
Majors - Service Management, $5,850 — funded.

LU, Ying (Tracy) (PT) (2012-2017), U.S. Department of Agriculture (USDA) Hatch
Grant, The Influence of Social Media on Attendee Behavior: The Case of Kentucky
Derby, $80,000 — funded.

2013

Han, J.*, LU, Ying (Tracy) (Co-PI) (2013), Graduate Student Travel Fund, University of
Kentucky, Cultural Differences in the Use of Online Travel Agents, $800 — funded.
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Course Substitutions

Retailing and Tourism Management
(Effective Spring 2014)

*Note: With the merger of MAT and HMT majors into RTM (Retailing and Tourism Management),
some of the classes currently offered are being changed, dropped, or replaced. For the upcoming and
future semesters, the classes listed below will no longer be offered. The column on the right tells you
what class you can now take in their place. For example if you need to take MAT 350, this is no longer
available, so you can take HMT 359 (Service MGT), 300+ level Business or HMT classes. They will
replace MAT 350 and you will receive the same credit as if you were taking MAT 350.

HMT 359- Special Topiés (Service
Management)
300+ Level HMT Courses (*Petition Form)

MAT 350- ProbleﬁiVVSéivmg in Merchandising

300+ Level Business Courses (¥Petition

: Form)

MAT 425- Economics of Merchandise Sourcing | MAT 359- Special Topics in MAT (Human
Resource Management)

HES 400%** _ FAM 352
HMT 345- Information Technology in the HMT 359~ Special Topics in HMT (Service
Hospitality Industry Management) '
' MAT 570- Electronic Retailing (*Petition
Form)

*Students would need to fill out a petition form in order to take to course

**Will only be offered in Spring 14’ then will probably be dropped. If students decide to take
HES 400 they will have to follow old curriculum with HES 100, HES 400, plus one course in the
school, different from their major (i.e. for MAT students they could take FAM 350 for course
overlap and IIMT students could take any 200+ level MAT, DHN, or FAM class)




Merchandising, Apparel and Textiles

Course Descriptions
*For students enrolled Pre-Fall 2014

*Note: This is not the actual Course Description Form from the Registrar’s office, this document shows you only
the courses that are currently offered, some courses have been dropped from the curriculum,

MAT 114 INTRODUCTION TO MERCHANDISING. {3)
An infroduction to merchandising with emphasis on apparef and textiles, Examination of industry structures which facilitate the
development, manufacturing, marketing and merchandising of goods and services in the domestic and international marketplace.

MAT 120 TEXTILES FOR CONSUMERS. ‘ (3)
A study of textiles with emphasis on consumer applications. Properties of fibers, yarns, fabric structures, colors, and finishes
related to end use. Survey of legislation and of mainfenance requirements. :

MAT 237 AESTHETIC EXPERIENCE IN RETAIL. ’ (3)
An introduction to design and aesthetic principles as they are applied to promotional procedures of retail and wholesale
organizations including methods of visual merchandising, special event promotion and public relations, Prereq: MAT 120 or
consent of instructor.

MAT 247 DRESS AND CULTURE. (3)
A study of the social, cultural, physical, and psychological factors which influence apparel and apparel use in contemporary
society. Prereq: Three hours in sociology or anthropology, three hours in psychology.

MAT 315 MERCHANDISE PLANNING AND CONTROL. (3}
Study and application of planning and confrol strategies and processes essential to profitability in merchandising., Analysis of
company and industry merchandising and operating results. Prereq: ECO 201, ECO 202,

MAT 340 PROFESSIONAL SUPPORT. : . {1
Self-assessment of student’s strengths, limitations, and career aspirations. Preparation of reference files, letters, and resumes.
Identification of, application to, and acceptance by department-approved agencies for completion of internship experience.
Prereq: “C” or above in MAT 114, MAT 120, and MAT 237,

*HMT 359 SPECIAL TOPICS IN HMT (SERVICE MIANAGEMENT). (3)
A survey of the special characteristics, problems, and methoeds for managing service-oriented organizations, Students will learn
principles of service and guest service management in order to see how they can be used in managing any service organization,
The course also introduces quantitative techniques associated with managing organizatfons in the service sector. Upon
completion of the course, the students will be able to apply the concepts to their work experiences. Prereq: Consent of instructor,

*MAT358 SPECIAL TOPICS IN MAT (HUMAN RESOURCE MANAGEMENT). 3)
This course will provide students with a review of essential HR management concepts—including fundamental practices, methods,
topics, and relevant legal findings—in a highly readable and accessible format. Prereq: Junior standing or consent of instructor,

MAT 395 INDEPENDENT STUDY IN MERCHANDISING, APPAREL AND TEXTILES. (1-3)
Problems involving independent laboratory, studio, and/or library study conforming to the student’s special interest under the
direction of an appropriate faculty member having proficiency in the area sclected. May be repeated to a maximum of six credits.
Prereq: Consent of instructor and contractual agreement.

MAT 414 MERCHANDISING STRATEGY ANALYSIS. {3)
The analysis of environmental, individual, and psychological factors of consumer consumption and their impact on apparel
retailer strategic planning. Prereq: MAT 114, ACC 201, MAT 315, and MAT 350

MAT 470 INTERNATIONAL MERCHANDISING. (3)
A study of the internationalization of retail merchandising and factors that influence the process in the global marketplace.
Prereq: MAT 315, MAT 350, MKT 320,




MAT 480 MERCHANDISING, APPAREL AND TEXTILES STUDY TOUR. (1-3)
A domestic or foreign study tour to include investigation of interests related to merchandising, apparel and textiles, Professional

visits are planned according to particular itineraries. Application and payment dates are determined each semester by the
instructor. This course may be repeated one time if tour destinations are different, Prereq: Priority is given to majors and
upperclassmen. All students are subject to instructor approval,

MAT 490 INTERNSHIP, {6 or 9)
Supervised experience with a cooperative retail, design, or industrial establishment. Fall and summer semesters. Applications
must be submitted spring semester according to a designated schedule established by the depaitment. Prereq: Junior or senior
standing with the completion of MAT 114, MAT 120, MAT 237, MAT 350 and approval of department.

MAT 510 BRAND MANAGEMENT. (3)
Examination of the important issues in planning and evaluating brand strategies with special emphasis on exploring why brands
arc important, what they represent to consumers and what firms should do to manage them properly, Prereq: MAT 114 or consent
of instructor.

MAT 514 RETAIL ENTREPRENEURSHIP. ' (3)
Concepts of entreprencurship within single ownership and other business organizations;, development of a business plan;
management of a small business; current issues and problems. Prereq: MAT 114 or consent of instructor.

MAT 515 SPECIFICATION AND EVALUATION OF TEXTILES AND APPAREL. (3)
The course will focus on product development and quality control in textile products (Apparel and Interiors), by developing
specifications and evaluating the quality of a textile product. Prereq: MAT 120, MAT 237.

MAT 520 TEXTILES FOR INTERIORS. : 3)
Selection, cost, expected performance and care of textiles used in residential and commercial intetiors. Prereq: MAT 120.
MAT 522 HISTORY OF TEXTILES. (3)

Survey of the development of textiles from ancient to modern times. Emphasis on social, economic, technological and political
effects on the evolution of textile fibers, fabric structures, color and design. Field trips. Prereq: MAT 120, MAT 247, open to
Seniors and Graduate Students only.

MAT 533 HISTORY OF COSTUME. (3)
Development of costume from ancient to modern times with consideration of historic, social, and economic setting. Field trips.
Prereq: Open to Seniors and Graduate Students only.

MAT 547 SOCIAL AND PSYCHOLOGICAL ASPECTS OF APPAREL. (3)
An advanced study of the social, psychological factors which influence apparel and apparel use with particular emphasis on
research. Prereg: Open to Seniors and Graduate Students only.

MAT 559 SPECIAL TOPIC IN MERCHANDISING, APPAREL AND TEXTILES. {Subftitle required). (1-3)
Advanced in-depth study of merchandising, apparel and textiles. May be repeated to a maximum of six credits, Prereq: Open to
Seniors and Graduate Students only.

MAT 670 ELECTRONIC RETAILING (E-TAILING). - (3)
An educational foundation in e-tail development as a medium for food, apparel, and textile distribution and safes, Prereq: MAT

114, MAT 120, MAT 237, MAT 247, STA 200, MKT 300

MAT 595 INDEPENDENT STUDY IN MERCHANDISING, APPAREL AND TEXTILES. (1-3)
Problems involving independent laboratory, studio, and/or library study conforming to the student’s special interest under the
direction of an appropriate faculty member having proficiency in the area selected. May be repeated to a maximum of six credits.
Prereq: Restricted to Seniors and Graduate Students with contractual agreement, '

*Courses can be used as substitution classes for MAT 350 and MAT 425.




Merchandising, Apparel and Textiles

Course Prerequisites
*For students enrolied Pre-Fall 2014

Course Course Title Prerequisite(s) Credit | Printed in Still
Hours Current Offered
‘Bulletin
MAT 114 Introduction to None 3 Yes Yes
Merchandising
MAT 120 | Textiles for Consumers None 3 Yes Yes
MAT 237 | Aesthetics in MAT 120 (can be taken 3 Yes Yes
Merchandising concurrently) or consent of
instructor .
MAT 247 Dress and Culture 3 hours in sociology or 3 Yes Yes
anthropology,
3 hours in psychology
MAT 315 | Merchandise Planning and ECO 201, ECO 202 3 Yes Yes
Control
MAT 340 Professional Support “C” or above in MAT 114, MAT 1 Yes Yes
' 120, MAT 237
**HMT Special Topics in HMT- Consent of instructor 3 Yes Yes
359 Service Management
“**MAT Special Topics in MAT- Junior standing or consent of 3 Yes Yes
359 Human Resource instructor
Management
MAT 359 Special Topic in Junior standing or consent of 1-3 Yes Yes
Merchandising, Apparel & |  nstructor prior to registration
Textiles
MAT 395 Independent Study in Consent of instructor and 1-3 Yes Yes
Merchandising, Apparel & contractual agreement
: Textiles
MAT 414 | Merchandising Strategy | MAT 114, ACC 201, MAT 315, 3. Yes Yes
Analysis. MAT 350
MAT 470 International MAT 315, MAT 350 , MKT 320 | 3 Yes Yes
Merchandising
MAT 480 | Merchandising, Apparel Priority is given to majors and 1-3 Yes Yes
and Textiles Study Tour | upperclassmen. All students are
subject to instructor approval




Course Course Title Prerequisite(s) Credit | Printed in | Stil
Hours Current | Offered
_ Bulletin
MAT 490 Internship MAT 114, MAT 120, MAT 237, | 6or9 Yes Yes
MAT 350 and approval of
: department
MAT 510 Brand Management MAT 114 or consent of instructor . 3 Yes Yes
MAT 514 Retail Entrepreneurship MAT 114 or consent of instructor 3 Yes Yes
MAT 515 | Specification and Evaluation MAT 120, MAT 237 3 Yes Yes
of Textiles and Apparel
MAT 520 Textiles for Interiors MAT 120 3 Yes Yes
MAT 522 History of Textiles MAT 120, MAT 247, open to 3 Yes Yes
Seniors and Graduate Students only
MAT 533 History of Costume Open to Seniors and Graduate 3 Yes Yes
Students only
MAT 547 Social and Psychological Open to Seniors and Graduate 3 Yes Yes
Aspects of Apparel Students
MAT 559 Special Topic in Open to Seniors and Graduate 1-3 Yes Yes
Merchandising, Apparel & Students
Textiles
MAT 570 Electronic Retailing MAT 114, MAT 120, MAT 237, 3 Yes Yes
(E-Tailing) MAT 247, STA 200, MKT 300
MAT 595 Independent Study in Restricted to Seniors and Graduate 1-3 Yes Yes
Merchandising, Apparel & | Students with contractual agreement
Textiles

*This only includes classes that are currently offered, there are other course listings on the University Course Descriptions Form,
but they have been dropped.
#AMAT 350 and 425 have been dropped; you can use these courses as substitutions.




Merchandising, Apparel and Textiles

Proposed Future Classes

*For students enrolled Pre-Fall 2014

(Distance)

' Fall Spring | Summer | Summer Fall Spring
COURSE | 5013 | 2014 | 1-2014 | 11-2014 | 2014 2015
MAT 114 | YES YES YES YES
MAT 120 | YES YES YES YES
MAT 237 | YES YES YES YES
MAT 247 | YES YES YES YES YES

_ (Distance)
MAT 315 | YES YES t NO YES
MAT 340 | YES NO YES NO
MAT 350 | YES*#* NO NO NO
**HMT
359 (Service YES YES YES YES
MGT)
**MAT
359 NO YES NO YES
(HR MGT)
MAT 359
(Special NO NO YES NO
Topics/Target
Project)
MAT 395
(Independent A YES
Study) _
MAT 414 | NO YES NO YES
MAT 470 | YES NO YES YES NO




' ~ Fall Spring | Summer | Summer Fall Spring
COURSE | 5013 | 2014 | 1-2014 | T1-2014 | 2014 2015
YES
MAT480 | NO | YES (Great
(NY, Paris) Britain)
MAT 490 NO NO YES‘ NO NO
(Internship) ] (Internship)
"MAT 510
Brand Mg NO NO YES NO
MAT 514
(Retail Entre.) YES NO - NO NO
(Distance)
MATS515 | NO | YES YES NO
MAT 520 NO NO NO NO
MAT 522 NO NO NO NO NO NO
MAT 533 | YES NO YES NO
MAT 547 | NO YES NO YES
MAT 559 | ypg NO YES NO
{Special Topics) ,
M§?5?0 NO YES NO YES
MAT 595
(Independent YES YES YES
Study)

*These classes are proposed for the upcoming semesters. This listing is subject to change at any time and without prior notice,
**Substitution courses available to replace MAT 350 and MAT 425,

***Fall 13’ is the Iast semester this class is taught.




Merchandising, Apparel and Textiles
School of Human Environmental Sciences, College of Agriculture, University of Kentueky,
318 Erikson Hall, Lexington, KY 40506-0050 (859) 257-2855 or (859) 257-4917

EFFECTIVE: Tall 2011 *For students enrolled Pre-Fall 2014
PROGRAM ENTRANCE REQUIREMENT: Minimum grade point average for entrance of all students into the MATX program is 2.00

GRADUATION REQUIREMENT: MAT majors and transfer students must obtain or have received a C or better in ALL premajor, professional support
and MAT major required courses. No Ietter grade of a D would be accepted in the premajor, professional support and MAT major required courses.

Suggested Four Year Plan

Dept. # Semester 1* CR Dept. # Semester 2* CR
WRD 110 or CIS 110- Comp &Comm I 3 WRD 111 or CIS 111- Comp &Comm I 3
GE Humanities 3 GE  Quant Found (rec. MA 123 or 113) 3 or 4
MA 109 * (if needed) _ (3) GE Natural Science 3
SOC 101 Intro to Sociology 3 PSY 100 Iniro to Psychology 4
HES 100 Intro to Professions in HES 1 : MAT 120 Textiles for Consumers 3
MAT 114 Intro to Merchandising 3 16
13-16
Dept. # Semester 3 CR Dept. # Semester 4 CR.
GE ' US Citizenship 3 " GE ) Arts & Creat Ing 3
ACC201 Financial Accounting I 3 ACC 202 Managerial Accounting. 3
ECO 201 Prineiples of Econ. 1 3 GE . STA 210 for Stat Rsng 3
FAM 350 Consumer Issues 3 ECO 202 Principles of Econ. 11 3
MAT 237 Acsthetic Experience in Retail 3 MAT 247 Dress and Culture 3
15 15
Dept. # Semester S CR Dept. # Semester 6 CR
MKT 300 Marketing Management 3 MAT See Major Selection List below 3
MAT 340 Professional Practice 1 MAT 414 Merch. Strategy Analysis 3
MAT 315 Merch. Planning & Controt 3 MGT 301 Business Management 3
MAT 350 Problem Solving in Merch. 3 MKT 320 Retail & Distribution Mgt. 3
Professional Support™*(e.g.STA 291 for BUS minor) 3 Elective Free Elective™® 3
School Req (i.e. FAM 251) (only if taking HES 400)* 3 16*
13 or 16* *Depends on MA 109 in Sem 1
SUMMER SEMESTER
MAT 490 Merchandising, Apparel & Textiles Internship 6or9
Dept. # Semester 7 CR Dept. # Semester 8 ' CR
Professional Support** Choice 3 MAT 425 Economics of Merch, Sourcing 3
MAT 470 International Merchandising 3 MAT See Major Selection List below 3
WRD 203 Business Writing 3 GE Global Dynamics 3
HES 400*** Concepts in HES (or FAM 352) 2 or 3 Elective Free Elective 3
Elective Free Elective 3 ‘ 12
14 or 15

Choose 6 hours of MAT Major selections from: MAT 359, MAT 395, MAT 480, MAT 515, MAT 520, MAT 522, MAT 533,

MAT 547, MAT 559, MAT 570, or MAT 595 or MAT 510 (new) or MAT 514 (new). MA'T 510 is recommended for all,

* MA 109 and/or sufficient ACT/SAT or Placement scores are prerequisites for Quantitative Foundations (MA 123).

¥*  Professional Support Selection — 6 hours at the 200 level or above to be chosen from such arcas as business, communication, social sciences or
additional MAT courses, with prior advisor approval. A list of approved courses is available on the APEX Degree Planner.

*** Students enrolled before Fall 2012, that is, Sumimer 2012 or carlier, have the choice of following the OLD curriculum - HES 100, HES 400 + one

course in the School (but not a MAT class; i.e. FAM 251). OR the new curriculum - FAM 352, It is likely that HES 400 will be offered for the last

time in Spring 2014 — which will then push all people on the OLD School requirement to now take FAM 352 in place of HES 400.

FARTM Cumiculum\Curriculom NOWMATNewhMATX-§ Year Plan 2011 {2).doc




Department of Retailing and Tourism Management
- Merchandising, Apparel and Textiles

Student Course Checklist
*For students enrolled Pre-Fall 2014

This checklist is designed for you to keep and check off classes as you complete them. This list shows all
of the classes you will need to take in order to fulfill your degree. Checking the courses off allows you to
see exactly how many you have left and which ones you need to take in one document!

ll\TOtel.WA 102 and/or sufficient ACT scores are prerequisite for Guantitative Foundations (MA 123).
Course Needed Hours Requirement Type Completed {Check off
(School, UK Core when done!)
Premajor, Major,
Professional Support,
MAT Elective, Elective,
efc.)
HES 100 1 School
**FAM 352 or HES 400 3 School
**FAM 251 (or another 3 School
course in HES other than a
MAT course)
MA 109 (if needed) 3 Prereq for MA 123 or
Elective
*Arts & Creativity 3 UK Core
*Humanities 3 UK Core
PSY 100 (Social Sciences) 4 Uk Core and Premajor
*Natural, Physical, 3 UK Core
Mathematical Science
*Composition and 3 UK Core
Communication I .
*Composition and 3 UK Core
Communication Il
*Quantitative Foundations 4 UK Core
STA 210 (Statistical 3 UK Core and Premajor
Inferential Reasoning) o
*Community, Culture and 3 UK Core -
Citizenship in the USA
*(Global Dynamics . 3 UK Core
Graduation Writing 3 School and Premajor
Requirement
EAM 350 3 Premajor
SOC 101 3 Premajor
ECO 201 3 Premajor
ECO 202 3 Premajor
MAT 114 3 Major
MAT 120 3 Major
MAT 237 3 Major




MAT 247 3 Major
MAT 315 3 Major
MAT 340 1 Major
MAT 350%*% 3 Major
MAT 414 3 Major
MAT 425%%% 3 Major
MAT 470 3 Major
MAT 490 6 or Major
MAT Elective 3 MAT Elective
(MAT 359, 395, 480, 510,
514, 515, 520, 522, 533,
547,559, 570, or 595)
MAT Elective 3 MAT Elective
(MAT 359, 395, 480, 510,
514, 515, 520, 522, 533,
547, 559, 570, or 595)
ACC 201 3 Professional Support
ACC202 3 Professional Support
MKT 300 3 Professional Support
- MKT 320 3 Professional Support
MGT 301 3 Professional Support
Professional Support 3 Professional Support
Elective (six hours at the
200 Ievel or above to be
chosen with approval of
the
academic advisor from
such areas as business,
communication and social
sciences or additional
MAT courses.
Professional Support 3 Professional Support
Elective (six hours at the
200 level or abave to be
chosen with approval of
the
academic advisor from
such areas as business,
communication and social
sciences or additional
- MAT courses.)
Free Elective 3 Free Elective
Free Elective 3 Free Elective
Free Elective 3 Free Elective.

*You pick which class you would like to take under the UK Core options

**Students enrolled before Fall 2012, that is, Summer 2012 or earlier, have the choice of following the OLD curticulum - HES
100, HES 400 + one course in the School (but not an MAT class; i.e. FAM 350). OR the new curriculum - FAM 352. 1tis likely
that HES 400 will be offercd for the last time in Spring 2014 — which will then push all people on the OLD School requirement to
now take FAM 352 in place of HES 400.

#¥MAT 350 and MAT 425 have been dropped; you can replace them with HMT 359 (Service MGT), MAT 359 (HR MGT),
etc.. Check the substitution page for all options available.




Hospitality Management and Tourism

Course Descriptions
*For students who enrolled Pre-Fall 2014

*Note: This is not the actual Course Description Form from the Registrar Office, this document shows you only the
courses that are currently offered, some courses have been dropped from the curriculum.

HMT 120 INTRODUCTION TO HOSPITALITY MANAGEMENT AND TOURISM. (3)

A survey of the historical development and management structure of organizations that comprise the hospitality and tourism
industry. The course format includes presentation by industry representatives, lectures and student led discussions,

HMT 210 HOTEL ROOMS DIVISION MANAGEMENT. (3)
A comprehensive study of the management principles which apply to the rooms division of a hotel property that includes front
desk and housekeeping operations, reservations and billing, accounting procedures and public relations, Prereq: IMT 120. For
Hospitality Management and Tourism majors only.

HMT 270 PRINCIPLES OF TRAVEL AND TOURISM. (3)
An introduction to the structure, operation and characteristics of domestic and international tourism. Topics include
transportation modes, destination planning and marketing, wholesale and retail travel agent agreements; geographic, social and
cultural aspects of tourism. Prereq: HMT 120. For Hospitality Management and Tourism majors only.

HMT 308 PRINCIPLES OF FOOD AND BEVERAGE. (3)
This course provides an overview of the principles offood and beverage concepts, menu-development and food service operations
in various segments of the hospitality and tourism industries. Food and beverage demonstrations and labs are included, A fee to
cover materials and activitics may be assessed from students. Lecture, two hours; laboratory, two hours per week. Prereq: HMT
120; NFS 241, Hospitality and Tourism majors only. '

HMT 320 HOSPITALITY AND TOURISM MARKETING. {(3)
"This course cotncentrates on the principles of marketing as they are applied to the hospitality industry, Problems and
characteristics specific to the industry will be examined. Additionally this course will bea starting point for the development ofa
marketing feasibility stedy and comprehensive plan and strategy for marketing a hospitality operation. Prereq: HMT 120, HMT
210, HMT 270, HMT 308 and MKT 300. For Hospitality Management and Tourism majors only.

HMT 330 MEETINGS AND CONVENTION MANAGEMENT. (3)
This course highlights the importance, growth, and economic impacts associated with convention/trade shows to hotels,
restaurants, visitors and convention centers, museums, airlines and local governments. Prereq: HMT 120, HMT 210, HMT 270,
MIEKT 300. For Hospitality Management and Tourism majors only.

HMT 350 HOSPITALITY MANAGERIAL ACCOUNTING. (3)
Theotetical and practical investigation of the principles and applications of accounting systems and accounting data for hotels,

restaurants, and other organizations in the hospitality industry. Prereq: HMT 120, ACC 201. For Hospitalily Management and

Tourism and Dietetics majors only.

HMT 359 SPECIAL TOPICS IN HMT (PRE-INTENRSHIP). (1)
Self-assessment of student’s strengths, limitations, and career aspirations, Preparation of reference files, letters, and resumes.
tdentification of, application to, and acceptance by department-approved agencies for completion of internship experience,
Prereq: “C” or above in HMT 120, HMT 210, and HMT 270,

*HMT 359 SPECIAL TOPICS IN HMT (SERVICE MANAGEMENT). (3)
A survey of the special characteristics, problems, and methods for managing service-oriented organizations. Students will Iearn *
principles of service and guest service management in order to see how they can be used in managing any service organization,
The course also introcuces quantitative techniques associated with managing organizations in the service sector, Upon
completion of the course, the students will be able to apply the concepts to their work experiences, Prereq: Consent of instructor.




HMT 360 TOURISM PLANNING AND DEVELOPMENT. (3)
Thiscourseisdesigned to provide students with athorough overview of tourism planning atthe local, regional, national and
international levels. Itprovides a variety of practical planning theories, procedures and guidelines to meet the diverse needs of
travelers, destination communities, tourism and hospitality organizations, public, non-governmental organizations, and the private
sector. The course will concentrate on developing student’s competencies inthe basic techniques of planning and developing
sustainable tourism plansas well as procedures and guidelines to enable students to understand the tourism planning process and
general surveys; tourist markets, facilities, services and infrastructure; planning analysis and policy formulation; development of
design standards; environmental and socioeconomic considerations in tourism planning and tourism plan implementation. Prereq:
HMT 120, HMT 210, HMT 270, MKT 300 and MGT 301 or consent of instructor,

HMT. 370 EVENT PLANNING AND COORDINATION. (3)
This course will provide the theoretical and practical foundations for effective twenty-first century event management. Students
will learn howtoresearch, design, plan, coordinate, and evaluate professional events, Specifically, this course deals with the horse
industry activities in the state of Kentucky. Prereq: HMT 120, HMT 308 and HMT 210 or consent of instructor.

HMT 395 HOSPITALITY AND TOURISM INDEPENDENT STUDY. - (1-3)
Independent intensive work on specific topics inhospitality management or tourism. May be repeated to a maximum of six
credits. Prereq: Consent of instructor.

HMT 460 ADVANCED SEMINAR IN LODGING AND TOURISM. (3)
This courseis areview and application ofthe principles ofhospitality (specifically lodging) and tourism learned in pre-requisite
courses. Theory and principles will be applied to decision-making in the hospitality and tourism industry while emphasizing
features and characteristics of the industry. Current issues of relevance pertaining to the industry will be discussed to highlight
their importance to the industry. Prereq: HMT 120, HMT 210, HMT 270, MKT 300, MGT 301. For Hospitality Management
and Tourism majors only.

HMT 470 HOSPITALITY AND TOURISM LAW AND ETHICS, (3)
Students are introduced to the principles of law and their application in the hospitality industry. The focus of the course is onthe
rights and obligations of hotel, restaurant and travel business managers and professionals in their dealings with customers and other
business. Prereq: HMT 120, HMT 210, HMT 270. For Hospitality Management and Tourism majors only. ‘

HMT 480 TRENDS ANALYSIS FOR THE HOSPITALITY INDUSTRY. {3)
The course is designed to acquaint the student with the major trends occurring in the hospitality industry and to develop
analytical skills required to interpret them. Throughout the course, the student should be able to idendify trends; their timing; the
causal effects they have on organizations; the actual probability of their occurrence; and impact they will have on the
organization. Prereq: HMT 120, HMT 216, HMT 270, and HMT 308.

HMT 488 STRATEGIC MANAGEMENT N THE HOSPITALITY AND FOOD SERVICE INDUSTRY. (3}
A course requiring students to use integrative skills to evaluate theories and applications regarding decision making, strategic
planning and management concepts specific to hospitality and food service organizations. Prereq: HMT 120, 308, 210, 270, MGT
301, and MKT 300. For Hospitality Management and Tourism majors only.

HMT 429 HMT INTERNSHIP. (3)
This capstone course for FIMT majors is a planned work experience focusing on development of defined management skills and
problem solving experiences. A minimum of 400 hours must be completed in an approved hospitality or tourism organization,
The experience is coordinated by the faculty internship coordinator, the student, and the on-site supervisor. Written progress
reports must be submitted by the student and the on-site supervisor. Prereq: 400 hours of verifiable work experience in the
hospitality and tourism industry in the last two years, specifying a “period-to-date” accumulations of hours worked, HMT 120,
208 {or NI'S 204), 210, 270 with a grade of C or above, at least 60 hours of earned credits and at [east 15 hours of major HMT
required courses (i.e., NES 342, HMT 345, IIMT 350, FIN 300, MGT 301, MKT 300).

*Course can be used as a substitution class for HMT 345




Hospitality Management and Tourism

Course Prerequisites
*For Students Who Enrolled Pre-Fall 2014

Course Course Title Prerequisite(s) Credit | Printed Still
Hours in Offered
Current
Bulletin
HMT 120 | Introduction to None 3 Yes Yes
Hospitality
Management and
: Tourism
HMT 210 Hotel Rooms HMT 120 3 Yes Yes
Division
Management
HMT 270 Principles of HMT 120 3 Yes Yes
" Travel and
Tourism
HMT 308 Principles of HMT 120, NFS 241 3 Yes Yes
Food and
Beverage
HMT 320 | Hospitality and HMT 120, HMT 210, HMT 3 Yes Yes
Tourism 270, HMT 308, MKT 300
Marketing .
HMT 330 Meeting and HMT 120, HMT 210, HMT 3 Yes Yes
Convention 270, MKT 300
Management
HMT 350 Hospitality HMT 120, ACC 201 -3 Yes Yes
_ Managerial
B Accounting
H*HMT ¢ Special Topics in Consent of instructor 3 Yes Yes
359 HMT Service-
Management -
HMT 359 | Special Topics in Consent of instructor 1 Yes Yes
HMT- Pre- '
Internship
Seminar
HMT 360 | Tourism Planning | HMT 120, HMT 210, HMT 3 Yes . Yes
and Development | 270, MKT 300 and MGT 301
or consent of instructor
HMT 370 Event Planning HMT 120, HMT 270, HMT 3 Yes Yes

and Coordination

308 or consent of instructor




Course Course Title Prerequisite(s) Credit | Printed Still
‘ Hours in Offered
Current
Bulletin
HMT 395 | Hospitality and Consent of Instructor 3 Yes Yes
Tourism
Independent
Study
HMT 460 Advanced HMT 120, HMT 210, HMT 3 Yes Yes
Seminar in 270, MKT 300, MGT 301
Lodging and
: Tourism
HMT 470 Hospitality and -| HMT 120, HMT 210, HIMT 3 Yes Yes
Tourism Law and 270
Ethics
HMT 480 Trends Analysis HMT 120, HMT 210, HMT 3 Yes Yes
for the Hospitality 270, HMT 308
Industry
HMT 488 Strategic HMT 120, HMT 210, HMT 3 Yes Yes
Management in 270, HMT 308, MGT 301,
the Hospitality and MKT 300
Food Service
Industry
HMT 499 Hospitality and 400 hours of verifiable work 3 Yes Yes
Tourism experience in the hospitality
Internship/ and tourism industry in

the last two years, specifying a
“period-to-date™ accumulations
of hours worked, HMT 120,
208 (or NFS 204), 210, 270
with a grade
of C or above, at least 60 hours
of earned credits and at least 15
hours of major HMT required
courses (i.e., NIS 342, HMT
345, HMT
350, FIN 300, MGT 301, MKT
300).

*This only includes classes that are currenily offered, there are other course listings on the University Coutse Descriptions kink,
but they have been dropped. ’
*¥HMT 345 has been dropped; you can substitute this course with HMT 359




Hospitality Management and Tourism

- Proposed Future Classes
*For students who enrolled Pre-Fall 2014

Fall Spring | Summer | Summer - Fall Spring
COURSE 2013 2014 1-2014 | II-2014 2014 2015
HMT 120 | YES YES | YES YES
HMT 210 | YES NO YES NO
HMT 270 | NO YES NO YES
HMT 308 | YES YES YES YES
HMT 320 NO YES YES NO
HMT 330 | YES NO YES NO
HMT 350 | NO YES NO YES
**HMT
359
(Special Topics- YES YES YES YES
Service
Manag‘;ment)
HMT 359 '
(Special Topics- YES NO YES NO
Pre-Internship)
HMT 360 YES NO YES NO
HMT 370 NO NO : NO YES
HMT 395
(Independent YES
Study)
HMT 460 | YES NO ' YES NO
HMT 470




HMT480 | NO . YES NO YES

HMT488 | w0 YES NO YES
(Internship) {Internship)

*These classes are proposed for the upcoming semesters. This listing is subject to change at any time and without prior notice.
**HMT 345 has been dropped you can substitute this course with HMT 359,




MAJOR: Nutrition and Food Science Effective Fall 2011
OPTION: Hospitality Management and Tourism 7 10/17/2011  UKCORE
DEGREE: BS in Hospitality Management

ENTRANCE REQUIREMENT: Minimum grade point for entrance of all students into the program is 2.3
GRADUATION REQUIREMENT: Students must fulfill ail course prerequisites and achieve a C grade or better in
all NFS and HMT courses which are Major Requirements,

Notes:

1. MA 189 and/or sufficient ACT scores are prerequisite for Quantitative Foundations (MA 123),

2. Prerequisites must be successfully completed prior to taking the next class. All prervequisites are not listed here.

3. Caonsult the UK Builetin for details for all program requirements (USP, College & Major) and. course deseripfions,
including prevequisites. )

4. Some courses only offered once a year. Plan subject to change without notice, Check with advisor for updates

. periodically.

Suggested 4 Year Plan **For students enrolled Pre-Fall 2014

YEAR]
FALL SPRING
WRD 1100 CIS 110 (3) ’ WRD 111 or CIS 111 3
MA 109 (if needed) 3 MA 123 @)
US Citizenship 3) s 101 @)
HMT 120 ) 2" Foreign Language “@
1% Foreign Language @) Humanities 3
UK 101 opt OR HES 100 {1 HES 100 if not taken in Fall )
17 . 16-17
YEARII
FALL SPRING
ANT 160 (€)] Global Dynamics® €)]
ACC 201 3 ECO 202 3
ECO 201 3) - - ACC202 3
Stafistical Rsng STA 210 3 HMT 210 3)
WRD 203 . 3) HIMT 270 3
DHN 241 (1) HMT 308%% or DHN302  (3)
16 18

Progression Requirement: Must have completed the following pre-major courses with a grade of C or better in order
to progress to courses which are major requirements: CS 101, ACC 201, ACC 202, ECO 201, ECO 202, HMT 120,
HMT 210, HMT 270, DHN 241 and HMT 308 or DHN 302

YEAR I

FALL SPRING
MKT 300 3 School Req (i.e FAM 350)*%* or Free Elec. (3)
Arts & Creativity €] HMT 345 €)]
Social Sci. €)] HMT 350 ()]
Natural/Physical Sci 3 ’ FIN 300 or DHN 342 3-4)
STA 291 ()] MGT 301 3

15 15-16

SUMMER BETWEEN JUNIOR AND SENIOR YEAR
HMT 499 — Senior Field Experience (3)

YEARTV
FALL . SPRING
HMT Elective 3 Diversity for Premajor Requir®*  (3)
HMT Elective 3) Free Elective 3)
Free Elective [€}] HMT Elective 3
DHN 342 or FIN 300 {4-3) HMT Elective 3
HES 400 or FAM 352#+%% (20r3) HMT Elective )]
- Free Elective (if needed) [£))]
14-15 15-18

Minimum Total Required Credit Hours = 128 Hours of Acceptable Credits

*Must take a Global Dynamics course for the GE in addition to ANT 160 & additional Diversity course taken for Premajor
Requirement

+* IIMT 308 is the preferred class for the HMT major.

**¥ Students enrotled before Fall 2012, that is, Summer 2012 or earlier, have the choice of following the OLD curriculum - HES 100,
HES 400 -+ one course in the School (but not an HMT class; i.e. School Req (i.c. FAM 350)). OR the new curriculum - FAM 352. It
is likely that HES 400 will be offered for the last time in Spring 2014 — which will then push all people on the OLD Scheol
requirement to now take FAM 352 in place of HES 400,




Department of Retailing and Tourism Management
Hospitality Management and Tourism

Student Course Checklist
*For students who enrolled Pre-Fall 2014

This checklist is designed for you fo keep and check:off classes as you complete them. This list shows all of the
classes you will need to take in order to fulfill your degree. Checking the courses off allows you to see exactly how
many classes you have left and which ones you need to take, in one document!

Note:

1.  MA 109 and/or sufficient ACT scores are prercquisite for Quantitative Foundations (MA 123).

Course Needed Hours Requirement Type Completed (Check off
' (School, UK Core, when done!)
Premajor, Major,
Professional Support,
Elective, etc,)
HES 100 . 1 School
**FAM 352 or HES 3 School
400
**FAM 251 (or another 3 School
course in HES other
than a HMT course)
MA 109 (if needed) 3 Prereq for MA 123 or
Elective
*Arts & Creativily 3 UK Core
*Humanities 3 UK Core
*Social Sciences 4 UK Core
*Natural, Physical, 3 UK Core
Mathematical Science
*Composition and 3 UK Core
Communication [ :
*Composition and 3 UK Core
Communication II ‘
MA 123 4 UK Core and Premajor
(Quantitative
Foundations)
STA 210 (Statistical 3 UK Core
Inferential Reasoning)
*Community, Culture 3 UK Core
and Citizenship in the -
USA
*(Global Dynamics 3 UK Core
Graduation Writing 3 School and Premajor
- Requirement
(WRD 203)
Foreign Language I Jord Premajor
Foreign Language 11 Jor4 Premajor
ANT 160 3 Premajor
Diversity Requirement 3 Premajor




(ANT 220, ANT 324,

ANT 327, AAS 200, or
GWS 200)
CS 101 3 Premajor
ACC 201 3 Premajor
ACC 202 3 Premajor
ECO 202 3 Premajor
- HMT 120 3 Premajor
HMT 210 3 Premajor
HMT 270 3 Premajor
STA 291 3 - Premajor
DHN 241 1 Premajor
HMT 308 or DHN 302 3 Major
HMT 345%%* 3 Major
HMT 350 3 Major
HMT 499 3 Major
DHN 342 4 Major
FIN 300 3 Major
MGT 301 3 Major
MKT 300 3 Major
HMT Elective (DHN 1-3 - HMT Elective
340, DHN 346, HMT
320, HMT 330, HMT
360, HMT 460, HMT
470, HMT 480, HMT
488, HMT 588, HMT
359, or HMT 395)
HMT Elective (DHN 1-3 HMT Elective
340, DHN 346, HMT
320, HMT 330, HMT
360, HMT 460, HMT
470, HMT 480, HMT
488, HMT 588, HMT
359, or HMT 395)
HMT Elective (DHN 1-3 HMT Elective
340, DHN 346, HMT
320, HMT 330, HMT
360, HMT 460, HMT
470, HMT 480, HMT
488, HMT 588, HMT
359, or HMT 395)
Free Elective 3 Elective
Free Elective 3 Elective
Free Elective 3 Elective
Free Elective 3 Elective

*You pick which class you would like to take under the UK. Core options.

**Students enrolled before Fall 2012, that is, Summer 2012 or earlier, have the choice of following the OLD curriculum - HES
100, HES 400 + one course in the School {(but not an HMT class; i.e. FAM 350). OR the new curriculum - FAM 352. Itis likely
that HES 400 will be offered for the last titme in Spring 2014 — which will then push afl people on the OLD School requirement to
now take FAM 352 in place of HES 400.

*AHMT 345 has been dropped; you can replace this course with HMT 359.




Merchandising, Apparel and Textiles

Course Descriptions
*For students who enrolled Fall 2014 and after

*Note: This is not the actual Course Description Form from the Registrar’s office; this just allows you to look at the
classes currently offered.

MAT 114 INTRODUCTION TO MERCHANDISING. (3)
An introduction to merchandising with emphasis on apparel and textiles. Examination of industry structures which facilitate the
development, manufacturing, marketing and merchandising of goods and services in the domestic and international marketplace,

MAT 120 TEXTILES FOR CONSUMERS. (3)
A study of textiles with emphasis on consumer applications. Properties of fibers, yarns, fabric structures, colors, and finishes
related to end wse. Survey of legistation and of maintenance requirements.

MAT 237 AESTHETIC EXPERIENCE IN RETAIL. (3)
An introduction to design and aesthetic principles as they are applied to promotional procedures of retail and wholesale
organizations including methods of visual merchandising, special event promotion and public relations. Prereq: MAT 120 or
consent of instriictor, ‘

MAT 247 DRESS AND CULTURE. { (3)
A study of the social, cultural, physical, and psychological factors which influence apparcl and apparel use in contemporary
society. Prereq: Three hours in sociology or anthropology, three hours in psychology.

MAT 315 MERCHANDISE PLANNING AND CONTROL. (3}
Study and application of planning and control strategies and processes essential to profitability in merchandising. Analysis of
company and industry merchandising and operating results, Prereq: ECO 201, ECO 202.

RTM 340 PRE-INTENRSHIP SEMINAR. _ (1)
Self-assessment of student’s strengths, limitations, and career aspirations, Preparation of reference files, letters, and resumes.
Identification of, application to, and acceptance by department-approved agencies for completion of internship experience.
Prereq: “C” or above in HMT 120 or MAT 114, HMT 210 or MAT 120, and HMT 270 or MAT 237,

RTM 345 SERVICE MANAGEMENT. (3)

A survey of the special characteristics, problems, and methods for managing service-oriented organizations. Students will learn
principles of service and guest service management in order to see how they can be used in managing any service organization.
The course also introduces quantitative techniques associated with managing organizations in the service sector. Upon
completion of the course, the students will be able to apply the concepts to their work experiences, Prereq: “C” or above in MAT
114, MAT 120, and MAT 237.

MAT 359 SPECIAL TOPIC IN MERCHANDISING, APPAR]_EL AND TEXTILES (Subtitle required). {1-3)
Exploration of topics in the field of merchandising, apparel and textiles. May be repeated to a maximum of six credits, Prereq:
Junior standing or consent of instructor prior to registration and contractual agreement.

MAT 395 INDEPENDENT STUDY IN MERCHANDISING, APPAREL AND TEXTILES. {1-3)
Problems involving independent aboratory, studio, and/or library study conforming to the student’s special interest under the
direction of an appropriate faculty member having proficiency in the area selected. May be repeated to a maximmm of six credits.
Prereq: Consent of instructor and contractual agreement.

MAT 414 MERCHANDISING STRATEGY ANALYSIS. (3)
The analysis of environmental, individual, and psychological factors of consumer consumption and their impact on apparel
retailer strategic planning. Prereq: MAT [ 14, ACC 201, MAT 3135, and MAT 350

RTM 425 HUMAN RESOURCE MANAGEMENT. {(3)

This course will provide students with a review of essential HR management concepts—including fundamental practices, methods,
topics, and relevant legal findings—in a highly readable and accessible format. Prereq: “C” or above in MAT 114, MAT 120,
MAT 237, and RTM 345,




MAT 470 INTERNATIONAL MERCHANDISING. (3)
A study of the infernationalization of retail merchandising and factors that influence the process in the globa[ marketplace.
Prereq: MAT 315, MAT 350, MKT 320.

MAT 480 MERCHANDISING, APPAREL AND TEXTILES STUDY TOUR. {1-3)

A domestic or foreign study tour to include investigation of interests related to merchandising, apparel and textifes, Professional
visits are planned according to particular itineraries. Application and payment dates are determined each semester by the
instructor. This course may be repeated one time if tour destinations are different. Prereq: Priority is given'to majors and
upperclassmen, All students are subject to instructor approval,

RTM 499 RETAILING AND TOURISM MANAGEMENT INTENRSHIP. (6)
Provides perspective HMT professionals a 320-hours, 8 week learning experience in a selected agency or organization, under
joint supervision of a qualified manger and a university internship supervisor, More specific details are available in the RTM
Internship Manual. Prereqs: “C” or betier in MAT 114, MAT 120, MAT 237, MAT 315, RTM 340, RTM 345, plus 100 approved
hours of pre-internship experience.

MAT 510 BRAND MANAGENMENT. {3)
Examination of the important issues in planning and evaluating brand strategies with special emphasis on exploring why brands
are important, what they represent to consumers and what firms should do to manage them properly. Prereq: MAT 114 or consent
of instructor.

MAT 514 RETAIL ENTREPRENEURSHIP. (3)
Concepts of entreprencurship within single ownership and other business organizations; development of a business plan;
management of a small business; current issues and problems. Prereq; MAT 114 or consent of instructor,

MAT 515 SPECIFICATION AND EVALUATION OF TEXTILLES AND APPAREL. {3}
The course will focus on product development and quality control in textile products (Apparel and Interiors), by developing
specifications and evaluating the quality of a textile product. Prereq: MAT 120, MAT 237,

MAT 520 TEXTILES FOR INTERIORS. ‘ , (3)
Selection, cost, expected performance and care of textiles used in residential and commercial interiors. Prereq: MAT 120,
MAT 522 HISTORY OF TEXTILES. (3)

Survey of the development of textiles from ancient to modern times, Emphasis on soclal, economic, technological and political
effects on the evolution of textile fibers, fabric structures, color and design. Field trips. Prereq: MAT 120, MAT 247, open fo
Seniors and Graduate Students only.

MAT 533 HISTORY OF COSTUME. (3)
Development of costume from ancient to modern times with consideration of historic, social, and economic setting. Field trips.
Prereq: Open to Seniors and Graduate Students only,

MAT 547 SOCIAL AND PSYCHOLOGICAL ASPECTS OF APPAREL. {3)
An advanced study of the social, psychological factors which influence apparel and apparel use with particular emphasis on
research. Prereq: Open to Seniors and Graduate Students only.

MAT 559 SPECIAL TOPIC IN MERCHANDISING, APPAREL AND TEXTILES. (Subtitle required). {1-3)
Advanced in-depth study of merchandising, apparel and textiles. May be 1epcated to a maximum of six CEedltS Prereq: Open to
Seniors and Graduate Students only.

MAT 570 ELECTRONIC RETAILING (E-TAILING). (3}
An educational foundation in e-tail development as a medium for food, apparel, and textile distribution and sales, Prereq: MAT
114, MAT 120, MAT 237, MAT 247, STA 200, MKT 300

MAT 5925 INDEPENDENT STUDY IN MERCHANDISING, APPAREL AND TEXTILES. {1-3)
Problems involving independent laboratory, studio, and/or Tibrary study conforming to the student’s special interest under the
direction of an appropriate faculty member having proficiency in the area selected. May be repeated to a maximum of six credits.
Prereq: Restricted to Seniors and Graduate Students with contractual agresment.




Merchandising, Apparel and Textiles

Course Prerequisites
*For students who enrolled Fall 2014 and after

Course Course Title Prerequisite(s) Credit | Printed in Still
Hours Current Offered
Bulletin
MAT 114 Introduction to None 3 Yes Yes
Merchandising
MAT 120 Textiles for Consumers None 3 Yes Yes
MAT 237 Aesthetics in MAT 120 (can be taken 3 Yes Yes
Merchandising concurrently)
MAT 247 Dress and Culture 3 hours in-sociology or 3 Yes Yes
anthropology, :
3 hours in psychology
MAT 315 | Merchandise Planning and ECO 201, ECO 202 3 Yes Yes
Control ‘
RTM 340 Pre-Internship Seminar “C” or above in MAT 114, MAT 1 Yes Yes
_ 120, MAT 237
RTM 345 Service Management “C” or above in MAT 114, MAT 3 Yes Yes
120, MAT 237
MAT 359 Special Topic in Junior standing or consent of 1-3 Yes Yes
: Merchandising, Apparel & | [Instructor prior to registration
- Textiles :
MAT 395 Independent Study in Consent of instructor and 1-3 Yes Yes
Merchandising, Apparel & contractual agreement
Textiles
MAT 414 | Merchandising Strategy | ACC 201, MAT 114, MAT 315, 3 Yes Yes
- Analysis MAT 350
RTM 425 Human Resource “C” or above in HMT 120 or 3 Yes Yes
Management MAT 114, HMT 210 or MAT
120, and HMT 270 or MAT 237,
and RTM 345
MAT 470 International MAT 315, MAT 350, MKT 320 3 Yes Yes
Merchandising
MAT 480 | Merchandising, Apparel Priority is given to majors and 1-3 Yes Yes
and Textiles Study Tour | upperclassmen. All students are '
subject to instructor approval




Course Course Title Prerequisite(s) Credit | Printedin |  Still
Hours Current | Offered
Bulletin
Retailing and Tourism “C” or better in MAT 114, MAT Yes
RTM 499 | Management Internship 120, MAT 237, MAT 315, RTM 6 Yes
340, RTM 345, plus 100 approved
hours of pre-internship experience
MAT 510 Brand Management MAT 114 or consent of instructor 3 Yes Yes
MAT 514 Retail Entrepreneurship MAT 114 or consent of instructor 3 Yes Yes
MAT 515 | Specification and Evaluation MAT 120, MAT 237 3 Yes Yes
of Textiles and Apparel
MAT 520 Textiles for Interiors MAT 120 3 Yes Yes
MAT 522 History of Textiles MAT 120 and MAT 247, open to 3 Yes Yes
Seniors and Graduate Students only
MAT 533 History of Costume Open to Seniors and Graduate 3 Yes Yes
Students only
MAT 547 Social and Psychological Open to Seniors and Graduate 3 Yes Yes
Aspects of Apparel Students
MAT 559 | Special Topic in Open to Seniors and Graduate -3 Yes Yes
Merchandising, Apparel & Students
Textiles
MAT 570 Electronic Retailing MAT 114, MAT 120, MAT 237, 3 Yes Yes
(E-Tailing) MAT 247, STA 200, MKT 300
MAT 595 Independent Study in Restricted to Seniors and Graduate 1-3 Yes Yes
Merchandising, Apparel & | Students with contractnal agreement
Textiles

*This only includes classes that are currently offered, there are other course listings on the University Course Descriptions link, but they have

been dropped.




- Merchandising, Apparel and Textiles

Proposed Future Classes

‘ Fall Spring | Summer | Summer Fall Spring
COURSE | 5013 | 2014 | 1-2014 | 1I—-2014 | 2014 2015
MAT 114 | YES YES YES YES
MAT 120 | YES YES YES YES
MAT 237 | YES YES YES YES
MAT 247 | YES YES YES YES YES

(Distance)

MAT 315 | YES YES NO YES
RTM 340 | NO NO YES NO
RTM 345 | NO YES YES YES
MAT 359 |

(Special NO NO YES NO
Topics/Target

Project)
MAT 395
(Independent YES

Study)

MAT 414 | NO YES NO YES
MAT 470 | YES NO (DEE.EQ YES NO
RTM 425 | NO YES NO YES
MAT 480 | NO YES

(NY, Paris)




Fall Spring | Summer | Summer Fall Spring

COURSE 2013 2014 1-2014 11 - 2014 2014 2015
RTM 499 | NO NO (In}g}fim NO NO
MAT 510 '

Brand Mgt. NO NO YES NO
MAT 514

Retail Entre, YES NO NO NO

(Distance)

MAT 515 NO YES YES NO
MAT 520 NO NO NO NO
MAT 522 NO NO NO . NO NO NO
MAT 533 | YES NO YES NO
MAT 547 NO YES NO YES
MAT SS9 | ygs | NO YES NO
{Special Topics)

M(;;\tTSZO NO | YES NO YES
MAT 595 .

YES YES YES

(Independent
Study)

*These classes are proposed for the upcoming semesters. This listing is subject to change at any
time and without prior notice.




School of Human Environmental Sciences, College of Agriculture, University of Kentucky,
318 Erikson Hall, Lexington, KY 40506-0050 (859) 257-2855 or (859) 257-4917
Department of Retailing and Tourism Management -
Merchandising, Apparel and Textiles

EFFECTEVE: Fall 2014 (UK Core, RFM Currienlum) *For students enrolled Fall 2014 and after
» PROGRAM ENTRANCE REQUIREMENT: Minimum grade point average for entrance of afl students into the MATX program is 2.00

»  GRADUATION REQUIREMENT: MAT majors and transfer students must obtain or have received a C or better in ALL premajor, professional support
and MAT major réquired courses, No letter grade of a > would be accepted in the premajor, professionat support and MAT major required courses.

Suggested Four Year Plan |
Dept. # Semester 1* CR Dept. # Semester 2% CR

-WRD 110 or CIS 110- Comp & Comm 1 3 WRD 111 or CIS 111~ Comp & Comm IT 3
GE Humanities 3 GE Quant Found (rec. MA 123 or 113) 3 or 4
SOC 101 Intro to Sociology 3 GE Natural Science 3
HES 100 Intro to Professions in HES 1 PSY 100 Intro to Psychology 4
MAT 114 Intro to Merchandising 3 MAT 120 Textiles for Consumers 3
MA 109 (if Needed)* 3 16 or 17

130r16
Dept. # Semester 3 CR Dept. # Semester 4 CR
Professional Support®*** (e sTA291 for BUS mivor) 3 GE Arts & Creativity 3
ACC 201 Financial Accounting I 3 ACC 202 Managerial Accounting 3
ECO 201 Principles of Econ I 3 GE STA 210 for Stat Rsng 3
FAM 350 Consumer Issues 3 ECO202 = Principles of Econ. II 3
MAT 237 Aesthetic Experience in Retail 3 MAT 247 Dress and Culture 3

15 15
Dept, # Semester 5 CR Dept. # Semester 6 CR
MKT 300 Marketing Management 3 MAT 510 Brand Management 3
RTM 340 Pre-Internship Seminar 1 MAT 414 Merch. Strategy Analysis 3
MAT 315 Merch. Planning & Control 3 MGT 301 Business Management 3
RTM 345 Service Management 3 MKT 320 Retail & Distribution Mgt. 3
GE US Citizenship 3 Elective Free Elective 3

13 15

SUMMER SEMESTER
RTM 499 Retailing and Tourism Management Internship 6

Dept. # Semester 7 CR Dept. # Semester 8§ CR
Professional Support*** Free Choice 3 RTM 425 HR Management 3
MAT 470 International Merchandising 3 MAT Selection- See Major Selection List** 3
WRD 203 Business Writing (Recommended) 3 GE Global Dynamics 3
FAM 352 Issues in Family Sciences 3 Elective Free Elective 3
MAT 514 Retail Entrepreneurship 3 12

15

At least 45 credit hours at the 300 level or above are required for graduation and may be completed through UK core, professional

support or electives
*MA 109 and/or safficient ACT scores are prevequisite for Quantitative Foundations (MA 123),

**Choose 3credits of MAT Major selections from: MAT 359, MAT 395, MAT 480, MAT 515, MAT 520, MAT 522, MAT 533,

MAT 547, MAT 559, MAT 570, or MAT 595
##*Professional Support Selection — 6 heurs at the 200 level or above to be chosen from such areas as business, communication, soeial
sciences or additional MAT courses, with prior advisor approval, A list of approved courses is available on the APEX Degree Planner.

FARTM Cuniculum\OFFICIAT RTM Curricefun®WR TV _MATWMAT 4 yr 19%doc




Department of Retailing and Tourism Manhagement
Merchandising, Apparel and Textiles

Student Course Checklist

*For students who enrolled Fall 2014 and after

This checklist is designed for youi to keep and check off classes as you complete them. This list shows all of the
classes you will need to take in order to fulfill your degree. Checking the courses off allows vou to see exactly how
many you have left and which ones you need to talke in one document!

Note:

1.  MA 109 and/or sufficient ACT scores are prerequisite for Quantitative Foundations (MA 123).

Course Needed Hours Requirement Type Completed (Check off
(School, UK Core when done!)
Premajor, Major,
" Professional Support,
MAT Elective, Elective)
HES 100 1 School
FAM 352 3 School
MA 109 (if needed) 3 Prereq for MA 123 or MA 109 (if needed)
Elective
*Arts & Creativity 3 UK Core
*Humanities 3 UK Core
PSY 100 (Soctal 4 UK Core and Premajor
Sciences)
*Natural, Physical, 3 UK Core
Mathematical Science
*Composition and 3 UK Core
Communication T
*Composition and 3 UK Core
Communication 1
*Quantitative 4 UK Core
Foundations
STA 210 (Statistical 3 UK Core and Premajor
Inferential Reasoning)
*Community, Culture 3 UK Core
and Citizenship in the
USA :
*(Flobal Dynamics 3 UK Core
Graduation Writing 3 School and Premajor
Requirement _
FAM 350 3 Premajor
SOC 101 3 Premajor
ECO 201 3 Premajor
ECO 202 3 Premajor
MAT 114 3 Major
MAT 120 3 Major




MAT 237 3 Major
MAT 247 3 Major
MAT 315 3 Major
RTM 340 1 Major
MAT 414 3 Major
RTM 425 3 Major
MAT 470 3 Major
RTM 499 6 Major
MAT 510 3 Major
MAT 514 3 " Major
MAT Elective 3 MAT Elective
(MAT 359, 395, 480,
515, 520, 522, 533, 547,
559, 570, or 595)
MAT Elective 3 MAT Elective
(MAT 359, 395, 480,
515, 520, 522, 533, 547,
559, 570, or 595)
ACC 201 3 Professional Support
ACC202 3 Professional Support
MKT 300 3 Professional Support
MKT 320 3 Professional Support
MGT 301 3 Professional Support
Professional Support 3 Professional Support
Elective (six hours at the
200 level or above to be
chosen with approval of
the
academic advisor from
such areas as business,
communication and social
sciences or additional
MAT courses.
6 hours of
Professional Support 3 Professional Support
Elective (six hours at the
200 level or above to be
chosen with approval of
the
academic advisor from
such areas as business,
communication and social
sciences or additional
MAT courses.)
Free Elective 3 Free Elective
Free Elective 3 Free Elective

*You pick which class you would like to take under the UK Core options




Hospitality Management and Tourism

Course Descriptions
*For students who enrolled Fall 2014 and after

*Note: This is not the actual Course Description Form from the Registrar’s office; this just allows you to look at the
classes currently offered.

HMT 120 INTRODUCTION TO HOSPITALITY MANAGEMENT AND TOURISM. (3)
A survey of the historical development and management structure of organizations that comprise the hospitality and tourism
industry. The course format includes presentation by indusiry representatives, lectures and student led discussions.

HMT 210 HOTEL ROOMS DIVISION MANAGEMENT. {3)
A comprehensive study of the management principles which apply to the rooms division of a hotel property that includes front
desk and housekeeping operations, reservations and billing, accounting procedures and public relations, Prereq: HMT 120, For
Hospitality Management and Tourism majors only.

HMT 270 PRINCIPLES OF TRAVEL AND TOURISM. (3)

An introduction to the structure, operation and characteristics of domestic and international tourism. Topics include

transportation modes, destination planning and marketing, wholesale and retail travel agent agreements; geographic, social and
cultural aspects of tourism, Prereq: HMT 120. For Hospitality Management and Tourism majors only.

HMT 308 PRINCIPLES OF FOOD AND BEVERAGE. (3}
This course provides an overview of the principles of food and beverage concepts, menu development and food service operations
in various segments of the hospitality and tourism industries. Food and beverage demonstrations and labs are included, A fee to
cover materials and activities may be assessed from students. Lecture, two hours; laboratory, two hours per week. Prereq: HMT
120; NFS 241, Hospitality and Tourism majors only,

HMT 320 HOSPITALITY AND TOURISM MARKETING. {3}
This course concentrates on the principles of marketing as they are applied to the hospitality industry, Problems and
characteristics specific to the industry will be examined. Additionally this course will be a starting point for the development ofa
marketing feasibility study and comprehensive plan and strategy for marketing a hospitality operation. Prereq; HMT 120, HMT
210, IMT 270, HMT 308 and MKT 300. For Hospitality Management and Tourism majors only.

HMT 330 MEETINGS AND CONVENTION MANAGEMENT. (3)
This course highlights the importance, growth, and economic impacts associated with convention/trade shows to hotels,
restaurants, visitors and convention centers, museums, airlines and local governments, Prereq; HMT 120, HMT 210, HMT 270,
MKT 300. For Hospitality Management and Tourism majors only. :

HMT 350 REVENUE MANAGEMENT. (3)
Theoretical and practical investigation of the principles and applications of accounting systems and accounting data for hotels,
restaurants, and other organizations in the hospitality industry. Prereq: HMT 120, ACC 201. For Hospitality Management and
Tourism and Dietetics majors only,

RTM 340 PRE-INTENSHIP SEMINAR . : (1)
Self-assessment of student’s strengths, limitations, and caveer aspirations. Preparation of reference files, letters, and resymes,
Identification of, application to, and acceptance by department-approved agencies for completion of internship experience.
Prereq: “C” or above in HMT 120, HMT 210, and HMT 270,

RTM 345 SERVICE MANAGEMENT. (3)
A sutvey of the special characteristics, problems, and methods for managing service-oriented organizations, Students will learn
principles of serviee and guest service management in order to see how they can be used in managing any service organization.
The course also introduces quantitative techniques associated with managing organizations in the service sector, Upon
completion of the course, the students will be able to apply the concepts to their work experiences, Prereq: “C” or above in HMT
120, HMT 210, and HMT 270,




HMT 360 TOURISM PLANNING AND DEVELOPMENT. ‘ 3)
Thiscourseisdesigned to provide stmidents with athorough averview oftourismplanning at the local, regional, national and international
levels. It provides a variety of practical planning theories, procedures and gnidelinesto meet the diverse needs of travelers, destination
commiunities, tourism and hospitality organizations, public, non-governmental organizations, and the private sector. The course
will concentrate on developing student’s competencies inthe basic techniques of planning and developing sustainable tourism plans as
well as procedures and guidelines to enable students to understand the tourism planning process and general surveys; tourist
markets, facilitics, services and infrastructure; planning analysis and policy formulation; dévelopment of design standaids;
environmental and socioeconomic considerations in tourism planning and tourism plan implementation. Prereq: HMT 120, HMT
210, HMT 270, MKT 300 and MGT 301 or consent of instructor.

HMT 370 EVENT PLANNING AND COORDINATION. {3)
This course will provide the theoretical and practical foundations for effective twenty-first century event management, Students
will learn how to research, design, plan, coordinate, and evaluate professional events, Specifically, this course deals with thehorse
industry activities in the state of Kentucky. Prereq: TIMT 120, HMT 308 and FIMT 210 or consent of instructor.

HMT 395 HOSPITALITY AND TOURISM INDEPENDENT STUDY. {1-3)
Independent intensive work on specific topics in hospitality management or tourism. May be repeated to 4 maximum of six
credits. Prereq: Consent of instructor.

RTM 425 HUMAN RESOURCE MANAGEMENT. (3)
This course will provide students with a review of essential HR management concepts—including fundamental practices, methods,
topics, and relevant legal findings—in a highly readable and accessible format. Prereq: “C” or above in HMT 120, HMT 210,
HMT 270, and RTM 345.

HMT 460 ADVANCED SEMINAR IN LODGING AND TOURISM. . (3)
This course isareview and application of the principles ofhospitality (specifically lodging) and tourism learned in pre-requisite courses.
Theory and principles will be applied to decision-making in the hospitality and tourism industry while emphasizing features and
characteristics of the industry. Current issues of relevance pertaining to the industry will be discussed to highlight their importance
to the industry, Prereq: HMT 120, HMT 210, HMT 270, MKT 300, MGT 301. For Hospitality Management and Tourism majors
only.

HMT 470 HOSPITALITY AND TOURISM LAW AND ETHICS. (3)
Students are introduced to the principles of law and their application in the hospitality industry. The focus ofthe course ison the
rights and obligations ofhotel, restaurant and travel business managers and professionals in their dealings with customers and other
business. Prereq: HMT 120, HMT 210, HMT 270. For Hospitality Managetment and Tourism majors only.

RTM 499 RETAILING AND TOURISM INTERNSHIP. (6)
Provides perspective HMT professionals a 320-hours, 8 week fearning experience in a selected agency or organization, under
joint supervision of a qualified manger and a university internship supervisor. More specific details are available in the RTM
Internship Manual. Prereqs: “C” or better in MAT 114, MAT 120, MAT 237, MAT 315, RTM 340, RTM 3435, plus 100 approved
hours of pre-internship experience.

HMT 580 TRENDS ANALYSIS FOR THE HOSPITALITY INDUSTRY. (3)
The course is designed to acquaint the student with the major trends oceurring in the hospitality industry and to develop analytical
skills required to inferpret them. Throughout the course, the student should be able to identify trends; their timing; the causal effects
they have on organizations; the actual probability of their occurrence; and impact they will have on the organization, Prereq:
Graduate student status or HMT 120, HMT 210, HMT 270, and HMT 308. ’

HMT 588 STRATEGIC MANAGEMENT IN THE HOSPITALITY AND FOOD SERVICE INDUSTRY. (3}
A course requiring students to use integrative skills to evaluate theories and applications regarding decision making, strategic
planning and management conecepts specific to hospitality and food service organizations. Prereq: Graduate Student status or
HMT 120, HMT 210, IMT 270, IMT 308, MGT 301, and MKT 300. For Hospitality Managerent and Tourism majors only.




Hospitality Management and Tourism

Course Prerequisites

*For students who enrolled Fall 2014 and after

Course Course Title Prerequisite(s) - Credit | Printed |  Still
Hours in Offered
Current
Bulletin
HMT 120 Introduction to None 3 Yes Yes
' Hospitality
Management and
Tourism
HMT 210 Hotel Rooms HMT 120 3 Yes Yes
Division
Management
HMT 270 Principles of HMT 120 3 Yes Yes
Travel and
' Tourism
HMT 308 Principles of HMT 120; NFS 241 -3 Yes - Yes
Food and '
Beverage
HMT 320 Hospitality and HMT 120, HMT 210, HMT 3 Yes Yes
Tourism 270, HMT 308, MKT 300 ‘
Marketing
HMT 330 Meeting and HMT 120, HMT 210, HMT | 3 Yes Yes
Convention 270, MKT 300
Management
Pre-Internship “C” or above in HMT 120, 1 Yes Yes
RTM 340 Seminar HMT 210, HMT 270
Service “C” or above in HMT 120, 3 Yes Yes
RTM 345 Management HMT 210, HMT 270
HMT 350 Revenue HMT 120, ACC 201 3 Yes Yes
Management
Tourism Planning | HMT 120, HMT 210, HMT 3 Yes Yes
HMT 360 | and Development | 270, MKT 300 and MGT 301
or consent of instructor
3 Yes Yes

HMT 370

Event Planning
and Coordination

HMT 120, HMT 308. IMT
210 or consent of instructor




Course Course Title Prerequisite(s) Credit | Printed Sitill
Hours in Offered
Current
: Bulletin
Hospitality and Consent of Instructor 3 Yes Yes
HMT 395 Tourism
Independent
Study
: Human Resources | “C” or above in HMT 120 ot 3 Yes Yes
RTM 425 Management MAT 114, HMT 210 or MAT
120, and HMT 270 or MAT
237, and RTM 345
HMT 4610 Advanced HMT 120, HMT 210, HMT 3 Yes Yes
Seminar in 270, MKT 300, MGT 301
Lodging and
, Tourism
HMT 470 Hospitality and HMT 120, HMT 210, HMT 3 Yes Yes
Tourism Law and 270, HMT 308
Ethics
Retailing and “C” or better in HMT 210, 6 Yes Yes
RTM 499 Hospitality HMT 270, HMT 308, HMT
Internship 350, RTM 340, RTM 345, plus
100 approved hours of pre-
internship experience
_ Trends Analysis Graduate Student Status or 3 Yes - Yes
HMT 580 | for the Hospitality | HMT 120, HMT 210, HMT
Industry 270, HMT 308
Strategic Graduate Student Status or 3 Yes Yes
Management in HMT 120, HMT 210, HMT
HMT 588 | the Hospitality and 270, TIMT 308
Food Service
Industry

*This only includes classes that are curtently offered, there are other course listings on the University Course
Descriptions link, but they have been dropped.




Hospitality Management and Tourism
Proposed Future Classes

Fall Spring | Summer | Summer Fall Spring
COURSE 2013 2014 I-2014 : 112014 2014 2015
HMT 120 | YES | YES YES YES
HMT 210 | YES NO YES NO
HMT 270 NO YES NO YES
HMT 308 | YES YES - YES YES
HMT 320 NO YES YES NO
HMT 330 | YES NO YES NO
RTM 340 NO NO _ YES NO
RTM 345 NO YES YES YES
HMT 350 NO YES NO YES
HMT 360 YES NO YES NO
HMT 370 NO NO - NO YES
HMT 395
(Independent YES
Study) '

RTM 425 NO YES NO YES
HMT 460 | YES NO YES - NO




Fall Spring | Summer | Summer Fall Spring
COURSE | 5013 | 2014 |1-2014 | 1-2014 | 2014 2015
HMT 470
RTM 499 | NO YES YES
. {Internship)
HMT 580 | NO YES NO YES
HMT 388 | o YES NO YES

*These classes are proposed for the upcoming semesters, This listing is subject to change at any
time and without prior notice.




School of Human Environmental Sciences, College of Agriculture, University of Kentucky,
318 Erikson Hall, Lexington, KY 40506-0050 (859) 257-2855 or (859) 257-4917
Department of Retailing and Tourism Management
Hospitality Management and Tourism

: .
EFFECTIVE; Fall 2014 (UK Core , RTM Curriculum) *For students enrolled Fall 2014 and after

» PROGRAM ENTRANCE REQUIREMENT: Minimum grade point average for entrance of all students into the HMT program is 2.30
» GRADUATION REQUIREMENT;: Students must fulfill all cowrse prerequisites and achieve a C grade or better in all pre-major, major core and major
selection courses with DHN, HMT, MAT and for RTM prefixes
Notes;
1. MA 109 and/or sufficient ACT scores are prerequisite for Quantitative Foundations (MA 123).
Prerequisites must be snccessfully eompleted prior to taking the next class. All prerequisites are not listed here.

2,
3.  Consult the UK Bulletin for details for all program requivements (U Core, College & Major) and course descriptions, including prerequisites,
4. Some courses only offered once a year, Plan subject to change without notice, Checlc with advisor for updates periodically.

Suggested Four Year Plan _
Dept, # Semester 1* CR Dept. # Semester 2* CR

WRD 110 or CIS 110- Comp & Comm I 3 WRD 111 or CIS 111~ Comp & Comm II 3
HMT 120 Intro to HMT 3 GE Quant Found (rec. MA 1230r113) 3 0r 4
ANT 160 Cultural Div, in Mod, World 3 HMT 210 Hotels Rooms Div. Mgmt. 3
HES 100 Intro to Professions in HES 1 CS 101 Intro to Computing 4
Foreign Language- Student Choice 4 Foreign Language- Student Choice 4
Free Elective (OR MA 109) 2or3 17 or 18
16 or 17

Dept. # Semester 3 CR Dept. # Semester 4 CR
STA 210 Intro to Statistical Reasoning 3 STA 291 Statistical Methods 3
ACC 201 Financial Accounting 1 3 ACC202 Managertal Accounting 3
ECO 201 Principles of Econ 1 3 Diversity Requirement*** (e.g. ANT 220) 3
HMT 270 Prin. of Travel & Tourism. 3 ECO 202 Principles of Econ. I 3
"DHN 241 Food Service Sanitation 1 HMT 308* or DHN 302 Prin. of F&B 3

' 13 15
Dept. # Semester 5 CR Dept. # Semester 6 CR
GE Arts & Creativity 3 DHN 342 Quantity Food Production 4
RTM 340 Pre-Internship Seminar 1 HMT 350 Revenue Management 3
WRD 203 Business Writing 3 MGT 301 Business Management 3
RTM 345 Service Management 3 FIN 300 Corporate Finance 3
MKT 300  Marketing Management 3 13

13
SUMMER SEMESTER
RTM 499 Retailing and Tourism Management Internship 6

Dept. # Semester 7 CR Dept. # Semester 8 CR
GE Natural/Physical Science 3 GE Social Sciences 3
GE Humanities 3 HMT Selection- See Major Selection List *#3
HMT Selection- See Major Selection List **3 GE US Citizenship : 3
FAM 352 Issues in Family Sciences 3 RTM 425 HR Management 3
Elective Free Elective 3 12

15
*HMT 308 is the preferred class for the HMT major
**Choose 6 hours of HMT Mijor selections from: DHN 340, HMT 320, HMT 330, HMT 360, HMT 370, HMT 395, HMT 359, HMT 460, HMT 470, 1T 580,

HMT 588, or MAT 510 .
Advising Note: 41 of the 45 hours of 300-400-500 level courses are imbedded into the specific requirements. Students are advised o take the additional four hours of
300-400-500 level courses when they are choosing among the options within the UK. Core, Diversity selections, or electives. :

FARTM Curdculum\OFFICIAL RTM Currculism\RTM_HMT\HMT 4 yr 14'.docx




- Department of Retailing and Tourism Management
Hospitality Management and Tourism

Student Course Checklist
*For students who enrolled Fall 2014 and after

This checklist is designed for you to keep and check off classes as you complete them. This list shows all
of the classes you will need to take in order to fulfill your degree. Checking the courses off allows you to
see exactly how many you have left and which ones you need to take in one document!

Nofe:

L MA 109 and/or sufficient ACT scores are prerequisite for Quantitative Foundations (MA 123),

Course Needed Hours Requirement Type Completed (Check off
{School, UK Core, when done!)
Premajor, Major,
Professional Support,
Elective, ete.)
HES 100 1 School
FAM 352 -3 Schooi
MA 109 (if needed) 3 Prereq for MA 123 or MA 109 (if needed)
Elective
*Arts & Creativity 3 UK Core
*Humanities 3 UK Core
*Social Sciences 4 UK Core
*Natural, Physical, 3 UK Core
Mathematical Science
*Composition and 3 UK Core
Communication [
*Composition and 3 UK Core
Communication 11
MA 123 4 UK Core and Premajor
(Quantitative
Foundations)
STA 210 (Statistical 3 UK Core
Inferential Reasoning)
*Community, Culture - 3 UK Core
and Citizenship in the
USA
ANT 160 (Global 3 UK Core, Diversity
Dynamics) Requirement, and Premajor
Graduation Writing 3 School and Premajor
Requitement ‘
(WRD 203)
Foreign Langnage 1 Jord Premajor
Foreign Language 11 Jor4d Premajor
Diversity Requirement 3 Diversity Requirement and
(ANT 220, ANT 324, Premajor
ANT 327, AAS 200, or

GWS 200, AAS 235,




AAS 261, ANT 225,

ANT 340, GEO 160, PS

212, LAS 201, RUS
271, MAT 247, SOC
380, CHI331)
CS 101 3 Premajor
ACC 201 3 Premajor
ACC202 3 Premajor
ECO 202 3 Premajor
HMT 120 3 Premajor
STA 291 3 Premajor
DHN 241 1 Premajor
HMT 210 3 Major
HMT 270 3 Major
HMT 308 or DHN 302 3 Major
RTM 340 3 Major
RTM 345 3 Major
HMT 350 3 Major
RTM 425 3 Major
RTM 499 3 Major
DHN 342 4 Major
FIN 300 3 Major
MGT 301 3 Major
MEKT 300 3 Major
HMT Elective (DHN 1-3 HMT Elective
340, HMT 320, HMT
330, HMT 360, HMT
460, HMT 470, HMT
580, HMT 588, HMT
359, HMT 370, MAT
570, or HMT 395)
HMT Elective (DHN 1-3 HMT Elective
340, HMT 320, HMT
330, HMT 360, IMT
460, HMT 470, HMT
580, HMT 588, HMT
359, HMT 370, MAT
570, or HMT 395)
HMT Elective (DHN 1-3 HMT Elective
340, HMT 320, HMT
330, HMT 360, HMT
460, HMT 470, HMT
580, HMT 588, HMT
359, HMT 370, MAT
570, or HMT 395)
*Free Elective 3 Elective
~ Free Elective 3 Elective

*If you have to take MA 109, it will count as onc of your fiee elective courses




February, 2013

MEMORANDUM

TO: Undergraduate Council Chair Karen Badger

FROM: Undergraduate Curriculum Committee Chair, COA, Larry Grabau
RE: Change in ownership of HMT-prefixed courses.

The courses in the table below are to be transferred in ownership from the Departr'nent of Dietetics and
Human Nutrition (DHN) to the Department of Merchandising, Apparel and Textiles (which is in the midst
" of changing its name to Retailing, Tourism and Management).

i

Course Current ownership New ownership
HMT 120 DHN MAT/RTM
HMT 210 DHN MAT/RTM
HMT 270 DHN MAT/RTM
HMT 308 DHN MAT/RTM
HMT 320 DHN MAT/RTM
HMT 330 | DHN MAT/RTM
HMT 345 DHN MAT/RTM
HMT 350 ) DHN MAT/RTM
HMT 359 DHN MAT/RTM
HMT 360 - | DEN MAT/RTM
HMT 370 DHN MAT/RTM
HMT 395 DHN MAT/RTM
HMT 460 DHN MAT/RTM
HMT 470 \ DHN MAT/RTM
HMT 480 DHN MAT/RTM
HMT 488 DHN MAT/RTM
HMT 490 DHN MAT/RTM
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MAT Graduate Course Descriptions
2011-2012

MAT Core Courses

MAT 600 RESEARCH METHODOLOGY IN MERCHANDISING, APPAREL AND
TEXTILES (3) (SAME AS HES 600) '

Students will study scientific techniques and accepted research methodologies in human
environmental science research. Emphasis is placed on understanding the research process and
developing the skills necessary to evaluate and implement research methods and design
procedures. Prereq: Graduate standing. (Same as HES 600.)

MAT 650 SURVEY OF CURRENT THEORIES AND LITERATURE IN
MERCHANDISING, APPAREL AND TEXTILES (3)

An intensive survey of the theoretical and empirical literature related to the area of
merchandising, apparel and textiles. Emphasis will be placed on research literature and theory
building.

MAT 772 SEMINAR IN MERCHANDISING, APPAREL AND TEXTILES (1-3)
Current investigation of merchandising and textiles. May be Iepeated to a maximum of six
credits.

STA 570 BASIC STATISTICAL ANALYSIS (4)

Primarily in biological, behavioral and social sciences. Introduction to methods of analyzing data
from experiments and surveys; the role of statistics in research, statistical concepts and models;
probability and distribution functions; estimation; hypothesis testing; regression and correlation;
analysis of single and multiple classification models; analysis of categorical data. Lecture, three
hours; laboratory, two hours. Prereq: MA 109 or equivalent, For graduate students '
undergraduates must have consent of instructor.

Thesis & Non-Thesis Research Requirements

MAT 748 MASTER'S THESIS RESEARCH (0)
Half-time to full-time work on thesis. May be repeated to a maximum of six semesters.
Prereq: All course work toward the degree must be completed.

MAT 768 RESIDENCE CREDIT FOR THE MASTER'S DEGREE (1-6)
May be repeated to a maximum of 12 hours. (Required for Plan A)




MAT 559 SPECIAL TOPICS IN MERCHANDISING, APPAREL AND TEXTILES (1-3)
(SUBTITLE REQUIRED)

Advanced in-depth study of merchandising, apparel and textiles. May be repeated to a maximum
of six credits. Prereq: Senior standing or consent of instructor prior to registration.

MAT 570 ELECTRONIC RETAILING (E-TAILING). (3)

An educational foundation in e-tail development as a medium for food, apparel, and textile
distribution and sales. Prereq: MAT 114, 120, 237, 247, STA 200, MKT 300. Note: Online,
Distance Learning Course.

MAT 595 INDEPENDENT STUDY IN MERCHANDISING, APPAREL AND TEXTILES
(1-3)

Problems involving independent laboratory, studio, and/or library study conforming to the
student's special interest under the direction of an appropriate faculty member having proficiency
in the arca sclected. May be repeated to a maximum of six credits. Prereq: Senior standing or
consent of instructor and contractual agreement.

MAT 759 SPECTAL TOPICS IN MERCHANDISING, APPAREL AND TEXTILES 3)
(SUBTITLE REQUIRED)
Advanced work on a specific topic in merchandising, and textiles. May be repeated to a

maximum of twelve credits. Prereq: Graduate standing.
Example of MAT 759 topic: Rural Retail Development (offered Fall 2010)

MAT 785 INDEPENDENT STUDY IN MERCHANDISING, APPAREL AND TEXTILES
- (1-3)

Problems involving independent laboratory, studio, and/or library study conforming to the
student's special interest under the direction of an appropriate faculty member having proficiency
in the area selected. May be repeated to a maximum of six credits. Prereq: Nine credit hours of
graduate study, consent of instructor, contractual agreement.

Revised: May 2011 kms




Retailing and Tourism Management

Merchandising, Apparel and Textiles
Course Prerequisites

Graduate School
Course Course Title Prerequisite(s) Credit Printed in Still
' ' Hours Current Offered
Bulletin .
HES 600 Research Graduate Standing 3 Yes Yes
Methodology in '
Human
Envirenmental
Sciences
HES 650 | Survey of Current None 3 Yes Yes
Theories and
Literature
MAT 700 | Research Problems None 3 Yes No
in Interior Design, '
Merchandising and
Textiles _
MAT 748 | Master’s Thesis Half-time to foll-time 0 Yes Yes
Research work on thesis
MAT 759 | Special Topics in Graduate Standing or 3 Yes Yes
MAT consent of instructor
MAT 768 Residence Credit All coursework toward 1-6 Yes Yes
for the Master’s the degree must be
Degree completed
MAT 772 Seminar in None 3 Yes Yes
Retailing and
Tourism
Management
MAT 785 | Independent Study Nine credit hours, 1-3 Yes Yes
in HMT Consent of instructor andl
contractual agreement
MAT 790 | Research Problems None 3 Yes Yes

in Interior Design,
Merchandising and
Textiles




Retailing and Tourism Management

Merchandising, Apparel and Textiles
Future Course Listings

Graduate School

COURSE Fall Spring Summer | Summer Fall Spring

2013 2014 I-2014 | TI-2014 | 2014 2015
HES 600 | YES NO YES NO
HES 650 | NO YES YES NO
MAT 700 | NO NO NO NO
MAT 748 | YES YES YES YES YES
MAT 759 | NO NO T YES NO
MAT 768 | YES YES YES YES
MAT 772 | NO "YES NO YES
MAT 785 | YES YES YES YES YES
MAT 790 | YES YES YES YES

*These classes are proposed for the upcoming sernesters. This listing is subject to change at any time and without prior notice,
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UNIVERSITY OF . Student Learning Outcomes Cycle

Merch, Apparel and Textiles
Program Goal. |

Mervchandising, Apparel and Textiles - Bachelor

essed in

mat.b: Aesthetice AESTHETICS AND THE MERCHANDISING 2010-2011
PROCESS, inchiding the ability to: -
aUnderstand how aesthetice and the merchandising process can support
quality of life, socialresponsibitity, and sustainabifity
b.Relate the elements and principles of design.to product development and
presentation
¢.Uinderstand the role of historical, socio-culbmal, and psychological factors

inmerchandising,

mat b ; Crifical Thinking CRITICAL AND CREATIVE THINKING, 2011-2012
inchading the ability to:
a.Demonstrate evitical and creative thinking ekills, inclnding the ability to
critically evaluate and compare diverse perspectives,
b.Apply quantitative and qualéative kills to problemsolving within the
textile md apparel complex.
. Use appropriate techmology to facilitate critical, creative, quantitative, and

qualitative thinking within the textile and apparel complex




T Progeam Goal,

19k : Culhwee CULTURE AND HUMAN BEHAVIOR, inchuding the
ability to:
2. Understand and apply knowledge shont the role of dress ag it reflects and
shapes intra- and inter- cultoral inferactions.
b.Understand and apply knowledge about the interre Itionships among,
Thisterie, socio-cultural, and peychiologicat factors of dress and their impact
en Inmman behavdor, including the effects of life stages, chauge across tine,
and cultawe.
c.Apply theories, concepts, and research regarding appearance anct Inmnan

behavior to industry and sacietal problenns.

2010-2011

it b ¢ Ethice ETHICS, SOCIAL RESPONSIBILITY, AND
SUSTAINABILITY, inchrding the ability to:
aldentity and evaluate ssues of social responsibility, professionnl behavior,
and eihics relate to the impact of individual, orgarizational, and corporate
decizion making,
b Anatyze and évaluate issmes refated to envirormental sustamabibity andt

ermiroumental impact as they relate to industry activities and processes.

mat.b ; Global Retailing, inchiting the abiltyto:
aUnderstand how dynamic and diverse politieal, eulrural, and ecopImIic
systemss inpact industry processes.
b.Understand how thoreticalpempecl.ives onmarkets, trade, and economic
development can be applied to historical and currest data on.production,

conwstimption, and disposal of products.

2009-2010

[




Program Goal

S s Assessedin

b b:Industy Processes INDUSTRY PROCESSES, including the ability to
aUnderstand axl apply knowledge abouk the roles and functions of MAT
related gectors inwhich products are developed, produced, nuvketed, sokd,
and consuened, inchding production, somcing, marketing, and
merchad ising processes.
b.Identify and interpret needs and wants of consumers atul hov industry
processes ave applied to plan, develop, produce, corunmuicate, uxd sell
profitable product Lines.
¢ BExvahuate product, quality, serviceability, and vegulatery compliance
" standads.

d.Use industry tertiinology in appropriate ways.

2011-2012
MAT bachelor
2012-2013

it b: Professionnt Development PROFESSIONAL DEVELOPMENT,
inchiding the ability to:
aComnmusicate ideas in written, oral, and visnal formns wsing appropriste
teclmology.
b Frnction as teany mwembers and leaders within professional and cnlhwally
) diverse envirommnents,
¢.Demonstrate tie ability to critigue one self
& Apply career pluming cosneepts atd hob semrch strategies to the diverse

industry opportunities,
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| Student Learning Ouitcome(s) Assessed
1t b: GlobalRetaiting, inchuding the ability to:
alndestand how dynamie and diverse political, evbiwal, and economic systens inpact mdustry processes.

Student Learning Outcomes Cycle
Report

Meich, Apparel and Textiles
Merchandising, Appavel and Textiles - Bachelor
20092010

b Understand Liow theoretical pergpectives enmarkets, trade, and econemic developnent can be applied to historical and cwresnt data enproduction, consunption, ad disposalof

products.

This finprovenent project exnnunes learming ontcore Sthat deals with Global Interdependence. The glbal interdependence goal is designed to enbanice sudent grasp ofthe

. interationalization of retailing, The class begins with an overview ofthe internationalization of retailing throvgh theory development, sirategic development, methods of
internationalization and retailing in sedtimtionnl markets (Unit 1- 5).The second pat of the class requires students to apply the theories and other informmntioninunit 1 - 3 inLearmdng
Activities and exanis, and disensgion bosards, :

The pssesmment vised were:

1) a rubric was developed by the instruetor for MAT 470 (internntional Retailing) to evaluate the performance of the students (N= 40). Data were collected and sunmarized by the
insteuctor,




Ghobalization of Retailing describes the sinilarities and differencesin the retail etronment as it exist inFarope, Asin, and the United
StatesMAT 470 is usedto fulfll pat of the student learning, for this euteome. Tt iz used to mensure outcome 5.2 under Global Retailing,
The treasure for this cekerin are based on the students proficiency of theilentified course content. The covawe content is divided into
two parts. First past covers the teories and concepts ofglobalinterdependence. The second part of the class dizcusses the retail

etrvironmestt in other conntries (Buropean and Asian),

Outcome 5.2 Understand how theoretival perspeetives on markets, trade, and econnmic developntent canbe applied to Tustorical and
arent data on production, consuurption, and disposal of products Thiz outcomne is measwred based on lsvel of proficiency of

information in chapter 6 through 2§ of the beok.

MAT 470 {Internationat Retaifing). Totat polnts required for the class was 785, The average points obtained by the class was 708. The
students average in this cfass was 90 percent, '

Assessment was conducted onstudent proficiency ofinfornation enexams, Jeaming activities, essay questions,
and discussion boards foronit 5 Hwough 21, These vnits inctude global informmtionyelated o retailing in
amltinatiomal cowries; retailing in developing comntries; licensing, fianchising, icensmg and stiategic allinnces,
as well chapters specific to retoiling in North and South America, Burope and Asin connbrics,




This table provides a visual of the students {N=41} grasp of specific Informatlon related to the markets, trade
‘and economic development in the countries studted. The number represents the average grade of the classin
the overall subject matter In the chapters covered related to markets, trade and economlc devalopment in the

.countries in the identified chapters.

Exame and Lerning activities were worth 50 poinks each. A score of 12.5 is ranked os litnited proficienry, 25=
“Bome proficiency; 37.5 - 45 as Proficient and 46-50 as proficiest. According lo the rankings, the class had
‘avernges between 43 percent and 44 percesit on exams (2-5) that réflected information on some Brropean and
Asian countriss. However, essay questions reflected a proficienicy level of leaming, Avernge percent range ofd5

‘to 50.

theoretical perspactives on
fmarket, irade, end economic

lon production,
konsumption , end disposal
of produtis.

Criteria 2, Understand how Limited Peoficiency(l)

[evelopment can be applied -
fto histosicat and cureent datz

.Some Proficlency {2)

Proficient (3}

[support information

foxant 2 {retaliing In

[developing, muliinationad

k-cuntries, North & South

JAmerica

3 xarﬁ 3 {ckha pt& 5,6,7,3)

- xam 4 [chapter 13,14,15,16,

Exam 5 [Chaplér

[17,18,19,20,21}

ossay Ouestions 2 {chapter

|5.,6.7,8)

E.s.ﬁy Questions 3 {chapter

f3,10,11,12)

ssay Questions 3 (chapter

[13,12,15,16,)

ﬁssﬁfQuastlﬁns 4
17,18,19,23,21)

& earning Activity (chapter

poza)

Leérnlng Activity {chapter

19,16,11,1%)

f.earaing Activity {Chapter

113,14,15,16)

‘Highly Proficient {d]
43.86‘
4397 _.
44,55
s
50
49.94
50
50
48.57
47.:4i7
44.84




earning Activity {Chapter : 45,65
?_rt8,19,10,2!}

Tt assessment is onMAT 470 entitled, “Enternational Merchandising,
T

Data was accessed through blackboard grade center established by the instructor. Information was generated using averages for the
class obtained for each assignment. The grade scale was then linked to the rubrics to identify level of knowledge obtained by the class
related to "Global Interdependence”.

MAT 470 (International Retailing). Total points required for the ¢lnss was 785, The average poitits obtadied by the class was 708 points.

One issue that may influence the accuracy of the assessment is that students are allowed to complete the essay questions in groups
and exams are not proctered to reduce the fikelihaod of cheating, Therefore, these factors may have low rellabifity in assessing

student understanding of the outcome varlable Global Interdepence.

Based onthe dssue of group projects and the Inck of exam proctering, oflier methods of assessment should be devized. More Individual
projects shovld be developed inthe place of the exams and the group projects. A work session with the TASC center will be wwed to
implement these changes.

One fsmue that nay influence the accuracy of the assessment i that stadents are allowed to complete the essay questions i groups and
exams are 1ot proctered to reduce the likelihood of cheating. 'Therefore, these factors inay have low relinbility in assessing student
mderstanding ofthe outeomne variable Global Interdepence. .

Based on the ssue of gronp projects and the lack of exam proctering, ether methods of agsesznent should be devised. hore Individual
projects should be developed in the place of the exams and the grovp projeets. A work session with the TASC center will be used to
implement these changes.

Another actionplm # (o create a more specitic rubric and measures for the outcome.

[ Retciion




During the 2009-2010 yenr, fhe problems identifisd related to measuring student Tearning, other than exams and quizzes. The reason being exans and quizzes were given online
because the clasves were totally onfine, After discussionwith faculty, other student learning methods were inplemented. Students were given less quizzes and exane and more
application assigrments. Students were required to read articles sl textbock chapters, answer essay questiong, axd apply the informntion trough learning activities, These activities
recquired the use of all information acquied Hrough the readings and then assess real world sitvations nsing what was read to explanliow they would solve the problem. The changes
added more work for the professor because the learning activities were not Iike exmus and euuizzes wlhich ave automatically graded through grade book. Moreover, some students did
1ot like the added work, Loweser most did. Student work fmproved as the semester progressed. They seemta capture move information through the learning activities. However,
Harder grading was required at the beginning to rialce sure they Knew we actually read their work, Their Isaring activity work progressively bettet as the semester progressed.

The subric for nssessing student earying needs to have more gpecific eriterin for assessment. The department has beenworking to revise andior develop nev methods of measiwing
student grasp ofknowledge in the program :

Aszessment  Rubrie-MAT1T.
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E§ .:3'Sti_l'(_le':'1t_ Le':'iiini g/ |
st bs Culiure CULTURE AND HUMAN BEHAVIOR, inchding the nbs.hty to:

aUnderstand and apply knowledge about the role ofdress as it eflects and shapes indra- and inter- culfuralinteractions.

b.Understand and apply kuowledge about the dnterelationships among, Tistorie, socko-culheral, and psychelogical Bactors of dress and their fmpact on lmunan behavior, mchding the
effects of life stages, change acvoss thme, and culbure.

cApplythcm:es, concepts, and usemcl X

H AsscssmentMethods 'deoo

rding appeavance and lauvan belavior to industry s societal problems,




The class tat i wsed to provide evidence of completion of this abjective by students is MAT 247Aesthetics in Merchandising, Data was collected from blackboard with 26 students
participating fnthe class, Three suboutcomes are listed for this outeome on Crltwe and Hunan belavior. Tha total points for the class § 760. The ovicome i measured fiom Highly
proficient (4=A) to Limited proficiency (1=D). The levels of outcome proficiency is mintched with grades to equate passing to failure. Total possible points wag 420. The clags
avernge was 85,14 (average points 293). The class ad attained a satizfactory level of knowledge inthe class.

Criteria 1 Understand and apply knowledge about the inferrelntionsliips among historie, socio-cultural, and paychologieal factors of dress and their inpact on Imuna: behavior,
inchuling the effects of lifé stages, change across time, and culbure. Tt veas miensred nsing exams and quizzes, Three exams (50 *3=150 points). The class had an average of41.34 on
exam, indicating a satisfctory level of wnderstanding related to criterin 1 vawder Outcome 1.

Criterin 2 Apply theoriss, concepts, and researchregarding appearance and hnuman behavior to industry and socistal problenis. This crieria was measmwed wing in oy quizzes on the
class context related to the fundation informmtion ofthe clags related to theories, concepts and research infornmtion Grasp ofthis information was assessed vsing quizzes. The

outcome Is measured from Highly proficient (4=A) to Limited proficiency {1=D). Thelo levels of outcome proficiency is matched with grades to equate passing to
failure. Average grade on the ten quizzes was 7.838 Indicating limited knowledge and/or ability to complete criteria 2.

Criteria 3. Understand and apply knowledge about the rolé of dress as it reflects and shapes intra- and inter- cultural interactions. This criteria was measured using cufture

sharing projects. The oufcome |s measured from Highly preficient (4=A) to Limited proficlency (1=D). The levels of outcome proficlency Is matched with grades fo equate passing to
fallure, Totsi possible points on the cullure sharing projects was 50 points. The project utlkized Information from the foundation theorics, concepts, and research regarding appearance and human
behavior to industry and societal problems. Class average for the two cultura sharing projects and its summary was 44,67, This Indicates that the ¢lass was highly knowledgeable of criteria
3. Student completion of & cross cultural project that was deslgned for students to interact with students from other ceuntries.

“Resu[ts . NI
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The class fhat i vsed to provide evidence of conypletion of this objective by students is MAT 247Aesthetics in Merchandising, Three suboutcomes are listed for thiv ovfcome on
Crultwre and Huonan belnvior. The total points for the class s 760, The cutcome & measured Fom Highty proficient (4=A) to Limited proficiency (1=D}. The levels of outcome
proficiency i matched with grades to equale passing to faihwre. Total pessible points was 420. The class average was 85, 14, The clase had attained aproficient level ofknowledge in

the clags.

Criteria 1 Understand and apply knowledge about the inferrelationsdips among bistoric, socio-cultural, and psychological facters of dress and their inpact on Iminan behnvior,
inchiding the effects of 1ifs stages, change across time, and culure. Tt was measwred uzing exane, Three exams (50 *3=150 points). The class had an average of 41.84 on exms,
indicating a Proficient level of vinderstanding related to eriteria 1 under Outgome L. -

Criteria 2 Apply theordes, concepts, and resenrchregarding appearance and Tawnan behavior to fndustry and societal problems. This crierin was measiwed wsing in class quizzes. The
autcome is measured from Highly proficient (4=A) to Limited proficiency (1=D). The level of ouicome proficiency is matched with grades to equate passing 1o failure.
Average grade on the ten quizzes was 7.838 indicating some proficisncy and/or ability to complete criteria 2,

Criteria 3. Understand and apply knowledge about the role of dress as it reflects and shapes intra- and Inter- cultural interactions, This crileria was measured using cullure
sharing projects. The outcome Is measured from Highly proficient (4=A) 1o Limited profitiency (1=D). The levels of cutcome proficlency ls matched with grades 10 equate passing to
fallure. Tolsl possible points on the culture sharing projects was 150 points. Class average for the two culture sharing projects and Hs summary was 44.57. This indicates that the class

was Highly proficient of criteria 3.

S P

The total points for the class is 760, The class hod atteined a sntisfictory Ievel of profiencyinthe chass comtent.  The clngs had an nverage of 41.84 on exans, indicating a proficiency
level of satisfactory level of understanding related to eriterin 1 vnder Cutcome 1. Average grade on the ten quizzes was 7.838 Indicating limited knowledge and/or ability to

complete criteria 2.The class was highly knowledgeable of criterla 3.

%} ~ Improvement Action . . ‘
" Consideration should be giverte more individual assigninents that are application type. This would crente an opportunity for studentd apply the content ofthe class,




At the beghming of the semester, affer assessing student evaladtions and the suowmt of work required for the students i the previes year, exan were 2ot used at all, only leqning,
activilies and essay questions were vived. Added was increased discvssion boards. This provided more interaction betwveen students. The development of the Jearning activities really

Lelped fnereass student eritical thinking throvgh the vse of examples from outside gowrces. I feelthe increase in learting activities is better thanregargiating of informationread. Still,

I the grading ineveased, but theidr Ieanaing mcreased. Albwas wortlevhile,

[ Attnchiments
Asgessment Rubric-hMAT(1].doc
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[ Student Learning Outcome(s) Assessed - o :
it b Aesthetics ABSTHETICS AND THE MERCHANDISING PROCESS, nchiding the ability to:
aTnderstand how aesthetics and the merchandising process can support quality of ife, social responsibility, anl sustamability

bRelate the elements and prineiples of designto product development and presentation

d the rols of Tistorfeal, socio-culural, and psychological factors inmerchandising
ds and Tools 7

sesgment Methu

Objectives and owtcomes oElIMAT courses are discussed and npproved by department fheulty. Faculiy have the optionte update chss contain and delivery to mmake sure the students
are conpetively knowledgeable with other similar programs. '

MAT 237 isuved to assess the students widerstandingof AESTHETICS AND THE MERCHANDISING PROCESS, including the abiiity to:
o Undesstand how pesthetics and the merchandising process can sipport quality oflife, socinl respansibiliy, asnd susainabitity.

b. Rekte the elements and principles of design to procuct development and presentation. Students were requited to conplete minkalure displrys and develop windows at snall
businesses n the comnsandy. Student postfolios were alse requived and pasted onthe departiment websites, This eljective was accanplished throvghreadings, videos, and inrclass
activities, Thiv objective was accomplished lrough readings, videos, and in-class activities.

e, Understand the role of lustorical, socio-cultural, and psychological fictors inanerchandising. Student projects, examy and disenssion board interactions were used to assess there
grasp of the infornmtion The data for this assessment was contained in blackboard. The munber of students inthe class was 25, Chss contained ansixture of fieshman and
sophomores. .
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Three criteria are Ksted as measwes of Aesthetics inmerchandising,

a  Undestand how aesthetics anet the merchandising process can support quality of life, social responsibility, and sustadnabvility.
Information reported does not provide evidence to support the accomplishment of this criteria

b.  Relate the elements and principles of design to product developient and presentation

Information provided Reavily supports the sndents exposure to clags to the acconplishment of this criteria. Student Iearning mnclnde magazine assignment, coordinated faslion
display, home display, story display project, signage subnission, store Iayout, wallpEmogram Lighting plw aud budget, five quizzes, and n port folio Tink subnyizsion The chss average
i the class was $5.14. This indicotes that the students The outcome Is measured from proficient in techniques and presentations {4=A)to In capabla of product development
and presentation (1=D). The levels of outcome proficiency Is matehed with grades to equate passing to failure. Total possible points was 420. The class average was

85.14. The ¢lass had attained an acceptable skilis level that needs to be strenghtened in the class.

e Understand the role of Iistorical, socio-cubural, and psyehwlogical fretors inmerchandising,

Informationreported does not provide evidence to support the acconplistunent of this criteria

Data i asvessed by the Divector of Undergraduate studiss, Data is provided by the instructor ofthe ¢lags. Datawwas stored inblackboard. In class ibeis ave assessed to detenmine if they
provide the necessary content to comnplete the criferia, “Tliee criteria are listed as the required learning ovtcomes for the students. Only one (£2) seeus to be fulfilled by the listed ckags
activities, This criteria entitled, "related the elements and principles of design to product development aud presentation”, was assessed. The ifems used to teachthe students are scores
as A (=proficient in techniques and presentation) to D (I=incapable of product development and presentation).

"This criteria was assessed ot a Jevel of 3 whichuds considered to be "Acceptnble skill level that ghoutd be strengthened®, Proficiency was an average (85.14).
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;} JImprovement Action -

The inprovement actionplm sggested is:

Tiwvo cotrse outcomes were not supported in the desion of the cowse. They inchuded: 1) Understond hov aestheties and the merchandising process can suppart quality of life, zocial
responsibility, and sustainnbility, and 2) wnderstand the role ofhistorical socio-cnlhwal, and psychologizal factors in merchandising, The depactment s & the process of auricukun
developnwent and revisionr Onee the merger s been approved between MAT and HMT, propored crrriculum changes will be submitted. Bvidence suggest that thesecriteria 1 should
be encorporated into the courae, however, criteria 2 overlapp in MAT 520, MAT 547.

[ Refection

At the beginning of the senester, affer assessing student evainltions and the ammownt of work requiired for the stodentts in the previous year, exns were not used at all, only learning '

activitios and essay questions werevsed. Added was increased discussion boards. This provided more inferaction between students. The development of the leanying activitics really
helped increase student eritical thinking throvgh the wve off examyples from outside sowces. I feel the fiwrease inlearning activities is better thon regurgitating of infornmtionread. Still,

1 the grading increased, but their leaning Bcrensed. Allwas worthsvhile.

[ Attachments

MAT237 ad 247 clags averages(1).xkx
Asseszment Rubrie-MAT[1}.doc
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Afming Owtcome(s) Assessed

|| StadentTe _ o
mat.b: Industry Processes INDUSTRY PROCESSES, inctuding the ability to:

aUndeistand and apply knowledge about the rolee and fimetions of MAT related séclmjs inwhich products are developed, produced, marketed, sold, and eonsamed, mchiding
production, sourcing, marketing, and merchatudishig précesses.

D.Identify anul interpret needs and wants of consumers and how industry processes are applied to plan, develop, produce, conmmmnicate, and sell profitabls product lines,

. Evaluate product, quabity, serviceability, and regulntory conpliance standavds,

proprinte ways.

d.Use industry termino Jogy i ap

The university of Kentucky has adopted the blue and white plaid designed by MAT students in MAT 350. In the Jast three years the sales of the plaid has dropped. Students in MAT 350 were
asked to assess the consumer product preferences designed using the plaid fabrics. Twa consumer groups were assessed ; stedents and alumni, Stdents assessing the variation in consumer
group needs. They first read joumal artides related to the consumer groups, participated In discussions refated to the consumer groups through Bladkboard, and atse completed Jeaming
activities that were designed to alkow them to apply knowledge they gained through lectures and reading the artides. The artide reviews were designed to allow them to gain understanding of
why consurners have variations ia preduct preferences. Students developed a questiennaire based on their gdined knowledge, set it up using gualtrex (data analysis package), coltected data from
the consumer groups, anatyzed the data and then weote a report that discussed what types of products the consumer group would buy, and how to market to these groups to get them to buy the
products,

[ Resutis

Students completed 90%% of requirements for the assignments. Students did 1ot abvays follow justrctions when completing the datn analyeis, development of powerpoint wd finad
reports, Usually there was Iack of consisteney in the writing of the reports and development ofthe poweipoint presentations. Annlysis of datn wa sinple fequency distrilntion
sudent did not liave experience with data analysis, reporting data and widting final repouts.

.!Ite.l-'lll'.eta‘t'itﬂirlflriﬁf:ﬁ;;iﬁil't'sr_r;
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The university of Kentucky has adopted the blue and white plaid designed by MAT studeats in MAT 350. In the last three years the sales of the plald has dropped. Students in MAT 350 were
asked to assess the consumar product preferences designed using the plaid fabrics. Two consumer groups were assessed; students and alumni. Students assessing the variation in consurmer
group needs. Students developed a questionnaise based on their gained knowledge, setit up using qualtrex (dats analysis package), collected data from the consumer groups, analyzed the data
and then wrote a report that discussed what types of products the consumer group would buy, and how to market to thess groups to get them to buy the products. Students collected data using
qualtrex and analyzed the data. Students prepared a report and a powerpoint on their findings.

Students completed 90% ofrequivenients for the assignments. Stodenty didnot akvays follow instructions when conpleting the data analysis, development of powerpeint and final
seports. Usually there was Inck of consistency i the writing of the reports and developtrient of the powerpoint presentations. Analysts of data wa sinple fequency distribution
student did not have experience with data analysis, reporting, data and witing final reports.

§| s ImprovementAction

Ta help inprove stodent vnderstanding of data analysis for frequency distribution, time will be alloted for lectwwe, asseznments that are applisation innature. This would allow students
to experience the process of data anatysis and reporting before the falreport and pregentation are to be done. An additional rssigment will be added to the course where students
will be allowed to tumina draff ofthe report and povverpoint before the final nssigrment & to be done,

i| - Reflection:
ii Attachnie nts
No Attachments
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at.b: Imhmry Processes INDUSTRY PROCESSES mchulmg the 'lb;itty to

aUnderstand md apply knowledge about the roles and fimetions of MAT related sectors inwlich products are developed, produced, narketed, sold, and cotsumned, mchuding
production, soweing, marketing, and mevehandising processes,

b.Identify and iterpret needs awl wants of consumers and how industry pracesses are applied to plan, develop, produce, comnmmicate, and sell profitable product Lines.
c.Evalnate product, quatity, serviceability, and regndatory conpliance standards,
d.Use mdmhytemmmlngy in appr opuate ways,

Li AseessmentMethuds and Tools .
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Pat ofthe orgcomes to be addressed inMAT 350 was to () Identify and interpret needs and wauds of consumers and how fudustry processes are applied to plany, develop, produce,
comnmmnicate, and sell profitable prochact Lines.

Assiznments were developed te help them wnderstand consumer grovp differences. Assizniments incfaded

Article Analysis Sheet (AAS)
Individual assignnpnts. Youwill complete an Article Analysis Sheet (AAS) fromresearch articles inthe clotiing and textiles field and Fom appacel trade jownals. You will use the

AAS gheets to form your mppetdix and biblingraphy.

Digcussion Boards
Individoal assicments. There are 6 discussion boards to be completed by each student. Each discussion board 5 to be completed as shown onthe Chse Scheduls (next page). Please

read the disevssion question in Bb when posted, searchutlie internst or Ebrary for support materials and then mswer the questions. EaclLanswer should be 1o less than 200 words and
inckade one reference in APA format. .

In-class leaming activities .
These activities are Growp assigmments for you to work eninclass T will cover the tasics in lecture, youwill have ting in class to practice and ask questions, on Tiwrsday you wilk work wi
vour grovp to complete the nssignment which willbe due via Blackboard on Friday by noon. A few of these in-clze activiies willbe comnted towrd borms peits. These will be unatmounc

and will be selected al the discretion of the fustractor.

‘The university omemck?rhas adopted the blee and white plaid desizned by MAT students i MAT 350, In the Tost three years the soles ofthe plaid hag drtfpped. Stdentz n MAT
330 were asked £o assess (e comsnner product preferences designed Tising the plad fbrics, Tivo consvmer grovps were pdsessed: sindents and abinnn Students agsessing the

~vaintion in conswmer group needs. They first read jownal articles related to the conswmner groups, puticipated in discussions related to the conswuner growps tirough blackboard, and
also conpleted Tearming activities that were designed to allmw themto apply knowledge they gained through lectares and reading the aticles, The aticle reviews were designed to
allow them to gain wnderstanding of why comsviners have variations inproduct prefirences, Students developed a questionnaire based on ther gained knowledge, et it vp wing
qualtrex {data malysis packnage), collected data from the consuuner growps, anakyzed the data and then wrote areport that discussed what types of prodwicts the consumer growr would
oz, and how to tiarket to thege grovps to get themto buy the products.

The ficulty member that tavglt the class inplied that stadents were not excited about Hie reseavcli process to attain the necessary infornmtion to determine the comsmuner groups
characteristics and the potential products they nright buy. Once they stated reading the articles and wiiting articls sunmaries, d developing the questionnaires for the assessments,
they beeame nore fivolved and grades inproved on assignments, The task of collecting data createdt a heigltened interest inthe project and process of learning aboul consuner gyoups
ad their difterences, Once the data wag onalyzed, the sudents developed a Bt of potential products for the consumer grovps and desipned marketing strategies to promote the
products to the conswumers. The we of powerpoints to present the findings to the class and constituenis related to the production and nuvketing of the plaid products was high in qualdy
and very professionnlly done. Findings were recorded and presented to the advisory board for the plaid projecy.
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i Improvement Action’

Studests fak the project needed extended amount oftine te conduct eacliphase of the project. It was completed starting at the beginning of the semester aand comnpleted by midterm

| Teision

No Attaclunents
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mnt b: Cl mml Thmkmg, CRI'IIC‘AL AND C‘REA'I'IVE THINKING, mc]udmg the ability to:

aDenosteate critical and ereative thinking skills, inchiding the ability te eritically evaliate and compare diverse perspectives
b.Apply quantative and quatitative skilks to problean sobving within the textile and apparel complex

. Use appr opmte technology to ﬁnc:lnhte Cl'lhc‘ll, o equve qmmmme 'uxl qm!ﬁ'!twe llmﬂ\lﬂg“’lﬂml the teuhle and app,
Ei "Asse.'ssment Methods. and Tool.s :

arel convplex.




The CRITICAL AND CREATIVE THINKING goal was assessed in the class eatitled MAT 350 which goal was to exposc students te problems in retailing using the research methods process for deciston
making, Sixty-three students completed the course, Data was stored in black board. The class required Exams (3 x 100) =300; Essay Questions (3@50) = 3¢ ;Group Projects (15 @ 20) = 300; and
Discussion Boards (9 @ 10)=50. Grade distribution was 90-100= 37 students, §0-80 =22, 70-79= 2, and 60-69 =2, The class average was 89.97 out of 100,

Argegsmment of their ability to apply quantitative and qualiiative skills to problem solving witlin the textile and apparel conplex was conducted by grading the project
assigmnents. They included research question development, short review of literatire onproject topic, conducting small focus grovp discussions with classmates,
developnint of questionnaire, data collection and proeessing, and reporting of Fiulings with the vwe of tables and wwiiting. The grade distrdution for the research

project was 90-100 40 students, 30-89=18 shudents, 70-79=2, and 60-69 =3

The third agsessment wag not completed: Use appropriate teclmology to facilitate critival, creative, quantitative, and qualitative thinking witlin the fextile and apparel

conplexc Students did nnt ure anystatistionl packages because their sample was small Size of clnss does sot allow for tine to teach them statizeal packages.

Ths assesament of shudent learningevas to deterniine ifstudents could demornstratecritical
and creative thinking skills, inchuding the ability to eritically evalnate and conpare diverse
perspectives, First students were the students were exposed to theories ard practices related
to quakitative and quantitative research methods. Students were given exans to express
there grasp ofthe mfornntion Three exams were givento the students through out dae
semester. The mindnin cxam score was 63573 ond maxinum 0£101.65. The grade o£101.6%

was cakeulnted due to exira cred poiats Twenty-nite students had a geade average between90-100,
cightoen have a grade avernge behveen80-89, twelve Liadl n grade avernge between 7¢ ond 79, ond
three had 0 grade average 60 to 69,




Thesecond goal ofthe class was to expose tudents to qualifative and quantitave research
tlrovigh application assicnunents of theories and expluntions of the various types of
qualitative and quantitave research Ench student was assigned to a group and cachgroup hadto
deteeminng a xesearch question that they woull Hee to attempt to answer, “Througheut the s, the
students developed each puut ofthex research project using qualiative and quantdave research
methods. Most ofthe project assigments were dene i1chss, Students particpated in dseussion
board assignments to reflect on ther experience eonductingthic rescarch The average grade on Else
discussion board was 84.18 out of 100,
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Assessment of their ability to apply quantitative and qualitative skills to prablem sokrng within the textile and appaiel complex was conducted by grading the project

assignments. They inchoded research question development, short review of Terature on project topic, conducting small focus group disoussions with clagsnntes,
developrent of questionnaire, data collection at processing, and reporting of findings with the vive of tables and writing The grade disteibution for the research

project was 90-100 40 students, 80-89=18 students, 70-79=2, and 60-69 =3

The third assessment was not conpleted, Use appropriate technology to facilitate critical, creative, quantitative, and qualitative thinking within the textile and apparel

conmplex Students did not vse anystatistical packages because their sanple was small Size of elss does not allow for time to teach them statiseal packages.

The assesanent of stadent learningyvas to determine ifstudents covld demonstratecritical
and ¢reative Qiinking skills, inchuling the ability to eritically evaluate and conpare diverse
perspectives. First students were the stadents were exposed to theosies and practices related
to qualitative and quantitative research niethods, Students were given exams Lo express
there grasp ofthe information Three exams were given to the students irough out the
semester. The mininyn exam score was 65.73 and maxiinem o 101,65, The grade of 101.65

was calentated due to extra credi ponts Twenty-rine students lind a grade average bebween 20-100,
eiofteen have a grnde average behween30-89, twelve had a grade avernge between 70 and 79, and
tlaree had n grade average 60 to 69.

Thesecond goal ofthe class vvas to expose students to qualitative and quantitave researcly
through application assizmnents of theorizs and explanations of the varions {ypes of
qualitative snd (qoantitave researcl Erchistudent was assigned fo a oroup and ench group had to
determine n research question that they would Lke to atteinpt to answes. “Fhroughout the chss, the
students developed each paut of theiresearch project using quatlative and quantave rescarch
methods, Most ofthe project assicnments were done i class. Students putiipated m dEcussbn
board assiomunents o reflect an their experience conductitg the researely The average grade ondhe
discussion board was 84,18 ok of 100.

[ Trpreiatonat Ko

24




Dr. Vanessa P. Tackson, Professor nnd director of indergraduate studies provides the conpletion of this assessment. The students completed the cowse with an overall average grade of
9.9 Size of class wag amajor problem, Not enoughtime to spend with each growp to discuss projects and the processes. A gréat dealwas done by emailto ease fues ofhowto
commplete project requivernents, The first two oulcomtes were acconplished, however, dudents were not exposed to a statisical package. Tine mxk size of clags did 1ot allow for this to

LLINHT

|| Improvement Action .

The students completed the cowse with an overall average grade 0£89.9.8ize of class was amjor problem, Not ensughtime to spend with each group to discuss projects and the
processes and toe nmeh time veas spent onhow to conduct resenrchias opposed to conducting research that relntes to the major and how to interpret the findings. Time and gize of class
did not allow for this to oceur

To eltiminate the above problems, the feulty has discussed dropping this clags and adding the research conponent to other classes, A second selution is te offer the class twvice a year
and limit the envollment to 25 or 30 students. This would allow for a smnller rmunber of groups. Since we are in the process of menging wily another department, allhias been put on
hold.

. The gtudents completed the course withan overall average grade of89.9.8ize of ¢lnss was amajor problem, Not enongh time to spend with each grovp te disenss projects ik the
processes, A great denlwas done by ennil to ease dusues of how to conplate project requivemnents. The first two eutcomes were accomplished, however, sudents were not exposed to a
statisical package. Time and size of class did not allow for this to ocewr.

[ Reicion

25




The students completed the course with an overall average grade of89.9.81ze of class wag amgjor pmblem_..Not enough ting bo spend with each growp to discuss projects and the
processes and toe nmch time was spent onhow to conduct researchas opposed to conducting research that refates to the major and how to inferpret the fmdings. Time and size of class

dict ot allovw for this to ocenr:

To elliminate the above problenss, the faculy Inw discvssed dropping fhis class and adding the research component to other claszes, A second sohation is to offer the class twice a year
and Liny the envollnent to 25 or 30 students. This would allow for a smaller munber ofgroups. Since we are inthe process of merging with another departnent, all hns been put onhold,

The usefulness ofthe ¢lags Iins been assessed by the ficuly and chair First, other clagses were evaluated to deteriine if eritical think ing skills were being inposed onthe students and
Thow they were inchuled inthe classes. Then classes were identified that provided critical skills activities usefil to students throvngh research, The new clhsses Brand managinent asnd
Enlreprenewship provides specific exanyples related to the miajor that estvnces the students ability to conduct research intheir area of study. For example, Brand nomagenient reqaives
students to conduet research in a mamer i which they would collect data usefid in the developnent ofa product. Entreprenevwship provides the students with research activities
necegsary to establisha business. Both classes provileactivities usefill inthe development of eriticnl thinking skills and not focus on the research process Therefore, MAT 350 will
not be offered again and will be replaced by a core chss established between the newly merged progranss between Hospitality Managment and Merchandising Apparel and Textiles.
The ¢ore comse i called R'TM 345 Human Resonvce Managment.

[ Attachinents
MAT350Tables.docx
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KENTUCKY'

Office of Institutional Research

Prefiminary Report on Performance of First-Year, Full-Time Students
Status of Students, Over a 6-Year Reporting Period

Table 1.4.12: Coliege of Agriculture
Dept. of Merchandising,Apparel & Textil
as of February 8, 2013

First Fall to First Fall to | FirstFallto First Fall to Four Year Six Year First | First
Spring Second_FaII Third Fall Fourth Fall Degree Degree Fall | Year
First Fall Retention Retention Retention Retention Completion | Completion | pe | acT| Uk | UK
Enrollment |Dep|Coll| UK |Dep {Coll} UK [Dep|Coll| UK |Dep|Coall | UK [Dep |Coll | UK [Dep|Coll | UK | GPA |Comp| GPA | GPA
Cohort N ol | % | % %i% | %% )% | % |%|%)|%|%|%|%] %] % [Mean|Mean|MeaniMean
2002 18 88.9|94.4(100.0t55.6{61.1|72.2|44.4150.0{55.6 55.6]33.3]33.3|33.3144.4|50:0{55.6| 3.49 |22.35]| 2.79 | 2.1
2003 16 81.3|81.3] 81.3 {68.8|68.8181.3|50.0;50.0168.8 62.5(18.8]|18.8{18.8137.5|43.8{56.3]| 3.59 |23.50| 3.01 | 2.88
2004 22 81.8(86.4] 86.4 [63.6|63.6|77.3|54.5]59.1{68.2 59.1|36.4|40.9|45.5154.5|59.1163.6| 3.41 |2214| 2.46 | 2.42
20065 20 80.0(580.0/100.6160.0]/60.0|85.0|45.0§45.0{70.0(40.0145.0|70.0|15.0]15.0}50.0{35.0|40.0|70.0| 3.50 |23.95| 3.05 | 3.02
2006 21 81.0|81.0] 90.5 |66.7|76.2|85.7|42.9|52.4{76.2(23.8133.3(66,7|14.3|19.0{47.6|14.3|19.0|61.9] 3.33 | 21.90| 2.85 | 2.84
2007 27 92.6/92.6( 92.6 {74.1|74.1|77.8|59.3]59.3|70.4[59.3163.0{70.4)|44.4]44.4{51.9 3.25 |21.67| 2.44 | 2,52
2008 25 96.0§96.0[100.0|72.0]72.0|92.0|52.0]|52.0|76.0|48.0}48.0{80.0 3.46 }23.00( 310 | 2.95
2009 27  |926(926| 963 |77.8|77.8(88.9|63.0/63.0|81.5[63.0166.7{81.5| 332 §22.26| 283 | 272
2010 27 92.6/92.6] 92.6 |59.3/63.0|74.1148.1]51.9|74.1 3.53 §22.72| 3.10 | 3.13
2011 12 94.7(91.7/100.0|66.7|66.7|91.7 3.45 }124.50( 3.23 | 3.18
2012 15 86.7] 933 3.58 {24.20] 2.85
Notes! seeblue,
The preliminary rates in this report may vary shightly from other sources. E] @
#ourth fall retention rates were not tracked at the departmental and college level prior to 2005, [4
The graduation rate for the Fall 2006 cohort will be calculated in January 2013,
Rates, averages, and counts dependent upon Fall 2012 enroliment are preliminary. E )

Contact Information: Dr, Roger Sugarman, (859) 257-7989
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Survey Questions for Students in HMT

Instructions: We are requesting your input in the Hospitality and Tourism Management undergraduate
program. Your answer to these questions will contribute to a self study report of the program review in
the Department of Retailing and Tourism Management. Please be assured that your response is
anonymaous.

Please choose one from the following:
Freshman‘

Sophomaore

Junior

Senior

1. What do you feel are the “strengths” of the Hospitality and Tourism Management
undergraduate program?[ ' S

2. What do you feel are the "weaknesses” of the Hospitality and Tourism Management
undergraduate program? ‘ :

3. What types of courses, if added, do you think will enhance the guality of the undergraduate
program?

4. What courses do you think are most beneficial to the program?

5. What courses do you think are Least beneficial to the program?




Survey Questions for Students in MAT

Instructions: We are requesting your input in the MAT undergraduate program. Your answer to these
gquestions will contribute to a self study report of the program review in the Department of Retailing and
Tourism Management. Please be assured that your response is anonymous.

Please choose one from the following:
Freshman

Sophomore

Junior

Senior

1

What do you feel are the “strengths” of the MAT undergraduate program?
What do you feel are the “weaknesses” of the MAT undergraduate program?
3. What types of courses, if added, do you think will enhance the quality of the undergraduate
program? '
4. What courses do you think are most beneficial to the program? '
5. What courses do you think are least beneficial to the program?
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MERCHANDISING, APPAREL & TEXTILES
IN THE STATE OF KENTUCKY

The Départment of Merchandising, Apparel, and Textiles is committed to excellence as it
prepares students for merchandising, apparel, and textiles positions in an increasingly diverse
and technological world. Teaching, research, and service programs support student development
and contribute to the economic and social well-being of the Commonwealth, the nation and the
world. The department offers the Bachelor of Science in Merchandising, Apparel and Textiles as
well as a minor in this area. The graduate pro gram is administered jointly with Interior Design,
in the College of Design and offers either a Master of Science or Master of Arts in Interior
" Design, Merchandising and Textiles. . '

The Department of Merchandising, Apparel and Textiles prepares students for careers in
retailing, merchandising and textiles. ‘Retailing’ includes all the business activities that are
necessary 1o sell goods and services to the final consumer. “Merchandising’ is the planning and
conirol function involved in the retailer’s buying and selling of goods and services (Dunne, P.M.
& R.F. Lusch, Retailing, South Western Publisher; 2005). The main focus of the Merchandising,
Apparel and Textiles program is on softgoods (e.g. apparel and textiles), but students are
encouraged to recognize that they are trained to merchandise and retail hard lines as well.

In Kentucky there are 1,794 retail establishments identified as apparel and accessory
stores, including 35.8 percent are women’s clothing and accessory stores, 8.8 percent men’s and
boys clothing stores, 17.8 percent family and children’s stores and 20.8 percent shoe stores. In
addition, there are 1,273 general merchandise retail establishments, which include 27.6 percent
department stores. Department stores include multiple locations of the major department store
chains such as Lazarus of Federated Department Stores, Inc., Dillard’s Inc., Kohl’s Corporation
and Sears, Roebuck and Co. The stores are located in Kentucky’s major cities of Louisville,
Iexington, Florence and Bowling Green. Kentucky has one store, Famous Barr, representing
The May Department Stores Company. For purposes of national comparison, retailing
contributes nearly ten percent of the U.S. gross domestic product, with total sales of $3.8 trillon
in 2003 (National Retail Federation, 2003). :

Home furnishing retailing, another softgoods category, is represented in Kentucky’s
1,531 establishments which retail furniture, floor coverings, drapery, upholstery and
miscellaneous home furnishings stores to consumer. Home furnishings stores include Lazy Boy, -
Ethan Allen and Norwalk Furniture stores.

Over the past five years service and retail jobs have passed manufacturing as the top
employer in Kentucky, corresponding to a national trend. Retail salespersons were the number
one occupation in employment of the Kentucky workforce in 2000 and first-line
supervisors/managers of retails sales workers was 13™, A profile of the jobs in Kentucky shows
that in 2002, 1,881,897 Kentuckians were employed and of this number 192,413 or 10.2 percent
of the workforce worked in sales and related occupations. The future for sales and related
occupations looks bright as by 2012 the number of Kentuckians working in the field is predicted
to reach 228,364, Kentucky's economy is expected to average over 76,000 new jobs annually
between 2002 and 2012 and nearly a fifth of the new jobs will be in two of the largest




occupational groups - Office and Administrative Support Occupations and Sales and Related
Occupations. In 2000, 55,600 were employed as retail salespersons and by 2010 that number is
expected to increase to 64,780 or a 17 percent increase. (Bureau of Labor Statistics) Career
opportunities included in this growth include management and sales; both are viable choices for
students that graduate from the program of Merchandising, Apparel & Textiles program. This
corresponds to the overall national trend, with about one in five working Americans (or 23
million) being employed in the retail industry. Retailing is expected to add another three million
jobs by 2010, more than any sector except services (NRF, 2003).

Students in the Department of Merchandising, Apparel and Textiles may also pursue a
careet in ‘merchandising’ and or ‘sourcing’ for the industry, specifically the Textiles and/or -
Apparel industry. In Kentucky, manufacturing jobs account for 11.0 percent of the states
workforce but are expected to decline to 9.9 percent by 2012 attributed to the outsourcing of
manufacturing jobs to other countries. Textile and apparel manufacturing establishments
employ 17,370, but the majority of these jobs is in production and offer limited opportunities in
merchandising and/or sourcing functions. Students with an interest in product development and
evaluation are given the opportunity to gain work experience in the Textile Testmg Lab within
the department. Both undergraduate and graduate students gain work experience and are
provided the opportunity to work with industry sectors including General Electric, Lion Apparel,
Inc., VF Corp and Louisville Bedding.

A profile of manufacturing shows that Kentucky has a stronger apparel manufacturing
base than textiles, as illustrated by the fact that of the approximately 321 manufacturing
establishments in Kentucky, thirty-seven are textile mill products (SIC 22); 263 are apparel and
other textile products (SIC 23) and 21 leather and leather products (SIC 31).

The Kentucky 2004 Directory of Manufacturers identified the largest Kentucky
manufacturing company as General Electric Co. with 10,000 employees in the state, In 1993, the
+ second largest manufacturing company was Fruit of the Loom Tne. with 9,570 employees. In
2004, Fruit of the Loom, Inc. was the 25" largest manufacturing company buf employment has
declined to 1,800. In the top 200 reported manufacturers ranked by employment only five other
apparel and textile manufacturers were included, Flynn Enterprises with 1,450 employees, Gates
Corp with 700 employees, Trim Masters with 450 employees, Louisville Bedding with 400
employees, Galls, Inc. 400 employees and Nationwide Uniform Corp with 370 employees.

- The products manufactured in Kentucky range from industrial textiles (e.g., filter cloths,
tire cords, glass fibers, tents, and awnings) to apparel (c.g., hosiery, t-shirts, underwear, suits,
workwear and jeans). To profile individual companies in Kentucky, one should begin with Fruit
of the Loom, the largest underwear manufacturing company in the world and one of the top 3
apparel manufacturing firms in the US in sales. The manufacturing headquarters are located in
Bowling Green, KY and all design, research and development is located on this site. Other
significant companies in Kentucky include Louisville Bedding Co., with headquarters in
Louisville, Ky and Lion Apparel Inc, the nation’s leading manufacmrer of fire ﬁghter clothing
has 4 plants in Kentucky including its distribution center.




Recently, Kentucky has seen a significant increase in the manufacturing of industrial
work clothing companies. Significant manufacturing plants in Kentucky include Cathartt, Inc.,
Cintas Corp, Galls Inc and Topps Safety Apparel Inc., Nationwide Uniform Corp, Tilleits
Uniforms Inc.and Red Kap Industries a division of VF Corp. Significant regional rhanufacturers
include Lion Apparel Inc.’s headquarters and research and development, in Dayton, OH but all.
of their domestic manufacturing is located in 4 plants in Kentucky in addition to their

distribution center.

During the past ten years there has been an increase in career opportunities in product
development and/or quality control in manufacturing. For example, Cynthia Fanning, a graduate
of our masters program is Directory of Marketing for the Clothes Care division of General
Electric Appliances. Nikki Rahn is Director of Quality Control for Louisville Bedding and
Cassie Kingsland is Director of Marketing & Quality for Pomegranate, Lexington, KY.
Graduate students have also been successful in acquiring positions outside of Kentucky, for
example, Trica Vogelpohl Hock is Product Research and Development consultant for Fire-
Dex®, Inc in Medina, Ohio and Andrea Shaw Boylin is Product Manager for Stationwear at

-Lion Apparel, Inc., Dayton, Ohio.

DEPARTMENT OVERVIEW

The Department of Merchandising, Apparel and Textiles is one of three academic ,
departments in the School of Human Environmental Sciences in the College of Agriculture. The
department is a unique blend of retail merchandisirig, social science, and textile science. The
department conducts research in merchandising, retailing, social-psychological and cultural
aspects of dress, textile science, and historic costume. - :

The Department of Merchandising, Apparel and Textiles was established effective
January 2002 when Interior Design separated from the Department of Intetior Design,
Merchandising and Textiles to join the newly formed College of Design. At that time a
departrment chair position was created and a national search for a chair was conducted. Prior to
the creation of a new department both Interior Design and Merchandising, Apparel, and Textiles
programs operated their respective undergraduate programs as separate entities but joined
together to offer a masters program in Interior Design, Merchandising, and Textiles.

Faculty

There are currently five resident Ph.D. faculty who completed their doctoral programs at
four universities across the U.S. (see Table 1). The Distribution of Effort for each of the current

faculty is reported in Table 2.

During the period of this program review one faculty (Dr. Jackson) was promoted from
Asgistant to Associate Professor. Two faculty have taken sabbatical leave. Dr. Miller-Spillman
was on leave during FY98-99. During Spring 2000, Dr. Easter was on leave working with
industry related research projects and participating in professional development workshops and




seminars. Dr. Michelman joined the faculty as Chair in August 2002, She had prevmusly been
an Associate Professor at University of Massachusetts, Amherst,

Table 1. MAT Faculty Profiles

Carpenter, Jason. PhD, University of Tennessee, 2003.

- Hired @ Assistant Professor — 8/2004
Research/Teaching. Introduction to Merchandising/Retailing, Merchandising Planning &
Conirol, Economics of Merchandise Sourcing, Professional Practice, Internships, Retail Strategy,
Retail Brand Management, Consumer Behavior, Research Methods.

Easter, Elizabeth P. PhD., University of Tennessee, 1982, -
Hired (@ Assistant Professor — 8/1984

Promoted to Associate Professor — 5/1990

Promoted to Full Professor — 5/1995

Research/Teaching, Textile Science and Research Methods

Jackson, V. P, PhD., Michigan State University, 1998.
Hired @ Assistant Professor — 8/1998

Promoted to Associate Professor — 5/2004
Research/Teaching. Cross-cultural Consumer Behavior.

Michelman, Susan. Associate Professor and Chair. PhD, University of anesota 1992,
Hired @ Associate Professor rank — 8/2002
Research/Teaching. Social-psychological and Cultural Aspects of Dress.

Miller-Spillman, Kimberly A. PhD, University of Wisconsin, 1990.
Hired @ Assistant Professor rank — 8/1990
Promoted to Associate Professor — 5/1997

Research/Teaching. Social-psychological and Cultural Aspects of Dress, History of Costume.

Faculty Research and Scholarly Accomplishments: Dr. Easter has achieved national
prominence through her research in ‘laundry fundamentals’ for both institutional and consumer
industries, This recognition is illustrated by eighteen years of continued funding by the National
-Association of Institutional Linen Managers (NAILM) to provide a quality monitoring “testpiece
service’ to this industry. Members of the organization utilize this service in the US and Canada.
The quality of the service provided is illustrated by the participati,on of hospitals such as Walter
Reed Army Medical Centers, Veterans Hospital 1aundries and Service Master, the largest
provider of institutional linen care. Significant hosp1tahty users include Trump Towers, Disney
World and Disney Land hotels and multiple casino hotels in Las Vegas and Atlantic City. The

‘recognition of prominence in the applied research area of consumer laundry is illustrated by over
ten years of consulting with General Electric and the invitation to participate as the only educator
in the Home Laundry Working Group of AHAM, the national association for home appliance.

Dr. Michelman and Dr. Miller-Spillman have a forthcoming 2™ edition of their co-
authored textbook (with Mary Lynn Damhort, Iowa State). This book is used both nationally




and internationally in courses related to dress and culture. Dr. Miller-Spillman and Dr,
Michelman (along with Jennifer Klee, Extension) were recently awarded a 4-H Venture grant. In
2000, Dr. Michelman was awarded a Hewlett Foundation Teaching Fellowship, In 2004, the
department hosted its first visiting scholar, Dr. Yangjin Kim who is currently working on
research and publication with Dr. Michelman and Dr. Miller-Spillman.

In spring 2000, Dr. Jackson received a USDA Challenge Grant grant for $100,000
enfitled, “Global Internet Merchandising of Food and Textile/Appatel Products: Companion
Websites for Educating Faculty and Students”. The main purpose of the grant was to enhance the
educational opportunities of students at smaller and historically black institutions in the area of -
internet distribution of food, apparel and textiles, Dr, Jackson was the lead researcher at the
University of Kentucky and Dr. Leslie Stoel from The Ohio State University was co-PI on this
grant. The grant provided support for research assistants throughout the grant period of 2000
through 2003, including the summers. The value of the results of this grant is that the class
developed has been taken by students from North Carolina A & T, Ohio State, and Michigan
State University.

Dr. Carpenter received a competitive external grant from the International Council of
Shopping Centers Educational Foundation in 2004, which was one of 10 proposals to be
accepted out of 30 submitted. This grant is highly regarded by retailing academicians and
practitioners. Dr. Carpenter is currenﬂy submitting manuscripts from the study and presentmg at
national meetings.

Faculty Distribution of Effort: The distribution of effort (DOE) of faculty in the
Department of Merchandising, Apparel, and Textiles shows that all faculty except the
department chair are teaching in excess of 60 percent of their time (Table 2). This translates to a
2/2 schedule for most faculty but included five classes per year during the first three years of this
review period. In the College of Human Environmental Sciences the percent of effort allocated
to teaching a class was 2-5 percent less than in the College of Agriculture. Faculty were
expected to teach five classes per year unless they could buy out their teaching time with grant
monies. In the past three years the number of classes taught per faculty member has decreased
but the number of students in a class has increased (see Appendix J, p139). As the student
numbers increase the support for teaching has not increased and faculty have assumed more
responsibilities for class preparation. Staff support for class support had decreased due to the
additional responsibilities of the staff position. Budget and administrative issues consume a
large part of the staff assistants’ daily routine and faculty are expected to do more of their own
class preparation. For example, photocopying assignments, exams and class handouts are now
the responsibility of each faculty. Since class numbers have also increased, teaching assistants
are utilized to record grades, take attendance and grade class assignments,




. - Table2. Distribution of Effort for Current Faculty

DISTRIBUTION OF EFFORT FOR FACULTY

FY | FY FY FY FY FY FY
Name Category 98/99 | 99/00 | 00/01 | 01/02 | 02/63 | 03/04 | 04/05

i] ’
E Easter . - Instruction 60 34.5 66.5 | 68 56 54.5 66
Research C20 10 20 16.5 20 26.5 34
Service 18 5.5 13.5 14.5 22 17 0
Administrative 2 50 0 1 2 2 0
Sabbatical 0 0 0 0 0 0 0
% Extension -0 0 0 0 0 0 0

V. Jackson Instluctlon .
(Wickliffe) Research 32 30 375 | 43 43 2625
Service 4 4 4 2 2 2
Administrative 2 2 2 2 2 1
Sabbatical 0 0 0 0 0 0
Extensmn 0 0 0 0

" =2 VERSIONS OF DOE'S A ERAGED ]
n/e = NOT EMPLOYED DURING THAT TIME

Faculty Vacancies: Over the past six years full-time, four tenure track merchandising
and/or retailing faculty have been hired but left for various reasons, to assume positions at other
universities. Fall of 2003, Lisa Dandeo, Ph.D. took a position at Lynn University in Florida after
two years in the department. Laura Jolly, Ph.D., chair of the Department of Interior Design,




Merchandisng, & Textile resigned to accept a teaching position at The University of Tennessee -
in August 2002. Joan Anderson, Ph.D. left in 2001, after one semester in the department, to take
a position at Washington State and in 2000, Leslie Stoel, Ph.D. moved to Ohio State after two
years in the department. Currently the Department has one under-funded faculty line/vacancy. A
position announcement (Appendix G, p 137) for a full-time Lecturer to commence employment,
August, 2005, has been developed. The responsibilities include: non-tenure track position with a .
nine month teaching assignment Master’s degree required Ph.D, preferred areas of teaching:
aesthetics and/or promotion in merchandising, and merchandlslng planning and control, and
management of department’s on-line course offerings. ‘

Part-time Faculty: In addition to resident PhD faculty, part-time instructors over the past
six years have included: Karen Commins (M.S. UK, 2002} taught MAT 114, 237, 247, Haesun
Park (PhD, Ohio State University, 2003) MAT 315 and 425, Yoo-Kyoung Seock (PhD, Virginia
Tech, 2003) MAT 237, 312, 425, Clifford Goss (M.S. UK, 1999) MAT 237, Diane Wachs (PhD.
Delaware) MAT 532 History of Textiles, Kathy Carter (M.S. UK, 1987) MAT 315, Matjorie
Baker (M.S. Kansas State University, 1978) MAT 232 Apparel Construction Studio, Norman
Portillo (MBA, University of Wisconsin, 1990) MAT 425. :

Extension Specialists

At this time, extension specialists are not housed with the teaching and research faculty in
the Department of Merchandising, Apparel and Textiles. During this period the extension
specialists that had been housed on the third floor of Erikson Hall elected to move out of the
. department and into offices in Scovell Hall. One ex{ension specialist with faculty rank at the full
professor level, Dr. Linda Heaton, who had responsibilities in the areas of Textiles and Clothing
retired as of 5/2004. A second exfension specialist, Linda Adler, with responsibilities in the area
of Home Furnishing and Interior Design, was moved into Funkhouser when a 7/2003
Memorandum of Agreement was signed with the College of Design and Interior Design.
Currently Marjoric Baker is a part-time extension specialist with the Master Clothing Volunteer

program. :

- The relationship with extension specialists is an issue that should be re-evaluated. As the
Merchandising, Apparel and Textiles program rejoins the College of Agriculiure it is critical that
a committee of teaching and research faculty join with the new director of extension to evaluate
the opporfunity of working with extension. For example, MAT faculty members have research
expertise related to electronic retailing and entrepreneurial training opportunities that can be
shared with extension. Faculty in the department are willing to provide inservice training on
such topics as ‘high tech and performance fabrics’, rural retailing and economic development.

- Staff Support

At the onset of this program review period (1/1999 through 2/2002) the staff suppozt for
the faculty in the Merchandising, Apparel and Textiles program consisted of a full-time staff
assistant that was shared between the Nutrition and Interior Design, Merchandising, and Textiles
departments. This person provided clerical support to 9-10 full time faculty and 5-7 part time




instructors in addition to providing minimal budget support for the Textile Testing Lab account
and research grants.

In February 2002, the newly formed Department of Merchandising, Apparel, and Textiles
received a full time staff support position. Kevin Horn iransferted from a position as the student
advisory support staff to become the staff assistant for the Department. In August 2002, a
department chair was hired for the Department of Merchandising, Apparel and Textiles. In Fall
2003, the business office of the College of Human Environmental Sciences was eliminated with
our shiftto the College of Agriculture and all budget responsibilities were moved to individual

departments.

There is currently one staff assistant in the Department. The primary duty of this staff
assistant is to provide direct support to the chair by performing specified administrative functions’
set forth by the chair (i.e. departmental budget, daily management of the departmental office,
ensuring all UK policies are followed by all personnel within the department, payroll,
supervision of student workers/lab techs, etc.). This position is also responsible for providing
clerical support to all faculty members (i.e. filing advising records, syllabi, grade changes,
textbook orders, office supplies, etc.).

: " The increased responsibilities of a departmental staff assistant have not kept pace with the
level and/or pay. Currently the staff assistant is a level 39, but in the College of Agriculture, all
staff with responsibility for budgets are at level 41 or higher. Obviously, the lower level
translates into lower pay. Our current staff assistant is paid 18 percent below the midpoint salary
of alevel 41 salary in the College of Agriculture but is expected to assume the same level of
responsibilities. This creates a low morale problem for MAT.

Physical Facilities

!

The Department of Merchandising, Apparel, and Textiles is located on the 3% floor of
Erikson Hall. The facilities include four faculty offices, department chair’s office and staff
supports” office and reception area. During the period of this review the department reclaimed
the office spaces in room 300 of Erikson Hall. This room had been used as office spaces for
Linda Adler and others prior to 1999. Linda Adler moved into EH 306, a MAT office space that
had been vacated with the resignation of a faculty member,

The Textile Laboratory was moved from room 303 into room 300. At least $250,000
dollars have been invested in the renovation of the Textile Lab spaces and addition of equipment
during the past six years. The majority of these monies were generated by Dr. Easter through
contacts with General Electric, Atlds Electric Devices and contract monies generated by the
Textile Lab, Dr. Easter assumed a teaching overload in exchange for monies being used to assist
in the renovations, allocated all of her salary savings and received internal funding from the
College of Agriculture and Research and Graduate Studies support. The renovations included
upgrading the plumbing, electrical, replacing the floor tile and adding new modern lab benches
and tables. The Textile Lab is now equipped with state-the-art testing facilities for basic textile
testing and laundry fundamentals. General Electric alone has invested over $100,000 in
upgrading the water, electricity and plumbing to enable the lab to conduct ongoing research in
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Laundry Fundamentals. The lab serves the industry in Kentucky by providing fee-based product
testing for companies such as Louisville Bedding, Galls Inc., Lion Apparel, Inc., and Cintas.

For the past two years, Dr. Easter’s office was in a corner of room 303 as she had to be
relocated when Dr. Michelman arrived as chair and assumed the office that Dr. Easter had
occupied. In the summer of 2004, Linda Adler moved from Erikson Hall room 306 into an
office space in Funkhouser. Dr. Easter moved her office into EH 306 and EH 303 was
temporally converted to graduate student offices. Currently, there are no office spaces available
for new merchandising faculty on the third floor of Erikson. Also, the temporary atrangement
for graduate TAs cannot be maintained on a permanent basis. Space for faculty and graduate
students remams a c11t1cal issue.

The Betty D. Eastin Historic Costume Collection is a teaching, research and service tool
for the Department. Items from the collection are used for teaching, graduate student research
and faculty rescarch and service. The collection poses many issues related to storage, use and
display. In the last year, the storage area was evaluated for air quality and infestation issues.
Upgrading the air conditioning system and buying air filters and dehumidifiers improved the air
quality. Infestation was addressed through cleaning and vacuuming, but not eliminated. Dr.
Michelman applied for funds from the Little foundation in 2003 (§95,000.00) but the request was
" denied. The main issue with the collection is lack of faculty time and money to maintain and
promote the collection. Since a collection of textiles is ephemeral, without the attention and
maintenance they need, the condition of the items has declined,

Departmental Organization

The department is headed by a Chair (Dr. Michelman). The department operates as a
“committee of the whole” regarding the undergraduate curriculum, Dr. Jackson serves as
Director of Undergraduate Studies beginning Fall 2004, The Director of Graduate Studies
(DGS, Allison Carli-White, ID) oversees the master’s program and works with the department
chair and graduate faculty in matters dealing with the graduate program (in conjunction with the
Department of Interior Design, College of Design). Cominunication is maintained through -
regular faculty meetings, telephone; paper and electronic-mail communications. Department

-faculty actively participate in committees within the School of Human Environmental Sciences
and the College of Agriculture. As evidenced by the attached vitas MAT faculty have served on
the Strategic Planning Committee, Extension Director Search Committee and Area Advisory
Committee for Social Sciences.

Department Budget

The Department is funded through the University of Kentucky, School of Human
Environmental Sciences (College of Agriculture) budget funds (summarized in Table 3), external
grant funds, monies returned by Distance Learning, Textile Lab and growth monies. The total
budget allocated to the Department has decreased from $831,768.00 (joint program with Interior
Design) in FY98-99 to $498,469.00 (Merchandising, Apparel & Textiles Department) for the
current fiscal year. ‘The most significant change occurred in Fall 2001 when Interior Design split
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away from the joint program to become part of the College of Désign. At that time, the

Department went from the $831.768.00 budget to a $499,952.00 operating budget.

_Table 3. MAT Department Budgets, 1998-2005

Teaching | Research®* | Operating Total Research
Budget Budget Assistants-
State Funds 566,611.00 | 25,559.27 | 265,157.00 | 831,768.00 | 13,457.00
External Funding 40,129.00 -
Lab Income 10,916.00
State Funds 598,992.00 | 31,369.97 | 217,729.00 |.816,721.00 | 4,283.21
External Funding 51,971.85
.Lab Income 32,302.00
State Funds 1 550,007.00 | 39,764.70 | 244,544.00 | 794,551.00 | 2,321.00
External Funding 139,886.00 ' -
71,046.00
State Funds 258,351.00 | 40,077.88 | 241,601.00 | 499,952.00-| 13,720.00
External Funding 42,988.00
Lab Vome 69,947.00
State Funds 351,314.00 | 61,706.19 | 122,940.00 | 474,254.00 | 23,381.00
External Funding 43,164.00 ' '
Lab [ncem)e - 113,743.00
2003200
State Funds 362,277.00 | 72,711.90 | 181,285.00 | 543,562.00 ;| 7,158.00
External Funding 38,937.00 ' '
Lab Income 109,287.00
20042005 |
: ' not
State Funds 361,220.00 | 82,713.98 | 137,249.00 | 498,469.00 available
External Funding- 59,818.00 '
not
Lab Income available

* Research dollars were calculated on current full-time faculty only
** Reflects the Departmental budget of both Interior Design and Merchandising
*** Total budget includes dollars from Distance Learning (02-03 was $9,600.00 and 03-
04 was $13,000.00) and Growth Monies {(03-04 growth dollars was $22,856.98)
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A significant change in the department budget is the return of salary savings to the
department. Salary savings generated by individual faculty are now under the discretion of the
department chair and the respective faculty. In the two years since the policy has been
operationalized the department retained one-third and the researcher controlled the remaining
two-thirds. Dr. Easter has used a portion of her salary savings to fund graduate student travel to
professional meetings and to renovate the Textile Labs.

The most crucial budget issue is the operational budget, which covers the expenses to
maintain a departmental office, provide students and faculty with class support and provide
supplies for faculty offices. The operating budget has increased from growth monies and money
returned to the department from distance learning but increased enrollment has stressed the

already limited budget.

An impact of low operating budgets is the inability to fund faculty travel and professional
development. During the six years covered in this review period faculty have received as little as
$200 per year or as much as total funding for one professional meetng. Some faculty bave been
successful in generating their own travel funds in addition to professional development funds
through grants and contracts. :

Departmental Issues

Faculty Achieving ‘National Prominence’ through research and publication. One
concern of MAT faculty members is the achievement of national prominence through research
and publication. Although faculty members in the department have reached national prominence
in specialized areas in teaching, textbook writing, and service to the textile industry (see page 6),
the question then becomes what could faculty achieve in research and publication if they had
fewer teaching fesponsibilities and more support (i.e., teaching assistants and staff support, such
as a grant writing specialist)?

Faculty Expertise. Another issue is the composition of MAT faculty expertise compared
to the primary interests of MAT students. The small number of faculty in the department means
that in addition to teaching in their primary area of expertise, faculty are required to develop
secondary areas of expertise. This issue becomes even more relevant when you consider that out
of five full-time resident faculty (one being the department chair with a reduced course load)
four are “support” faculty to the field of merchandising while only one faculty member is
directly in the field of merchandising and retailing. However, all MAT majors are merchandising

majors.

Faculty Morale. Morale in the department has been affected by the many changes that
have taken place over the past six years. Low to moderate morale would describe faculty during
all of the turmoil. For example, when the department was a part of the College of Human
Environmental Sciences, we spent an entire year unsure of our destiny followed by a year of
transition into the College of Agriculture. Leadership of the School of HES was proposed.to be
provided by committee but recently an outside search was announced to hire a director for the
School. Too many changes and too few resources have adversely affected faculty morale over

the review period.
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Faculty morale can also be attributed to low salaries of faculty. MAT faculty salaries are
17.4 percent below the average in the university and 11.84 percent below the average in the
College of Agriculture (see Table 4). The only full professor in the department has been at that
rank since 1995 and has been a productive member of the faculty in both teaching and research
but her salary is 28 percent below the university average for full professors and 18.7 percent
below the same rank in the College of Agriculture.

Table 4. MAT Faculty Salaries

Assistant Associate Full Average Faculty
_ Professor Professor Professor Salaries
University - $55,891 $62,343 $89,150 $69,911
College of AG | $51,552 $56,611 $78,977 T $65,440
" Dept of MAT $57,711

One associate professor has been at that rank since 1997 and her annual salary is 25
percent below the university average. Discrepancy in faculty salaries increases with an increase
in rank and years of tenure, which we recognize as a common problem in academia. For
example, at the Assistant Professor rank the salary is within 10 percent of the university average.

Faculty Workload: The concern here is too few faculty to operate and manage a
productive undergraduate program and a struggling graduate program. Only one faculty member
is at the full professor rank, three at the associate professor rank, and one at the assistant -
professor rank, All faculty serve on all department committees, making untenured faculty
vulnerable to not achieving tenure. There simply are not enough faculty to handle all of the
undergraduate and graduate courses offered by the department, committee assignments, and
individual research programs. All faculty have expressed their desire to be associated with a
graduate program and therefore continue to struggle to meet the demands of the graduate
program in addition to the undergraduate program. Reduction of course requirements and
streamlining of the undergraduate program are efforts the faculty are making to increase their
available time for research and the graduvate program. In order to plan for sabbatical leaves,
productive research programs and active grant writing efforts of the faculty, a long-range plan
for the Department and its viability (i.e., not merged with other units) must be developed.

Part-time Faculty: Part-time faculty have been hired from outside the university to cover
classes and meet the demands of the increasing number of MAT undergraduate students. The
use of part-time faculty has created inconsistency in teaching styles and coverage of course
content. Some have better skills than others but the inconsistency in the undergraduate
curriculum has been a result of the heavy use of part-time faculty.
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GRADUATE PROGRAM

The graduate programs in Interior Design and Merchandising, Apparel, and Textiles were
merged in 12/1994 as part of the University’s review and planning process. The integrative
master’s program in Interior Design, Merchandising and Textiles offers a degree program that
links the two program arcas and is enriched by the interdisciplinary exchange of concepts,
processes, ideas and theories in a common core (DMT 600, 650, 772 and 655 or STA 570).

The graduate program is administered jointly with Interior Design, in the College of
Design and offers either a Master of Science or Master of Atts in Interior Design, Merchandising
and Textiles. The Director of Graduate Studies is appointed for 3 years on an alternating basis
between the two programs. In the last six years the graduate program has maintained enrollment
but number of graduates have fluctuated (see Table 5). In 1998/99 there were 12 students
enrolled in the program and currently there are 13 students enrolled. The degrees awarded are
below the unwritten rule of 5 per year for all years except 2002. The lowest number of degrees
awarded was in 2000 when only two students graduated from the program.

Table 5. Graduate Enrollments and Degrees Awarded

Year Student Degrees As:iZ?::[:tlglgi ps AssRi(;?ael?{:l?ips
Enroliment Awarded Fall | Spring | Fall | Spring
1998-1999 | = 12 4 6 6 1 0
1999 - 2000 13 2 8 1 1 1
2000 - 2001 13 3 6 3 1 0
2001 - 2002 11 5 6 6 3 2
2002 - 2003 10 3 5 6 2 2
2003 - 2004 11 : 2* 3 3 1 2
2004 - 2005 13% 3 2

* One in Merchandising and one in Interior Design
#*Seven in Merchandising, Apparel & Textiles

In1999, the Department of Interior Design, Merchandising & Textiles offered five full-
time (20-hour) teaching assistantships (TAs) funded by the Graduate School. The number of
teaching assistantships decreased in 2002 when Interior Design took 3 of the 5 to the College of
Design. In the fall 2004, Dean Smith reallocated teaching assistantships in the School of Human
Environmental Sciences and returned % TA position to the MAT program.

The graduate program competes with the undergraduate program for faculty time and with

the significant increase in undergraduate enrollment numbers the undergraduate program
demands higher priority than research and graduate studies. Due to low student enrollment in the
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graduate program it is obvious that the department must allocate more time and resources and/or
consider the option of redefining the entire program.

The University of Kentucky aspires to be a top twenty university. A graduate program is
critical to the Department of Merchandising, Apparel and Textiles to enable faculty to contribute
to this goal. The graduate program needs an allocation of resources, including faculty teaching
graduate level classes and increased funding for assistantships to enable the program to grow and
achieve a higher status. '

" Major factors that must be taking into consideration are: (1) only one full professor in the
department, (2) an undergraduate program with a merchandising and retailing focus but no full
professors in this area, (3) an oppottunity of developing a Ph.DD. option for students, (4) increased
research funding which would include funding for research assistants and, (5) increased potential
of attracting more extension agents into the graduate program.

Graduate Teaching Faculty

All five members of the faculty are graduate faculty. Three are full members of the
graduate faculty and two are associate members. Two faculty members bave an area of
concentration in the social-psychological and cultural aspects of textiles and apparel, one faculty
memiber’s expertise is in textile science, one in cross cultural consumer behavior and the newest
faculty member’s area is retailing and merchandising. All faculty participate in graduate
rescarch committees as support members. The low number of faculty with an expertise in
retailing and merchandising has caused some problems for students with an interest in this area.

External F unding

Research output in the Department is low. During the period of this evaluation a half-
time research assistantship was endowed from Lion Apparel, Inc. and matching funds from the
Kentucky’s Research Challenge Trust Fund. A second half-time research assistantship from Dr.
Jackson’s USDA grant provided support for research assistants throughout the grant period of
2000 through 2003, including the summers Graduate student support was also generated by Dr.
Carpenter with funding from his start up funds.

Graduate Student Assessment

_ A survey of current and former graduate students was developed. Eighteen students were
given a questionnaire (Appendix H), Twelve returned their questionnaires for a response rate of
67 percent. The responses, to the program review questionnaire, by present and former graduate
students are summarized below. '

According to the majority of responses, smaller classes or smallex program and getting
individual attention from the faculty are the greatest, ‘strengths’ of the Mewhandmmg, Apparel
& Textiles graduate program. Helpful faculty members, strong relationship with advisor, having
professors with wide range of expertise within the areas of study are the advantages of the
program. Opportunity to travel to trade shows, conferences and the Tri-State Consortium were

16




also mentioned as assets. Dr. Easter’s classes, with one specific reference to DMT 600, are
considered helpful.

Lack of variety in courses offered, or certain courses not being offered every semester
seems to be the main area of concern. One of the complaints is that students have to take a few
classes in interior design, just to meet the curriculum requirement Also students need more
direction from faculty for selecting electives outside the program. Respondents have mentioned
that there are too many courses focusing on research, There was a request for more
merchandising /design /apparel focused courses. There are no industry contacts nurtured for
benefit of graduate students outside the textile portion of the program was also one of the
comments. Professors in the program don’t get along well is a concern, also there is mention of
the need of having more professors, The program needs professors, who have, merchandising,
retailing, and textile science background. :

The majority of respondents are of the opinion that the two graduate programs (Interior
Design and Merchandising, Apparel -& Textiles) should not be combined, they are unrelated
fields and there is very little crossover. Many have suggested that the MAT program should be
affiliated with the business school. While some, respondents feel that MAT and ID is good
match. The general opinion about the classes that make up the ‘core requirement’ is that these
classes are helpful in writing thesis, They are appropriate, and give a solid base for research.
Research methods and Statistics classes were found useful. DMT 772, seminars do not offer
much knowledge. Some feel that independent studies are more useful than core courses, and
some would like to see basic classes in marketing and business to be added to the core

requirements.

For the availability of courses in the graduate program, many have repeated their
concerns about lack of variety, no classes with merchandising focus, have to take independent
study due to lack of classes. Also somé courses offered once a year is a major concern. A
respondent suggests that a poll to be taken each semester to determine students interests and
~ class needs for following semester. Respondent feel that the program should include some basic

marketing, business management courses, textile science courses, course on different textile test
methods, technical writing course, merchandising /retailing courses and some computer courses.
Overall the general opinion is to include courses that would help student get a job in the retail

- market.

All of the respondents feel that their research experience was good and challenging. They
are appreciative of all the help and guidance they received from their major professor and their
thesis committee members. They feel that they have adequate resources for research. One
respondent mentions facing difficulty in getfing responses for a survey, and suggests some help
should be provided in that context. The faculty support and guidance in their research was
excellent and adequate, is the general response to question about graduate faculty’s confribution
to research experience, Respondent mentions of Dr. Easter help in getting research funding. One
comment is that the program needs faculty with different research interests.

There were suggestion about including more visits to conventions/tradeshows and travel
opportunities. The students should be introduced to concepts such as six-sigma, CRM tools, to
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prepare them better for workforce and not only the world of academia, Incorporating real
business problem/ activity in research would prove helpful. Seminars should have better topics.
* More teachers are needed to teach subjects other than social psychology. The program should
decide its focus and it should either prepare students to enter the retail world or a PhD program
with the appropriate skﬂls and knowledge.

UNDERGRADUATE PROGRAM

The department offers the Bachelor of Science in Merchandising, Apparel, and Textiles
and a minor in the same area. The Merchandising, Apparel and Textiles program develops
graduates who are consumer and technology focused with a global orientation. Students study
concepts and develop skills necessary for understanding consumer and market trends, strategies,
and industry structures that facilitate the development, sourcing, marketing, and merchandising
of consumer goods and services in the domestic and international marketplace.

" The Bachelor of Science degree program in Merchandising, Apparel, and Textilesisa .
critical program in the state of Kentucky as it is the only major program of its kind in central and
eastern regions of the state. Western Kentucky is the only other regional university with
significant number of majors in this arca. In the past decade the program area has been
eliminated at Morehead State University, Murray State University and Georgetown College.
Geographically, the closest program to UK’s is Eastern Kentucky University and that program
has seen major decline in student numbers and faculty support.

In Fall 2001 a major curriculum revision was implemented. The revised curriculum
eliminated the option of Apparel and Textiles and created one program, Merchandising, in which
all students in the department are now enrolled. The curriculum (Appendix K) strives to
challenge students to think creatively, to learn research and problem solving techniques, and to
interact in team efforts, while gaining knowledge of the merchandising process. Students gain
awareness of the interrelationships of people, technology, and materials in the dynamic social,
economic, and global environment of the merchandising, apparel, and textile industry, Course
work includes a strong business component, interaction with professionals and field experience.
Internships are a required component of the program, which can lead to permanent professional
placement. Faculty encourages student participation in industry-sponsored projects related to
merchandising and product development.

The faculty support of the undergraduate program includes all five faculty members.
Four members of the teaching faculty allocate 75-100 percent of their teaching DOE to teaching
at the undergraduate level. Teaching at the undergraduate level is not an option regardless of
faculty rank. For example, the only full professor in the department teaches a 100 level class
each semester with a class enrollment of 70, or maximum room capacity. Also, the department
chair has taught the entry-level class (MAT 114) during the past three years.

Teaching support of the undergraduate program is not an option as enrvollment in the

undergraduate program has increased from 100 in 1999 to 208 enrolled in the fall semester of
2004, which is a 108 percent increase (Table 6). This increase can be attributed to an increase in
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academic standards in the College of Business and Economics as noted by the fact that a large
number of students {ransfer into the major from this college and continue to pursue a minor in
Business. Another reason for the increase in enrollment is the service-oriented economy,
Retailing and/or merchandising offer students the opportunity to find a job very soon after

graduation,

Table 6. Undergraduate Enrollment and Degrees Awarded

Year Student | Bachelor of Science Degrees
Enroliment Awarded in Merchandising, Apparel & Textiles
1998 - 1999 100 - 20
1999 - 2000 105 | 42
2000 - 2001 123 , 21
2001 - 2002 168 | 24
2002 - 2003 176 . 35
2003 - 2004 178 42
2004 - 2005 208 ' N/A

Online Courses: Two courses in Merchandising have been developed as totally online
courses. A third, an Internet option for MAT 247, a USP cross-cultural class is currently in -
development. These courses include International Merchandising and E-Tailing, The
International Merchandising course provides the students with a foundation in international
retailing and factors that influence the process in foreign countries. The E-Tailing course
provides the students with information related to the merchandising of food and apparel on the
Internet. Both classes are structured such that the lectures are pre-recorded with PowerPoint
slides and links to websites for support. The International Merchandising class has been revised
and the E-tailing class is being revised to include a higher interaction between the students and
the professor. The classes have pre-developed links to teach students how to do library searches
for specified topics and students are required to take their exams online.

Student Clubs: The Department sponsors a Merchandising, Apparel, and Textiles Club
that offers opportunities and activities for undergraduates, including field trips, seminar speakers
and fashion shows. In the period of this review the club has sponsored a New York trip and a
seminar called ‘MAT DAY’ in which industry speakers from major sectors of retailing and
apparel manufacturing shared their expertise with students. The club is inactive this semester

due to faculty time constraints.
Issues and Concerns of Undergraduate ‘Progmm

Enrollments: The increase in enrollment has been detrimerital to the tesearch and
graduate program in thé department.
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Class Size: As enrollments have increased the position of administration has been to
increase class size. For example, MAT 315/415, had 29 students in the Spring of 1999 and
cunently 70 students are enrolled in this class. This class is just one example of the impact of
increased enrollments without additional faculty. Increased enrollments add significant grading
and clerical work to the faculty, decrease the one-on-one faculiy/student interactions and leads to
the elimination of some assignments. :

Faculty Positions: As student numbers increased faculty numbers have not kept pace with
the enrollment. During the beginning of this program review period-(1999) there were 12 regular
title faculty (6 were MAT) and 0 vacant lines. Over the past six years the number of faculty lines
(6) has never been filled due to under funding of faculty lines and/or due to faculty leaving for
other pos1t1ons

Quality of Students: There are some high caliber students in the Merchandising, Appare],
and Textiles program but there are also some students with very low GPAs, To address this
issue, the faculty have proposed course 1equirements (currently forms are with Dr. Mullin) that
require a C in the major courses and pre-major requirements, The faculty have also discussed |
restricted retention of a 2.5 required GPA in MAT,

During academm advising students are vocal about the fact that they failed to meet the
GPA requirements in B&E and are in the MAT major because they can’t make it in the Business
degree. In some cases students are taking classes in MAT until they raise their GPA and they
intend to reapply for Business. This also takes faculty member’s time during advising as the
averaging advising load is 40. The Chair currently advises 52.

Faculty acknowledge that we do receive some good students transfers from B&E, but it is
demoralizing to faculty and students to be a catchail for programs with higher academic
achievement. If the MAT program is going to provide an undergraduate program that supports
the aspirations of the University’s top twenty status we must raise our standards of achievement.

Curriculum: The curriculum is currently undergoing a major revision. In 2003-2004 the
existing faculty reviewed the coursework requirements in the curriculum (approved by the
faculty and awaiting approval by the UGC for Fall 2004). Decisions were made to eliminate
classes that were duplicating and/or similar to classes taught in the College of Business and
Economics. MAT 312 was combmed with MAT 237, and MAT 420 was combined with MAT -
414.

A goal of the university is to lower the number of credit hour requirements in a degree
program to 120.  In the proposed revision, the university English requirements were lowered
from six to four credit hours. With these changes, we were able to lower the total credit hours
from 128 to 123 (pending approval).

By combining classes with similar content we have designed a curriculum with fewer

classes. However, due to high student numbers and low number of faculty, the sections have
increased in size appreciably creating new problems related to large classes.
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Feedback from Undergraduate Students

A questionnaire was developed by the undergraduate representative on the program
review committee. This questionnaire was given to two large enrollment classes (MAT 114 with
169 students and MAT 315 with 70 students). A total of 74 students provided feedback on the

current program. '

Overall, the program was found to have significant strengths; however, many concerns
were expressed on many of the same subjects. Students have been excited about the latest study
tours, They feel that it helps them gain experience and knowledge and enables them to relate

~what they are learning to the fashion world. They also like the use of blackboard, regarding the
aspects of checking grades and class schedule. The department size was a major sirength in the
opinion of the students as well. Because of this, students felt that they could easily contact
professors. In-addition, instructors were believed to be very helpful and knowledgeable and
curriculum was found to have a string focus on business.

Even though many of the instructors were thought of in a positive manner, an equal
amount of students thought they were a leading area of concern. Instructors have been noted as
having strong book knowledge but little or ‘weak field knowledge being the major concern.
Students feel that there are not an adequate number of professors in the department. They also
feel that the curriculum is weak. Areas of concern for the curriculum are such that it is not
challenging, not enough hands-on experience, classes do not go beyond the textbook, too
repetitive, and not enough classes offered are just a few. Students feel that the classes are busy
work and they are not learning material that can be related to the fashion industry. Four times as
many students commented that there was lack of career preparation versus there being career
preparation, :

The most beneficial class was reported to be 114, with 120, 237, 247, and 315 all
receiving the next most votes, The least beneficial classes were said to be 237 and 120.
However, most students feel that it is not the subject material that is the problem. They feel that
it is either the instructor or the way it was taught. Regarding pre-major requirements, the
communication classes seemed to be most beneficial and calculus seemed to be least. For the:
most part, classes were even across the board.

Regarding class size, students felt that it was fine, The only suggestion was to make
classes smaller so students can speak more freely and to possibly have two sections for better
flexibility when scheduling. Students did not feel strongly one way or another towards part-time
faculty. Many were actually in favor of it because they would have more field knowledge, but
were concerned about the difficulty aspect of contacting them, Those against it were only so due
to bad past experiences.

Being prepared for a career in the field of Merchandising, Apparel, and textiles seemed to
be of concern to students. Responses included a close number on those who thought it prepared
them and those who thought it did not. Suggestions covered a broad specirum of ideas but
instructors with more experience and better teaching styles wete one leading suggestion.
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Students also want more hands on learning and the use of material outside the textbook that
relates to the fashion industry.

COOPERATIVE EXTENSION OUTREACH

A Questionnaire was developed by the program review committee to collect data about

* the Cooperative Extension Services (CES) use of the Merchandise Apparel and Textile
Department. The CES Assistant Director for Family and Consumer Sciences (FCS) reviewed the
questionnaire. The questionnaire of 5 questions was sent electronically to FCS agents in the 120
Kentucky counties. A total of 19 agents responded fo the request.

Positive responses were received from those whom had utilized the expertise of the
faculty and/or their research. Overall, there was a lack of communication and understanding
reported by the respondents about the Merchandise Apparel and Textile Department as an
Extension resource. Most agents relied on the Extension Specialist for their information and
questions.

Questionnaire respondents reported information for clientele questions and educational
programs was needed on current trends in consumer behavior and research based information on
new textiles and related products, properties, care and uses.

~ Responses to the questionnaire as to agents suggestions on MAT departments
coniributions to economic development in Kentucky included research and information related to
general home based business and marketing, textile and related businesses,
e-commerce, historic textile issues (t‘purism), and consumer behavior.

Responses to the questionnaire as to suggestions for continuing to build the relationship

between the MAT program and Extension Outreach included increased awareness, more
communications, and working jointly on projects. '
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Committee Program Review Team Members

The committee team consists of:

Chair - Dr. Sandra Bastin, Department of Dietetics and Human Nutrition, University of
Kentucky

Internal - Dr. Jason Swanson, Department of Retailing and Tourism Management,
University of Kentucky

Internal - Dr. Min-Young Lee, Department of Retailing and Tourism Management,
University of Kentucky

Internal - Dr. Cherry Kay Smith, Cooperative Extension Service, University of Kentucky

Internal - Student Tara Hackett, Merchandising, Apparel and Textiles Graduate Student,
University of Kentucky

External - Dr. Joan Ellis, Department of Apparel, Merchandising, Design and Textiles,
Washington State University

External - Dr. Barbara Frazier, Department of Textile and Apparel Studies, Western
Michigan University

External - Mr. Rodney Branum, Target Store Team Leader, Lexington, Kentucky

Committee Program Review Process
The program review process included:

1. Committee members were invited to provide input as a team for an on-site visit.

2. ViaaWeb link in an email, committee members reviewed appropriate materials,
including the Department of Retailing and Tourism Management Program Review.

3. Committee met with Dean to receive charge concerning responsibilities of review
process.

4. Committee met with Department Chair, Director of School of Human
Environmental Sciences, Associate Deans of Instruction and Extension, faculty
members, student services staff, and graduate students to collect data for
committee discussion.

5. Committee discussed information received and during working sessions
determined the results of the preliminary review.

6. Committee gave a summary to the Dean concerning important issues affecting the
success of RTM and a timeline for complete review was discussed.

7. Final draft of report was sent to Dean for review.

These are challenging times for the RTM chair, faculty, and staff. Flexibility is an
important part of a successful change. Although faculty and staff appear ready to
embrace the merger, there is a definite “us” and “them” that needs to be addressed for
future collegial success. A lack of an external reviewer in the area of HMT highlights the
misunderstandings that can occur. Undergraduate students were also absent during this
review. Improving communication is important for future success. Suggestions are
offered to strengthen and enhance the department, but recommendations are areas that
should be addressed and implemented to promote the department and faculty, staff, and
students it is representing and supporting.



Department Overview

The Department of Retailing and Tourism Management (RTM) offers interdisciplinary
education with a global, product, and consumer focus. Students build outstanding
business and customer service competencies in retailing and hospitality through
academic coursework, industry related work experiences, internships, study tours, and
exchange programs. RTM offers a BS and MS in two majors: Hospitality Management
and Tourism (HMT) and Merchandising, Apparel and Textiles (MAT). The BS in MAT is
accredited through the American Association of Family and Consumer Sciences.
Currently RTM is merging these two majors in a phased fashion. Concepts relating to
the “experiential economy” are a common theme that ties the department together.

RTM has two full professors, five associate professors, two assistant professors, two
lecturers, an academic coordinator and a staff associate. Two associate professors are
working toward the rank of full professor. Undergraduate enroliment has fluctuated for
both programs in recent years, but currently MAT has an undergraduate enrollment of
175 and HMT has 130; MAT has a graduate enrollment of 10 and HMT has three.
Current research (two) and teaching assistantships (nine) are based on grant funding
and faculty startup funds. The textile testing laboratory is supporting two students at half
tuition from the Lion Apparel Fellowship which supports projects related to the
firefighting industry. The considerable diversity in faculty expertise is leading to
opportunities for scholarly collaborations in instruction, research, and outreach. Current
Extension and outreach work should be commended. Internationalization of program,
both in research and student opportunities, is strong, including international educational
tours. A strong foundation with industry such as Target and Cotton Inc. provides a
foundation to build upon in enhancing instruction, research, and outreach.

Quality Enhancement of Faculty and Staff Development

The appointment of permanent leadership, including the positions of Chair, Director of
Graduate Studies, and Director of Undergraduate Studies, is a positive step towards
consistency within the department. The RTM faculty and staff adhere to established
rules and regulations set forth by the University, the College of Agriculture, Food and
Environment, and the School of Human Environmental Sciences. Their budget appears
to be adequate to support faculty and staff professional development needs. Faculty
and staff communications and interactions include monthly faculty meetings, attendance
at Friday conversations and research meetings, HES retreat, RTM retreat, and holiday
gatherings. Faculty and staff are committed to the phased merger of HMT and MAT.
Students seem to not be aware of the challenges being faced within the department.
During their short time as RTM, five faculty have received several outstanding awards.
Among the awards received were Fulbright Senior Scholar’s awards (2), Patricia
Brantley Todd Award (2), several best paper awards at prestigious conferences (4),
induction into prestigious honors societies (2), and appointed Editor-in-Chief of the
International Journal of Hospitality and Event Management (1). Faculty are involved in
excellent scholarly activities and are looking for ways to increase their collegiality and
grant dollars.



Suggestions

After a discussion with available faculty, the review team offers the following
suggestions. These suggestions are intended to strengthen the collegiality of the
department and improve communications as the merger continues.

e Create opportunities for team building, trust building, and celebration/recognition
of accomplishments, including more opportunities for faculty and staff to interact
with department administrator and each other in a non-work environment. Also
look for creative ways to enhance communication among faculty and staff.

e Identify the skill set and expertise needed for future faculty hires to enhance
undergraduate and graduate curriculum, teaching, and faculty research
priorities, ensuring a balanced distribution of effort among current faculty.

e The next strategic plan should be an integrated exercise and working document,
in conjunction with the department’s goals for excellence in instruction, research,
and outreach.

Recommendations

After a discussion with faculty, staff, administration, and graduate students, the review
team offers the following recommendations. These recommendations should be
addressed to ensure the Department of Retailing and Tourism Management continues
their efforts to become a strong and cohesive department.

e College administration should provide the department chair support to enhance
her leadership skills, including a formal mentoring program. The department
chair is strongly encouraged to arrange her schedule so that she is able to attend
upper level administration meetings, such as the Chair Academy, the monthly
chair's meeting, and the monthly dean’s meetings. The chair should continue to
seek assistance from others in like roles.

e The chair should be a strong and vocal advocate for the department, including
highlighting accomplishments with recognition at the college level.

e The chair should explore opportunities for a formal faculty mentoring program
and provide professional development for staff.

Quality and Productivity of Instruction

The merger has provided an exciting, but extensive opportunity to enhance the current
curriculum. RTM goals in this area include providing an introduction to theories, models,
and methods that build competencies in business and customer services in retail and
hospitality management in a changing work environment; promoting experiential learning
through industry-related work experience and internships, study tours, and exchange
programs; and providing a platform to be recognized as a premier resource for
innovative interdisciplinary education in retailing, merchandising, and tourism. RTM also
has several consortium and international university relationships that may provide
students and extension agents additional academic support. Currently, course fees and
summer school funds generate necessary monies needed to support departmental
activities.



The implementation of an enrollment management policy and the addition of an
Academic Coordinator and Lecturer has reduced the teaching/advising faculty ratio to
23:1. Diversity is seen in both the faculty and the students. During the review period,
RTM increased the number of online courses from one to five and is working towards
adding more. Student organizations provide student connections and service
oriented projects and fund raising opportunities. The technology is adequate to
support faculty and student endeavors.

Suggestions
After a discussion with available faculty, the review team offers the following
suggestions. These suggestions are intended to strengthen majors offered by RTM.

e Be proactive in tracking the RTM undergraduate and graduate curriculum
proposals; consider appointing an individual(s) to advocate for the proposals
and advise the department of the proposals’ progress through the university
system.

e The graduate curriculum appears to be underdeveloped in course offerings.
Explore faculty and program strengths in order to appoint a committee, including
faculty from other departments and perhaps the associate dean for instruction, to
examine the curriculum and make recommendations.

e Student involvement in Plaid Project is an opportunity for product development
and fundraising; great marketing tool.

Recommendations

After a discussion with faculty, staff, support staff, administration, and graduate students
(no undergraduate students attended the review), the review team offers the following
recommendations. These recommendations should be addressed to ensure the
Department of Retailing and Tourism Management continues their efforts in offering
guality education to both undergraduate and graduate students.

e Develop a long range plan for achieving excellence in teaching pedagogies.
Course teaching evaluations that are below the college average should be
addressed in a timely fashion. The implementation of a formal peer review and
mentoring program would send a strong statement to faculty and staff involved in
teaching that students are a priority in the department. Continue to use the
Center for Teaching and Learning.

e Create clearly defined student learning outcomes and curriculum mapping.
Develop clearly defined assessment methods for learning outcomes and a
process by which assessment results and implications are analyzed regularly by
faculty. Explore external partners who can facilitate curriculum development and
assessment success.



Quality of Recruitment and Retention
for Undergraduate and Graduate Students

Although the department currently invites external industry partners into the classroom,
several suggestions revolve around specific teaching topics and strategies. The
university Quality Enhancement Plan is incorporated into many courses offered by
RTM. There is strong advising with strong synergy and communication between current
Academic Coordinator and Advising Resource Center. The Textile laboratory provides
up-to-date, cutting edge opportunities for MAT faculty and students, while the Lemon
Tree Café provides up-to-date, cutting edge opportunities for HMT students.

Suggestions
These suggestions are intended to strengthen student learning outcomes across the
undergraduate curriculum to ensure future student career success.

e Emphasize participation in CAFE student ambassador program.

e Conduct an internal recruiting fair for HMT and MAT undergraduates that
highlights graduate school options within the department.

e Conduct an orientation for graduate students to assist in student research and
personal career goals.

e Leadership should be incorporated into course curriculum. Demonstrating
courage, teamwork, and effective communication while speaking in front of
others is a skill set that is often lacking when students enter the work world.

e How to make a good first impression, interviewing techniques, how to answer
guestions, and how to develop a professional resume are often lacking when
students try to enter their career field.

e As the university’s new APAT unit matures and develops new ways to provide
more timely student data, these capabilities will trickle down to the department
level. RTM should be poised to take advantage of these opportunities.

Recommendations

After a discussion with faculty, staff, administration, and graduate students, the review
team offers the following recommendations. These recommendations should be
addressed to ensure the Department of Retailing and Tourism Management continues
to strengthen the department’s recruitment and retention of undergraduate and
graduate students.

e The Academic Coordinator has numerous responsibilities which, with
experience, will improve the undergraduate environment for students and
curriculum. Maintaining her focus on student advising and recruitment should be
the priority. The staff associate’s position responsibilities should be well defined
and communicated to prevent an unnecessary shift in responsibilities.

e Develop a recruitment and retention plan that includes a clear brand message
that distinguishes RTM in the College. DECA (Distributive Education Clubs of
America) and FBLA (Future Business Leader of America) are excellent sources
of interested individuals who may not be aware of the opportunities for majors in
retailing, hospitality, and tourism.



Quality and Productivity of Research

While a great deal of the RTM Self Study focused on instruction and the merger of the
programs, the department does participate in meaningful quality research. The areas of
research in the department include retailing, social psychological and cultural aspects of
dress, textile testing, and tourism management. Scholarly accomplishments include
books, book chapters, and journal articles concerning social media, sustainability,
consumer behavior, event management, and tourism-related public policy. Faculty
members have national presence in some research areas. Grant funding is adequate for
textile testing and related laboratory experiences, but other focus areas have
opportunities that have not been fully explored.

Suggestions
After a discussion with available faculty, the review team offers the following
suggestions. These suggestions are intended to strengthen the research
and grantsmanship of the department.
e Upper administration should continue to support current research and
grantsmanship activities in the department.
e RTM should continue to foster international and other external opportunities for
research collaborations.
e The department should invite experts from across campus to share institutional
resources that support research endeavors for improved knowledge of availability
among faculty.

Recommendations

After a discussion with faculty, staff, administration, and graduate students, the review
team offers the following recommendations. These recommendations should be
addressed to ensure the Department of Retailing and Tourism Management continues
their efforts in research and grantsmanship.

e Explore further opportunities for inter-department research collaborations and
external networking with an emphasis on multi-institutional and multidisciplinary
activities.

¢ |If federal Hatch funds become available, faculty should be poised to submit
competitive proposals.

Quality and Productivity of Public Service

Currently, RTM does not have an Extension line, but several faculty have partnered with
Kentucky County Extension Agents for the purposes of research and community
outreach. The Associate Dean for Extension indicated that justification would be needed
to open a discussion about adding a line. Faculty are currently participating in
meaningful outreach activities.



Suggestions
The committee offers the following suggestions.
e Explore opportunities to enhance Extension scholarly activities and publications.
e Further explore current and potential public service partners, such as Family and
Consumer Sciences Extension, Kentucky Department of Agriculture agri-tourism,
CEDIK, and Small Business Development Center.

Quality of External Partnerships
RTM is doing a great job of supporting industry connections in the classroom.

Suggestions
The committee offers the following suggestions.

e Continue the development and fostering of external advisory board.

e Improve industry connections in the classrooms. Communicate plans for industry
representatives on campus and coordinate with multiple faculty as feasible in
order to expand the student reach. The building of relationships can lead to
development.

e Explore industry support for faculty collaborative research.

e Build relationships with alumni.

e Partner with college development officers in development efforts.

Quality of Facilities

Although the review committee realizes that often time facilities are beyond the control of
the departments, the climate control (heating and air) of Erikson Hall needs immediate
attention. To encourage collegial community engagement, a common area should be
found on the third floor. Graduate students also need a private office space with
computer access to meet their teaching assistantship responsibilities.
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Food and Environment

Sunday, January 26

Based on flight schedules, airport transportation provided by designated local committee member
for Drs. Ellis and Frazier

Flight schedules- Dr. Ellis arrives at Bluegrass Airport at 5:55 p.m. and Dr. Frazier arrives at 11:35
a.m. Dr. Frazier is confirmed to check in early at noon at the Crowne Plaza.

6:15 pm

6:30 pm-8 pm

Designated local committee member transports Drs. Joan Ellis and Barbara
Frazier from Crowne Plaza Campbell House to Malone’s Restaurant at
Palomar, at the corner of Harrodsburg Rd. and Man ‘O War Blvd.

External Committee has dinner and working session. Group is joined by
Department Chair Vanessa Jackson. A local committee member returns Drs.
Ellis and Frazier to Crowne Plaza Campbell House.

Monday, January 27

8:00-8:30
8:30-8:45

9:00-10:00

10:00-10:30

10:30-11:15

11:15-12:45

12:45-1:00

1:00-2:00

2:00-3:00
3:00-4:00

4:00

Breakfast on own (guests dine at Crowne Plaza)
Selected local committee member transports external guests to Ag North

Meet with College of Agriculture, Food and Environment Dean Cox
and Assistant Dean for Academic Administration Lisa Collins, S125B

Break and selected local committee member transports external guests to
Erikson Hall

Meet Dr. Vanessa Jackson, department chair, in 128 Erikson Hall for a
departmental facility tour and discussion

Working lunch with Dr. Ann Vail, Director School of Human Environmental
Sciences in 128 Erikson Hall

Break in 128 Erikson Hall

Meet with Associate Deans in 128 Erikson Hall
Dr. Jimmy Henning, Extension
Dr. Larry Grabau, Instruction

Meet with departmental faculty members in 128 Erikson Hall
Open forum and/or working session in 128 Erikson Hall

Selected local committee member transports external guests to Crowne Plaza



6:00-7:30 Working dinner at Crowne Plaza for all committee members

Tuesday, January 28

7:30-8:30 Working breakfast with review committee at Crowne Plaza Campbell House.
8:30-8:45 Selected local committee member transports external guests to Erikson Hall
8:45-9:15 Meet with student services staff, Louise Gladstone, Pam McFarland, Helen

Johnson, Mary Graham, and Linda Marshall in 128 Erikson Hall
(Drs. Bastin, Ellis, Frazier and Rodney Branum, Cherry Kay Smith, and Tara

Hackett)

9:15-9:45 Meet with 12 invited graduate students in 128 Erikson Hall
(Drs. Bastin, Ellis, Frazier and Rodney Branum, Cherry Kay Smith and Tara
Hackett)

9:45-10:15 Meet with 12 invited undergraduate students in 128 Erikson Hall
(Drs. Bastin, Ellis, Frazier and Rodney Branum, Cherry Kay Smith, and Tara
Hackett)

10:15-10:30 Break

10:30-11:30 Working Session in 128 Erikson Hall

11:30-1:30 Working Lunch in 128 Erikson Hall

1:30-2 Break and drive to AgN

Dr. Ellis needs to be transported to the airport at 2:00 and Dr. Frazier needs to be transported at
3:30.

2:15-3:15 Meet with the Dean of the College of Agriculture, Food and Environment,
S-125B AgN to present findings

3:15 Selected local committee member transports external guests to Crowne Plaza
Campbell House or Bluegrass Field Airport

Review Committee

UK Dept of Dietetics and Human

Sandra Bastin chair Sandra.Bastin@uky.edu 257-3800 Nutrition

Jason Swanson internal  jasonrswanson@uky.edu 257-4965 UK Dept. of RTM
Min-Young Lee internal  minyoung.lee@uky.edu 257-4917 UK Dept. of RTM

Tara Hackett student tara.hackett@uky.edu 257-4917 RTM student

Dr. Joan Ellis external joana@wsu.edu (509) 335-8399 Washington State

Dr. Barbara

Frazier external barbara.frazier@wmich.edu (269) 387-3719 W. Michigan University
Cherry Kay Smith  internal  Cherrykay.smith@uky.edu 257-3887 Ag Extension Assistant Dir
Rodney Branum external Rodney.Branum@target.com 859-263-7448 Target

s/Per Prog Rev/iRTM 12202013
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Implementation Plan



This required form is
described as Appendix A in

UKProgram Review Implementation Plan AR I1.06.

Template website:

College/Unit: Retailing and Tourism Management Date:
Source Accept/ Unit Response Actions
Recommendation/ I/E/H Reject (resulting goal or objective) (including needed resources
Suggestion & approximate cost)
College administration should Accept | The Dean has committed to Chair | Dean Cox has committed to Summer
provide the department chair attending leadership financial support for the Chair 2015
support to enhance her enhancement. The Chair has to attend a leadership
leadership skills, including a participated in three major development program in 2015.
formal mentoring program. leadership development
programs: HERS, Circle of
Power, & Phi Omicron Nu
The department chair is Reject | The Chair already attends all of No support needed. Fall 2014
strongly encouraged to the meetings scheduled by the
arrange her schedule so that Dean. The Chair already
she is able to attend upper participates in the Chairs
level administration meetings, Academy and attends all of the
such as the Chair Academy, Director’'s meetings. For this
the monthly chair’'s meeting, purpose, the Chair’s schedule
and the monthly dean’s does not need to be re-arranged
meetings. The chair should as recommended.
continue to seek assistance
from others in like roles. Accept | The Chair will continue to seek
assistance from peers.
The chair should be a strong Accept | The Chair provides the Director No support needed. Fall 2014
and vocal advocate for the with news of accomplishments.
department, including The faculty does well with
highlighting accomplishments informing Chair of significant
with recognition at the college accomplishments. More of an
level. effort will be made to promote
department accomplishments
through AG Comm.




The chair should explore
opportunities for a formal
faculty mentoring program and
provide professional
development for staff.

Accept

For faculty mentoring program,
Chair will investigate what is done
in other departments on campus
and at benchmark institutions.

Professional staff will continue to
be directed toward professional
development opportunities on
campus.

No support needed.

Summer
2014

Develop a long range plan for
achieving excellence in
teaching pedagogies.

Accept

A long-range plan will be

developed to improve teaching

methods while pursuing the

following goals:

e Improve teaching evaluation
scores

e Conduct regularly teaching
peer reviews

e Use of CELT

e Map curriculum

e Develop clearly defined
assessment methods for
learning outcomes

e Explore external partners to
help with curriculum
development

No support needed.

Summer
2014

Course teaching evaluations
that are below the college
average should be addressed
in a timely fashion.

Accept

Faculty with low evaluations will

continue to be counseled.

Recommendations for

improvement include:

e Consultation with CELT

e Review of syllabi to identify
areas for improvement

e Follow-up to determine what
actions were implemented.

e Strongly suggesting mid-term
evaluations from students to
seek intermittent feedback.

No support needed.

Summenrr
& Fall
2014




The implementation of a Accept | The department will develop and | No support needed. Fall 2014
formal peer review and establish guidelines designed to
mentoring program would guide instructors toward teaching
send a strong statement to excellence using resources
faculty and staff involved in available through CELT and the
teaching that students are a CAFE Office of the Associate
priority in the department. Dean for Instruction. Faculty who
have established a strong
teaching record will take the lead
in developing this program.
Continue to use the Center for Accept | New faculty are currently required | No support needed. Fall 2014

Teaching and Learning.

to visit and consult with CELT.
Going forward, the department
will send two faculty members
each semester to meet
individually with CELT. Those
faculty members will be allotted
time at faculty meetings during
the semester to report back to the
group what they learned and offer
all faculty new strategies for
enhancing teaching effectiveness.
This process will be continued
until each faculty member has
presented at a faculty meeting
and then faculty members will
continue to cycle through the
process. This will not only serve
to enhance individual
performance, but will also
regularly help the teaching of the
department as a whole.




Create clearly defined student
learning outcomes and
curriculum mapping.

Accept

New department goals have been
established. SLO’s will be
developed summer 2014. The
team working on this will prepare
a report to be discussed at the fall
2014 department retreat.

The Academic Coordinator has
already created sheets for MAT
and HMT students with course
descriptions, major sheets, future
course offerings, business minor
requirements, job possibilities,
prerequisite checklists, and
student checklists for them to see
all aspects of their specific
curriculum. She will adjust all of
these documents when RTM is in
effect. Copies of all student
worksheets are available in the
rack in 318 Erikson. This
information is also online for all
students and faculty to see. Any
adjustments to curriculum are
made know to faculty before
advising so they can relay the
messages to their advisees.

No support needed.

Complete
fall 2014

Develop clearly defined
assessment methods for
learning outcomes and a
process by which assessment
results and implications are
analyzed regularly by faculty.

Accept

Assessment methods will be
developed summer 2014. The
team working on this will prepare
a report to be discussed at the fall
2014 department retreat.

No support needed.

Fall 2014




Explore external partners who Accept | The department has developed Honoraria may be required for Spring
can facilitate curriculum an advisory board and will utilize | outside academic reviewers. 2015
development and assessment their industry expertise to facilitate
success. curriculum development and

assessment success.

Academic partners from

benchmark institutions will be

identified and asked to review

content for both programs.
Maintaining the Academic Accept | The Academic Coordinator was New faculty hire will lower the Slggﬂer

Coordinator’s focus on student
advising and recruitment
should be the priority.

hired in fall 2013. Since being
hired, she has developed an
advising booklet, created
checklists for students to follow,
worked on curriculum documents
for program changes, developed
curriculum rotations for both
programs, assessed
undergraduate curriculum and
made recommendations for
changes, created a central
location for all curriculum
information, and created a bulletin
board as a resource for
curriculum information.

Chair regularly checks with
Academic Coordinators to make
sure she is not overwhelmed with
tasks. Now that curriculum
proposals are completed and
further along in the process, she
is able to focus more on advising
and recruitment. Her teaching
responsibilities may be lowered
as new faculty is hired.

The Academic Coordinator will be
the primary advisor starting fall

teaching requirement of the
Academic Coordinator.




2014 for Freshman and
Sophomore MAT and HMT
students. She will open her
advising appointments up earlier
than the rest of faculty members
in the Fall, and from there on, to
make sure she has adequate time
to address all student needs and
advising issues.

The staff associate’s position Accept | All curriculum responsibilities No support needed. Summer
responsibilities should be well have been shifted to newly-hired 2014
defined and communicated to Academic Coordinator. The focus

prevent an unnecessary shift of this position now center around

in responsibilities. the budget and front desk issues.

Develop recruitment and Accept | The Academic Coordinator meets | Funds will be needed to Slggﬂer

retention plan that includes a
clear brand message that
distinguishes RTM in the
College. DECA (Distributive
Education Clubs of America)
and FBLA (Future Business
Leader of America) are
excellent sources of interested
individuals who may not be
aware of the opportunities for
majors in retailing, hospitality,
and tourism.

with all prospective students who
contact her, faculty members, the
visitor center, or Jason Headrick’s
team for informational sessions
and tours. The academic
coordinator has researched
recruitment strategies and will
develop a plan to be discussed at
the fall department retreat.
Elements of the plan will include
capitalizing on:

e Updated recruiting materials
and website.

e One HMT student and one
MAT student have been
selected as Ag Student
Ambassadors, which will be an
important recruiting tool for the
department.

e The department arranged a
high school group tour this
Spring with Johnson County
High School students; they

facilitate high school student
visits and for the Academic
Coordinator to travel for
recruitment purposes.




toured the facility and toured
local foodservice businesses.
This experience will be
repeated in the future.
Possible recruitment trips to
cities where preview nights
occur as well as, contacting
groups like DECA or extension
agencies.

Working with AG Comm
videographers and
photographers to make a NY
Study Tour Video for the CAFE
YouTube page, a video of the
Color Me Spring Fashion
show, pictures of the Target
Marketing class presentations,
the textile lab, Lemon Tree,
and the Lilly Pulitzer events.
Writing blog posts for the HES
website and CAFE blogsite by
Academic Coordinator and
students in both majors.
Developing new relationships
with industry to showcase
opportunities for students to
gain experience and get jobs.
Establishing a relationship with
B&E for recruiting events
between when employers
come to recruit (that have and
HMT/MAT overlap). Our
students will be given access
to their representatives and
recruiting events as well.

Reaching out to alumni to see
where we could have more
involvement with our RTM




graduates and get them
involved in recruiting through
Alumni Spotlights and
internship/job positions.

Explore further opportunities Accept | Some faculty already have Funds for travel to conferences Began
for inter-department research networking projects with other and for collaboration will be sSpring
collaborations and external institutions (Lee, Jackson, required. 2014
networking with an emphasis Swanson, Lu, Wesley). Many
on multi-institutional and also work with other research
multidisciplinary activities. within the College and University.

Chair will work with faculty to

further establish inter-department

research collaborations.
If federal Hatch funds become Accept | Chair will research potential fund | No support needed. Research
available, faculty should be availability. 5“2”8;‘21”
poised to submit competitive
proposals.
Climate control (heating and Reject | College administration is aware of
air) of Erikson Hall needs the facility needs in Erikson Hall,
immediate attention. which are largely out of the

control of the department.
To encourage collegial Reject | No space is available for collegial
community engagement, a engagement. The University has
common area should be found been planning to take classroom
on the third floor. space.
Graduate students need Reject | There is no space availablefor | | -

private office space with
computer access to meet their
teaching assistantship
responsibilities.

private office space for graduate
students. However, space will be
made available in the office area
currently under construction for
grad students to proctor individual
make-up exams.

*  Source of Recommendation (I = Internal recommendation; E = External Review Committee recommendation; H = Unit Head recommendation)

**  Accept/Reject Recommendation (A=Accept; R=Reject)

Unit Head Signature:

Unit Chief Administrative Officer (CAO) Signature:

Date:




	RTM Unit Implementation Plan-4-28-2014.pdf
	Unit Response
	Actions
	Time Line

	Accept/
	Source
	Reject**




